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1 OBIIAS XAPAKTEPUCTHUKA TPOT'PAMMBI YYEFHOU JUCITATLIAHBI

1.1 MecTO TMCUHMIJIMHBI B CTPYKTYPe OCHOBHOM 00pa30BaTe/ibHOI MPOrpaMMbl

VYuebnas qucuuminaa OI'C3.04 MHOCTpaHHBIH SI3bIK B TPO(ECCHOHATBHOM 1S TETbHOCTH
SBIISIETCS. YaCThIO OOIIEr0 T'YMaHUTAapPHOTO U COIMAIbHO-DKOHOMUYECKOTO IIMKJIa OCHOBHOU 00pa-
3oBatesnbHONM mporpammbl (nanee OOII) B coorBerctBUuM ¢ ®I'OC CIIO mno crneunanabHOCTH
54.02.01 duzaiin (1Mo oTpacisim).

1.2 eap n niianupyemble pe3yJibTaThl 0CBOCHUS A CUHUIIIMHBI

Ilo uToramM OCBOEHHMS AMCUUILIMHBI, OOydaromuecss IOJDKHBI MPOAEMOHCTPUPOBATH pe-
3yJbTaThl 00y4eHus, cooTHecEHHBIE ¢ pedynbTaramMu ocBoeHuss OOII CIIO, npuBeneHHbIe B Ta0-

JINILIE.

Koa xomme-
! Ymenus 3HaHusA
TeHUHH
OK 01 oOuarbest (YCTHO U MUCbMEHHO) Ha | iekcnueckuid (1200 - 1400 nexcuueckux
OK 04 MHOCTPAHHOM $I3bIK€ Ha NPO(eccu- | €MHUI) U TPaMMaTHYECKUI MUHUMYM,
OK 09

OHaJIBHBIC U ITOBCCAHCBHBIC TCMbI,
IEepPEeBOJUTh (CO CcIOBapeM) HHO-
CTpaHHBIC

TEeKCTHl  Tmpodeccuo-

HaJbHOM HaIIpaBJICHHOCTHU

HCO6XOILI/IMBII>'I AJId YTCHUA W IICPEBOAA
(co cnoBapeM) HWHOCTPAHHBIX TEKCTOB
po¢eCCUOHATIBPHOIN HAIIPABICHHOCTH;

JICKCHYECKUH MUHUMYM, OTHOCSIIUNCS

CaMOCTOSITEJILHO COBEPILIEHCTBO-
BaTh YCTHYIO U MHUCbMEHHYIO peyb,
MIOTIOJIHATH CJIIOBAPHBIN 3a1ac

K ONHCAHHUIO TPEAMETOB, CPEACTB H
nporeccoB  mpodeccuoHalbHON  1es-
TEJIBHOCTH;

IpaBUiIa YTEHUS TEKCTOB (0COOEHHOCTH
IPOU3HOIIEHU) PO eCCUOHATbHON
HanpaBJIEHHOCTH

2 CTPYKTYPA U COAEPKAHUE YYEBHOU JUCHUNJIAHBI

2.1 O0bem yuyeOHOM AUCHMILVIMHBI U BUAbI Y4eOHOI padoThl

Buj yueoHoii pa6oTni O6beM yacoB

O0bem 00pa3oBaTeIbHOI NPOrpaMMbl Y4e€OHOM JMCIUIITHHBI 225
B TOM YHCIIE:

— TeopeTHyYecKoe 00yyeHHe

— TPaKTHYECKHUE 3aHATUSI (eCiu npedycMompeHo) 190

— 1abopaTOpHBIE 3aHITHS (eciu npedyCMOmMpPeHo)

— KypcoBas pabota (IpOeKT) (eciu npedycmompeHro)

— caMocTosITelIbHas paboTra 29

— KOHCYJIbTallMH 6

— TMPOMEXKYTOYHASI aTTECTAMS — QUG hepeHyuposanHblll 3auem




2.2 TemaTn4yecKHii IVIaH M cofepkaHue Y4eOHOM TUCHUIINHBI

Koabl komme-
TeHIuil, popmMu-

HaumenoBanue O0bem POBAaHUIO KOTO-
pA3IEI0B 1 TeM Conep:xxanue yueOHOro marepuaja u GopMbl OPraHU3aANNHU AesITeIbHOCTH 00yYaI0IMXCs B uaCaAX PBIX CI10C06-
CTBYeT 3JIeMeHT
MPOrpamMMBbl
1 2 3
Pazjen 1. BBoqHO-KOpPEeKTUBHBII KYpC. 12
Tema 1.1. Conep:kaHue y4e0HOTr0 MaTepuasia OK 01
N3yueHne uHo- ITpakTuueckoe 3ansatue Ne 1 Beenenue iekcuky. AKTyanu3anus JICKCUKU B YIPAKHEHUSIX. 2 OK 04
CTPaHHBIX S3bIKOB. [IpakTnueckoe 3ansTHe Ne 2 BrinoaHeHue ynpa)KHEHUH Ha pa3BUTHE JIEKCUKO-TPaMMaTHYECKHUX 2 OK 09
Otuker. O cebe. HaBBIKOB, HABBIKOB YCTHOM peyH.
[Tpaktrueckoe 3anstTre Ne 3 Pazputrie MOHOJIOTHYECKOW U TUAJIOTHIECKON peyH. 2
ITpaktudeckoe 3anstue Ne 4 Pabora ¢ TEKCTOM 110 TeMe. 2
[Tpaktrueckoe 3anstue Ne 5 AynupoBaHue 2
I[Tpaktuueckoe 3ansitre Ne 6 Test 2
Pa3nen 2. UcTopusi pa3BUTHS Tn3aliHa U TPa)UIecKOro HCKYCCTBA 30
Tema 2.1. Cojaepxanue y4eOHOro MaTepuajia 6 OK 01
Ucropus pa3Butus [IpakTuueckoe 3ansTie Ne 7. M3yyeHre OCHOBHBIX JEKCUUYECKHUX €IMHUI HA HTHOCTPAHHOM SI3bIKE 2 OK 04
rpauIecKoro uc- 1o TeMe. AKTUBHU3aIMs HABbIKA YTCHHS, IEPEBOIA M TOUCKA HH()OPMAIINU B TEKCTE. OK 09
KyCCTBa IIpakTnueckoe 3ansaTue Ne 8 AKTHBH3aLMs U3YYEHHOTO MaTepualla B ypakHeHusx. Pa3surue 5
HaBblKa roBOpeHust. CTPYKTYpbl TOBECTBOBATEIBLHOIO NPEJIJIOKEHHUS.
IIpakTnueckoe 3ansatue Ne 9 AkTuBH3aNMs U3YYEHHOTO MaTepualla B ylpakHeHusx. Pa3surue 2
HaBbIKa TOBOpeHUsi. CTPYKTYphl MOBECTBOBATEIBHOIO MPETOKESHHSL.
Tema 2.2. Coaeprxanue y4eOHOTro MaTepuajia 4 OK 01
Hctopus pa3Butus [Ipakrrueckoe 3anstre Ne 10 M3yueHne oCHOBHBIX JIEKCHUECKUX €IMHULL HA MHOCTPAHHOM SI3bIKE OK 04
Jau3aiiHa 1o TeMe. AKTUBU3AIM HABBIKA UTCHUS, nepeBoJa 1 IoucKa HH(bopMaum/I B TEKCTE. 2 OK 09
[Ipaktrueckoe 3anstue Ne 11 AkTuBH3aIMs U3Yy4EHHOIO MaTepuaia B ylpaxHeHusx. Pa3surue
HaBbIKa ToBOpeHUsi. CTPYKTYpbl BONPOCUTEIBHOTO MPEATI0KEHUS 5
Tema 2.3. CoaepxaHue y4eOHOro MaTepuajia 6 OK 01
[Tpaktnueckoe 3austue Ne 12 Tlpodeccust nuzaiinep, € 0COOEHHOCTH. 2 OK 04




Tpodeccus auzaii- [TpakTudeckoe 3ausTie Ne 13 M3yyeHne OCHOBHBIX JIGKCHUECKUX €TUHUI] HA MHOCTPAHHOM SI3BIKE 2 OK 09
Hep 1o TemMe. AKTHBH3allMsl HABBIKA YTCHHUS, IEPEBOAA U BBLAEICHUS HH()OPMAINH B TEKCTE

[Tpaktrueckoe 3ansTie No 14 AKTUBH3AIMSA U3YUSHHOTO MaTepuaia B yrpaxHeHusx. Pazsurue

HaBbIKA MMCbMA. MHOXECTBEHHOE U €JMHCTBEHHOE YUCIIO UM. CYLIECTBUTEIbHBIX. 2
Tema 2.4. Conep:xaHue yueOHOro MaTepuaja 6 OK 01
OcHOBHBIE HamNpaB- [Tpaktrueckoe 3anstie Ne 15 M3yuenne oCHOBHBIX JICKCHUECKUX €IMHUIl HA MHOCTPAHHOM SI3bIKE 2 OK 04
JICHHS B HCKYCCTBE M | TIO TeMe. AKTHBH3AIMs HAaBbIKA YTECHUS, IEPEBOJIA M BBIJICIICHUS HH()OPMAIIH B TEKCTE. OK 09
An3anHe IIpakTnueckoe 3ansatue Ne 16 AkTUBU3aLMs U3yUYEHHOIO MaTepHasa B ynpaxxHeHUsX. Pazsurue 2

HaBbIKA MCHhMA.

IIpakTnueckoe 3ansatue Ne 17 AxkTuBu3anus HaBbIKa IIEPEBOJIA C PYCCKOIO SA3bIKa HA MHOCTPAHHBIM, 2

C UCIIOJIb30BAHNUEM aKTUBHOM JIEKCUKHU YPOKa.

CaMocTosiTesibHasi padoTa 00y4arOIIMXCsl MOATOTOBUTH MPe3eHTANMIO O JIFOOOM HANpaBIICHUH B 8

Jn3aiHe
Tema 2.5. Coaep:xxaHue y4eOHOIro MaTepuajia 8 OK 01
CoBpeMeHHbIE U- ITpaktrudeckoe 3anarue Ne 18 M3yueHre 0OCHOBHBIX JIGKCHYECKUX €MHUIL] HA HHOCTPAHHOM SI3bIKE 5 OK 04
3aliHepBI 1o TeMe. AKTUBHU3aIUs HABbIKA YTCHHS, IEPEBOIA U BbIIETICHHUS HH(OPMAIIUU B TEKCTE. OK 09

ITpaktudeckoe 3anarue Ne 19 M3yueHne 0CHOBHBIX JIGKCHYECKUX €MHUI] HA HHOCTPAHHOM SI3bIKE 5

1o TeMe. AKTUBHU3aIMs HABBIKA YTCHHS, IEPEBOIA U BbIIETICHHUS NH(OPMAIIUU B TEKCTE.

[Ipaktuueckoe 3ansTre Ne 20 AKTUBU3aLMs U3yUYEHHOTO MaTepuaia B ynpaxxHeHusx. Pazsutue 5

HaBbIKA MHCHhMA.

[IpakTuueckoe 3ansTie Ne 21 AkTUBU3aLMs U3yUYEHHOTO MaTepuaia B ynpaxHeHusx. Pazsutue 5

HaBbIKA MCHhMA.
Paznen 3. CoBpeMeHHbIe BOTPOCHI MPO(ecCHOHATLHOM 1eSITeJIbHOCTH 104
Tema 3.1. Conep:xaHue y4eOHOro MaTepuaja 8 OK 01
IIpodeccuonansnoe | [Ipaktuueckoe 3anstue Ne 22 V3ydeHne OCHOBHBIX JIEKCHYECKUX €JMHUIL HA HHOCTPAHHOM SI3BIKE 2 OK 04
oOydeHHe ¥ cpefia B | 1o TeMe. AKTHUBH3AIMsI HABBIKA YTCHHS, IEPEBOJIA U BbLICICHHS HHOOPMAILIUK B TEKCTE OK 09
npodeccun auzaiinep | [paktuueckoe 3anstre Ne 23 AKTHBH3AIMA N3YUYEHHOTO MaTepraa B yIpaxXHeHusx. Pa3surue 2

HaBbIKa ncbMa. CinoBooOpazoBanue. CypduKChl U MPUCTABKU B AHIVIMHCKOM SI3bIKE

IIpakTnueckoe 3ansatue Ne 24 AxTuBU3aLus HaBbIKa IEPEBOJIA C PYCCKOIO SA3bIKa HA MHOCTPAHHBIH, 2

C MCIIOJIb30BAHNEM aKTUBHOM JIEKCHKH YPOKa.

ITpakTryeckoe 3ansaTue Ne 25 @pa3oBble I1aroibl aHIITUICKOTO SI3bIKa IPUMEHNUTENBHO K Ipodec- 2

CHUOHAJIbHOU TeMaTHUKe. AKTHBU3AIIMs HAaBbIKAa TOBOPEHUSI.
Tema 3.2. CojaeprxaHue y4eOHOro MaTepuajia 8 OK 01




Hudposas neyatsb

HpaKTI/I‘ICCKOC 3ansaTre Ne 26 HSy‘ICHI/IC OCHOBHBIX JICKCUYCCKHUX CAVMHUIL] HA HHOCTPAHHOM A3BIKC
10 TEMC. AKTI/IBI/IS&]_II/ISI HaBbIKa YTCHH:A, ICPCBOJAA U BBIACIICHHUA I/IH(I)OpMaL[I/II/I B TCKCTC

[Ipaktuueckoe 3anstue Ne 27 AKTUBU3AIMS U3YUEHHOTO MaTepuaia B yrpaxHeHusx. Pa3surue
HaBbIKa MUCbMa. BpemenHbie (hopMbl T71arosa B aHrIMiCcKoM si3bike. ['pymma Simple

[Tpaktrueckoe 3ansTre Ne 28 AKTHBU3aIMSI HABBIKA MIEPEBOJIA C PYCCKOTO S3bIKA HA MHOCTPAHHBIM,
C MCIIOJIb30BAHNEM aKTUBHOM JIEKCHKHU YPOKa.

[Tpaktrueckoe 3anstre Ne 29 AKkTHBU3aIMs HABBIKA MEPEBOJIA C PYCCKOTO S3bIKA HA MHOCTPAHHBIM,
C MCIIOJIb30BAHUEM aKTUBHOM JIEKCUKH YpOKa.

OK 04
OK 09

Tema 3.3.
OcCHOBHBIE BUJIBI IIE-
YaTHOHU MPOAYKLUU

Conep:xkaHue y4e0HOr0 MaTepuajia

[TpakTuaeckoe 3ausTre Ne 30 M3yueHre OCHOBHBIX JIEKCUUECKHUX €IMHUI] HA MHOCTPAHHOM SI3bIKE
1o TeMe. AKTHBH3allMsl HABBIKA YTCHHUs, IEPEBOJA U BBLACICHUS HH)OPMAINH B TEKCTE

HpaKTI/I‘-IecKoe 3ausgTue Ne 31 AKTI/IBI/IE}B.LII/ISI HaBbIKa T'OBOPCHUA. MoHomnorugeckas PEUb 110 U3y-
YEHHOM TeMe C UCMOJIb30BaHUEM HpO(l)@CCPIOH&J'ILHOfI TCPMHHOJIOTHH.

ITpaktudeckoe 3anarue Ne 32 [IpunararenbHble B aHIIMHCKOM sA3bIke. OOpazoBaHue cTeneHen
CpaBHEHUS.

OK 01
OK 04
OK 09

Tema 3.4.
OdopmieHne KHHAT.
ITpodeccus nmiro-
cTparop

Conep:xaHue yueOHOro MaTepuaja

[Ipakruueckoe 3anstue Ne 33 M3yueHne OCHOBHBIX JIEKCHUECKUX €IMHULL HA MHOCTPAHHOM SI3bIKE
1o TeMe. AKTUBHU3aIMs HABBIKA YTCHHS, IEPEBOIA U BbIIETICHHUS NH(OPMAIINU B TEKCTE.

[IpakTnueckoe 3ansTre Ne 34 AxkTUBU3aLMs U3yUYEHHOTO MaTepyaia B ynpaxHeHusx. Pazsutue
HaBbIKa n1cbMa. CTeneHu cpaBHEHHsI MMEH PUJIaraTesibHbIX B QHTJIMICKOM S3bIKE.

[IpakTnueckoe 3ansTue Ne 35 AxkTuBU3aLMs HaBbIKa TOBOPEHUS 110 U3YUEHHOM TEME ¢ UCTOIb30Ba-
HUEM TPOECCHOHATBHON TEPMUHOIOTHU

[Ipaktuueckoe 3anstue Ne 36 AKTUBH3AIMS HABbIKa TOBOPEHUS 110 U3YUYEHHOHN TeME C UCTO0Ib30Ba-
HUEM NPOPECCHOHATBHON TEPMUHOIOTHH

OK 01
OK 04
OK 09

Tema 3.5.

®dopwma, pazmep, po-
CTPaHCTBO B rpadu-
YEeCKOM JHM3aliHe

Conep:xaHue yueOHOro MaTepuaja

HpaKTI/I‘-ICCI(OG 3aHsaTHE No 37I/I3yT~I€HI/IC OCHOBHBIX JICKCUUYCCKHUX CANMHUIL] HA NHOCTPAHHOM S3bIKE
10 TEMC. AKTI/IBI/IBaLII/ISI HaBbIKa YTCHHA, ICPCBOAA U BbIACIICHHUA I/IH(i)OpMaLII/II/I B TCKCTC.

HpaKTI/I‘-ICCI(OG 3ansTue Ne 38 I/I3yT~I€HI/Ie OCHOBHBIX JICKCUYCCKHUX CAVMHUIL] HA HHOCTPAHHOM A3BIKC
10 TEMC. AKTI/IBI/IBaLII/ISI HaBbIKa YTCHH:A, ICPCBOJAA U BBIACIICHHUA I/IH(i)OpMaLII/II/I B TCKCTC.

IIpakTnueckoe 3ansTue Ne 39 AxkTuBU3aLMs U3yUYEHHOTO MaTepHasa B ynpaxxHeHUsX. Pazsutue
HaBbIKA MCbMa. MecToMMeHus (JTMYHbIE M NPUTSDKATENIbHBIC) B AHITIMHCKOM SI3bIKE.

ITpakTnueckoe 3anstue Ne 40 IloBropeHne N3y4eHHBIX TPAMMATHYECKUX TEM.

OK 01
OK 04
OK 09

CamocrosiTesqibHas padoTa 00y4arouuxcs pa3padboTaTh 00J0KKY I€TCKONH KHUTH




Tema 3.6. CoaepxaHue y4eOHOro MaTepuajia 8 OK 01
Hu3zaiiH Toprosoit [IpakTuueckoe 3austre Ne 41 M3ydyeHne OCHOBHBIX JIGKCHUECKUX €TUHHI] HA MHOCTPAHHOM SI3bIKE 5 OK 04
MapKu KOMIaHUH, 1o TeMe. AKTUBH3AIUS HaBbIKA YTCHUS, IIEPEBO/Ia U BhIICICHUS HH(OPMAIUU B TEKCTE. OK 09
paspabotka, npo- [TpakTudeckoe 3anarue Ne 42 AKTUBH3AIMA U3YYEHHOTO MaTepuaia B ynpakxHeHusx. Pa3surue 2
JBUKECHHE HAaBbIKA MCbMA. APTUKJIM B AHIVIMACKOM SI3BIKE.

[Tpaktrueckoe 3ansTue Ne 43 AKTUBU3AIMS HABbIKA TOBOPEHUS 110 U3YyUYEHHOH TeMe C UCTOIb30Ba- 2

HUEM po(eCCHOHATBHON TEPMUHOIOTHH.

ITpakTrueckoe 3anstue Ne 44 [TopTropeHne H3y4eHHOTO MaTepHalia 1Mo pasaeny. 2
Tema 3.7. Copep:xanue yueOHOro MaTepuaja 8 OK 01
Pexnama [Tpaktrueckoe 3anstue Ne 45 Pexinama. OcoOEHHOCTH peKIIaMHON IPOYKITUH. 2 OK 04

[Tpaktuyeckoe 3anarue Ne 46 MzyueHne OCHOBHBIX JIGKCHYECKUX €IMHUI] HA HHOCTPAHHOM SI3BIKE 2 OK 09

1o TemMe. AKTHBH3alMsl HABBIKA YTCHHUS, IEPEBOA U BbLACICHUs MHPOPMAINH B TEKCTE.

[IpakTuueckoe 3anstre Ne 47 AxkTUBU3aLUs U3yUYEHHOTO MaTepHaa B ynpaxxHeHusX. Pazsutue 5

HaBbIKa nucbMa. BpemenHsie hopMbl r1arosa B aHrmiickom si3bike. ['pynma Continuous.

[IpakTuaeckoe 3austie Ne 48 AxTuBU3aIMs HaBbIKA BOCIIPUATHS HHOCTPAHHOM pedH Ha CIIyX.

AynupoBanue 1o teme «Pexiamay. 2
Tema 3.8. Conep:xaHue y4eOHOro MaTepuaja 6 OK 01
Ju3aiin ynakoBou- [Tpaktudeckoe 3ansarue Ne 49 MzyueHne OCHOBHBIX JIEKCHYECKUX €MHUI] HA HHOCTPAHHOM SI3bIKE 2 OK 04
HOW MPOAYKLINU 1o TeMe. AKTUBHU3a1Msl HABbIKA YTEHMs, IEPEBOJIA U BbIIEJICHHsI HH)OPMALIUU B TEKCTE. OK 09

[Mpaktuyeckoe 3ansaTue Ne 50 AKTUBH3AIMS U3yUYEHHOTO MaTepuaa B ynpakxHeHusx. Pa3surue 5

HaBbIKa TOBOPEHMUSI.

[TpakTiaeckoe 3ausTie Ne 51 AkTUBU3aIMs HABBIKA BOCIIPUATHS HHOCTPAHHOM pedH Ha CITyX. 5

Aynuposanue 1o teme «Pa3paboTka yrnakoBKN.
Tema 3.9. Conep:xaHue yueOHOro MaTepuaja 12 OK 01
ITporpammuoe obec- | TIpakruueckoe 3anstue Ne 52 IIporpammuoe obecniedeHne mpodecCHOHaIbHON eI TeNbHOCTH (TIPO- 2 OK 04
NieYeHue Npodeccu- | rpaMMbl, HCIIOJIb3yeMble B pabote mo npodeccun «J{uzaitaepy). OK 09
OHAJILHOM JICSTEb- [IpakTuueckoe 3ansTre Ne 53 V3yueHre OCHOBHBIX JIEKCUUECKHUX €IMHUL] HA HHOCTPAHHOM SI3bIKE 2
HOCTHU 1o TeMe. AKTUBHU3AIUs HABBIKA YTCHHS, IEPEBOIA U BhIIETICHHUS NH(OPMAIIUU B TEKCTE.

IIpakTnueckoe 3anstue Ne 54 AxTuBU3aLMs U3yUYEHHOTO MaTepHasa B ynpaxxHeHUsX. Pazsutue 2

HaBbIKa THcbMa. [Ipemiorn BpeMeHn B aHTJIMHCKOM SI3BIKE. 2




[Ipaktrueckoe 3ansatre Ne 55 BrinonHeHue ynpaKHEHUN Ha pa3BUTHE JIEKCUKO-
rpaMMaTHYECKUX HABBIKOB, HABBIKOB YCTHOM peyH.

[Ipaktuueckoe 3ansTue Ne 56 AKTUBU3AIMS U3YUEHHOTO MaTepuaia B YIpaKHEHUSIX. AKTUBU3ALIMS
HaBbIKA YTEHUS, IEPEBOJIA U BbIACICHUS HHPOPMAIIUU B TEKCTE.

ITpakTnueckoe 3anstue Ne 57 Test

CamocTosiTe/ibHasi pad0oTa 00y4aomuXxcs MOJITOTOBUThH PEKIaMy MPOAYKIIHHI

Tema 3.10.
DKkojorug. DKo-
U3aiH

Conep:xaHue yueOHOro MaTepuaja

[TpakTudeckoe 3ausTre Ne 58 3amura okpyxaromuii cpesl. COBpeMEHHBIE SKO-TIPOCKTHI B AM3ak-
HEpCKoii cdepe.

N [O|DOIN]| N

[IpakTuaeckoe 3austre Ne 59 M3yueHne 0OCHOBHBIX JEKCUUECKHUX €IMHUI] HA HHOCTPAHHOM SI3bIKE
1o TeMe. AKTUBHU3aIUs HABbIKA YTCHHS, IEPEBOIA U BbIIETICHHUS HH(OPMAIIUU B TEKCTE.

N

[Tpaktuyeckoe 3anarue Ne 60 AKTUBH3AIMS U3YYEHHOTO MaTepualia B ynpakxHeHusx. Pa3surue
HaBbIKa ncbMa. [lpenyorn Mecta B aHIVIMHCKOM SI3BIKE.

[TpakTuyeckoe 3ansaTue Ne 61 AKTHUBH3aIMS JIEKCUKU B YIPAXHEHUSIX 10 TeMe. [IpoekT «IKo-1omy.

OK 01
OK 04
OK 09

Tema 3.11.
DproHoMuKa

Conep:kaHue y4e0HOTr0 MaTepuasia

ITpakTryeckoe 3anarue Ne 62 DproHomMuyeckue aceKThl JU3aiH-IPOSKTUPOBAHUSL.

[TpakTuaeckoe 3ausTre Ne 63 VM3yueHre OCHOBHBIX JIEKCHUECKHUX €IMHUI] HA MTHOCTPAHHOM SI3bIKE
1o TeMe. AKTUBHU3aIMs HABBIKA YTCHHS, IEPEBOIA U BbIIETICHHUS NH(OPMAIIUU B TEKCTE.

N IN|OOIN] N

[Tpaktrueckoe 3ansTre Ne 64 AKTUBH3AIMS U3YICHHOTO MaTepraia B ypaxHeHusX. Pa3surue
HaBbIKa MHChbMA. [ €pyHIMI B aHTTIUICKOM A3bIKE.

[Tpaktrueckoe 3ansTue Ne 65 BrinmoaHeHue TpaMMaTHYECKUX TECTOB.

OK 01
OK 04
OK 09

Tema 3.12.
Jn3aiiH nponyknuu
U YCIIyT

Conep:xanue yueOHOro MaTepuaja

IIpakTnueckoe 3anstue Ne 66 Jlnzaiin npoaykuuu u yciyr. [loHsITHE «IIPOMBINUIEHHBIA AU3aiH» U
«U3aliH CUCTEM»

[Ipakrrueckoe 3anstre No 67 M3yueHne 0CHOBHBIX JICKCHUECKUX €IMHUIl HA MHOCTPAHHOM SI3bIKE
1o TeMe. AKTUBHU3a1Msl HABbIKA YTEHMs, IEPEBOA U BbII€JICHHS HH(OPMALIUU B TEKCTE.

[IpakTuueckoe 3ansTre Ne 68 AKTUBU3aLMS N3yUEHHOTO MaTepuala B ynpaxxHeHusX. Pazsutue
HaBbIKa nrcbMa. CTpaaTeNIbHbIN 3aJ10T B @aHTJIMICKOM SI3bIKE.

IIpakTnueckoe 3ansatue Ne 69 AxTHBU3aLUs JIEKCUKH B ynpaxHeHUsX 1o teme. [Ipoekt «Maket
IPOAYKTA».

OK 01
OK 04
OK 09

Tema 3.13.

Conep:xaHue y4eOHOro MaTepuaja

OK 01




ITopTdommo corpe-
MEHHOTO0 Ju3aiiHepa

HpaKTI/I‘ICCKOC 3aastue Ne 70 HSy‘IeHI/IC OCHOBHBIX JICKCUYCCKHUX CAVMHUIL] HA HHOCTPAHHOM A3BIKC
10 TEMC. AKTI/IBI/IS&]_II/ISI HaBbIKa YTCHH:A, ICPCBOJAA U BBIACIICHHUA I/IH(I)OpMaL[I/II/I B TCKCTC.

[Ipakruueckoe 3anstue Ne 71 M3yueHne OCHOBHBIX JIEKCHUECKUX €IMHULL HA MHOCTPAHHOM SI3bIKE
1o TemMe. AKTHBH3allMsl HABBIKA YTCHHUS, IEPEBOJA U BBLACICHUs HHPOPMAINH B TEKCTE.

[IpakTnueckoe 3ansTre Ne 72 AKTUBU3aLMsA U3yUYEHHOTO MaTepHasa B ynpaxxHeHUsX. Pazsutue
HaBbIKa ncbMa. CTpasaTesIbHbIN 3aJ10T B aHTTIMICKOM SI3BIKE.

[IpakTnueckoe 3ansaTue Ne 73 AKTUBU3aLUs JIEKCUKHU B YIPAKHEHHUX 110 TeMe. HaBblk MOAr0TOBKH
Y TIPEJICTABJICHUS] CAMOIIPE3EHTAIINH.

OK 04
OK 09

Paznen 4. /lenoBas n npoeccuoHaIbLHAA cpeaa o0IIeHNsl. JTUKA U HOPMBI J1€JI0BOT0 1 MPO(PecCHOHATBHOT0 001Ie-

HUsA

Tema 4.1.
CobOecenoBanue

Conep:xaHue yueOHOro MaTepuajia

HpaKTI/I‘-IecKoe 3aHsgTue Ne 74 HpI/IMeHeHI/Ie HABbIKOB COCTABJICHUS PE3IOME, C UCITI0JIb30BAHUCM
KJIMIIC, YCTOI>'I1{I/IBBIX CIIOBOCOYETaHUN U N3YYCHHOI'O JICKCUYCCKOTO MUHUMYMaA.

ITpakTnueckoe 3ansatue Ne 75 IIpuMeHeHre HaBBIKOB COCTaBJICHUS PE3IOME, C UCIIOJIb30BAHUEM
KJIULIE, YCTOMYUBBIX CIIOBOCOYETAHUN U M3YYEHHOIO JIEKCUYECKOI0 MUHUMYMa.

[Tpaktuueckoe 3anstue Ne 76 AkTuBU3alMs HaBbIKa roBopeHusi. CocTaBieHUE BOMPOCOB MO MPO-
(deccuoHanbHON Temaruke. Jlnanoru.

HpaKTI/I‘ICCKOC 3aHstue Ne 77 AKTI/IBI/I3aLII/I$I HaBbIKa BOCIIPUATHA HA CIYX. I/IHTCpaKTI/IBHOC 3aJaHHuC

OK 01
OK 04
OK 09

CamocTosiTesqibHasi padoTa 00y4alIIMXCS TOATOTOBUTh NOPT(HOINO JOCTHKEHUN

Tema 4.2.
JlenoBas nepenucka

CojaepxxaHue y4eOHOro MaTepuajia

[Tpaktrueckoe 3anstue Ne 78 AKTUBU3AIMS HABbIKA TMChMA, C UCIIOJIb30BAHUEM KJIUIIIE, YCTOMYHU-
BBIX CJIOBOCOUYETAHUN U U3YUYEHHOTO JIEKCUYECKOI0 MUHUMYMa.

N (OB DN DN

[Ipaktuueckoe 3anstue Ne 79 AkTuBH3alMs HaBbIKAa TMChMA, C UCIIOJIb30BAHUEM KJIUIIIE, YCTOMYHU-
BBIX CJIOBOCOUYETAHUN U U3YUEHHOTO JIEKCUUYECKOT0 MUHUMYMa

N

HpaKTI/I‘ICCKoe 3ausgTue Ne 80 AKTI/IBI/I3aL[I/I$[ HaBbIKa NIMCbMaA, C UCITIOJIb30BAHHUECM KIIMIIIC, YCTOI\/’I‘-II/I-
BBIX CIIOBOCOYCTAHUN U HN3YYCHHOI'O JICKCMYCCKOI'O MMHUMYMaA

OK 01
OK 04
OK 09

Tema 4.3.
MapkeTuHr auzai-
HEPCKUX YCIYT

Coaep:xaHue yueOHOro MaTepuajia

[Tpaktrueckoe 3anstie Ne 81 CoBpeMeHHBIN PHIHOK JU3aWHEPCKUX YCIIVT.

IIpakTnueckoe 3anstue Ne 82 M3yueHne yCTONYMBBIX CIOBOCOYETAHUM U U3YUYEHHOTO JIEKCUYECKO-
ro MEHAMYMa.

N IO DN

[Tpaktrueckoe 3ansTue Ne 83 AxTuBH3aIus HaBbIka ToBopeHUs. CocTaBIeHUE BOMPOCOB MO MPO-
(dheccronanpHOM TeMaTuke. /[nanoru.

N

OK 01
OK 04
OK 09

Tema 4.4.
JenoBbie meperono-

Coaep:xaHue y4eOHOro MaTepuajia

[Tpaktrueckoe 3ansiTue Ne 84 AKTHUBH3aIMs HABbIKA TOBOPEHUS U BOCTIPUSITHSI HAa CIIyX WHOS3BIY-

N~

OK 01
OK 04




pbl. O6cyxaeHne

HOH peun.

YCIJIOBHIA JOTOBOPOB

[IpakTuueckoe 3austue Ne 85 CocraBieHune BOIPOCOB M0 MpodeccruoHanbHoi TeMatuke. Mcnomb-

OK 09

Y KOHTPAKTOB 30BaHueE KJIMIIE B PeYH y4alerocs. 2
Tema 4.5. Conep:xaHue yueOHOro MaTepuaja 8 OK 01
Crpykrypa npeanpu- | I[Ipaktrueckoe 3anstue Ne 86 /lu3aitHepcKkre KOMITAHUK: CTPYKTYpa, paboTa ¢ 3aKa34iKOM. 2 OK 04
ATHS I[Mpaktuueckoe 3ausaTre Ne 87 M3ydeHne OCHOBHBIX JEKCUUECKUX €MHHI] HA HHOCTPAHHOM SI3BIKE 5 OK 09

1o TeMe. AKTUBHU3aIUsl HaBbIKA YTEHHS, IEPEBOIA U BbIIEJICHHUS HH(OPMALIUU B TEKCTE.

[Tpakrrueckoe 3ansTre Ne 88 AkTHBH3AIMA HABBIKA TOBOPEHUS U Mepeladyi HHPOPMAIMKA Ha WHO- 5

CTPaHHOM SI3bIKE.

[TpakTudeckoe 3anarue Ne 89 AxTUBH3aIMS U3yUYEHHOTO MaTepualia B ynpakxHeHusx. Pa3surue 2

HaBbIKa ucbMa. CocTaBlieHHE JOKYMEHTAIIMU Ha HHOCTPAHHOM SI3BIKE.

CaMocTosiTesibHasi padoTa 00y4aOIIMXCSl COCTABUTH MMHChMA I10 Pa3IMYHON TEMaTHKe 4
Pazjen 5. O6mepa3ropopHasi JiekCcuka OK 01
Tema 5.1. Copep:xaHue yueOHOro MaTepuaja OK 04
3nameHuThle Xynox- | [Ipaktudeckoe 3anstue Ne 90 M3yueHne OCHOBHBIX JIGKCHYECKHX €ANHUL] HA HHOCTPAHHOM SI3bIKE OK 09
HukH Poccun 1 3apy- | mo teme. AKTUBH3AIMs HABBIKA YTCHHS, TIEPEBOJIA U BBIJCICHHS UHYOPMAIIH B TEKCTE.
OEKHBIX CTPaH [Mpaktudeckoe 3anarue Ne 91 AKTUBHU3AIMS HAaBBIKA TOBOPEHHUS U Iepeadn HHGOpMaIMy Ha HHO- 2

cTpaHHoM s3bike. CooOIIeHHE 10 TEME.

[TpakTudeckoe 3anaTue Ne 92 AxTuBH3aIMs HABBIKA THCHMA. 2
Tema 5.2. Conep:xaHue yueOHOro MaTepuaja 6 OK 01
Mupossie menespsl | [Ipakruueckoe 3ansTre Ne 93 3ydyeHre OCHOBHBIX JIGKCHYECKHUX €WHHI] HA HHOCTPAHHOM SI3bIKE 5 OK 04
KYJbTYPBI U UCKYC- 1o TeMe. AKTUBHU3aIMs HABBIKA YTCHHS, IEPEBOIA U BbIIETICHHUS NH(OPMAIINU B TEKCTE. OK 09
CTBa [Tpaktndeckoe 3anarue Ne 94 MzyueHre OCHOBHBIX JIEKCHYECKUX €MHUI] HA HHOCTPAHHOM SI3bIKE 2

1o TemMe. AKTHBH3alIMsl HABBIKA YTEHHS, TIEPEBOJIA U BBIICICHHS HHPOPMAIIUH B TEKCTE.

[Mpaktrdeckoe 3anarue Ne 95 AKTUBHU3AIMS HABbIKA TOBOPEHHUS U Iepejaun HHGOpMaIMy Ha HHO- 2

CTPaHHOM SI3bIKE.
Koncyabranuu 6
CamocrosiTeibHas paboTa 29

Bcero
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3 YCJIOBUS PEAJIM3ALIAU ITIPOTPAMMBI YYEBHOM JTACIUILIAHBI

3.1 MaTtepuajibHO-TEXHUYECKOE o0ecnevyeHne

Jlnist peanu3aly mporpaMMbl Y4eOHOH JUCHUIUIMHBI IPETYCMOTPEHO HATMYHUE CIEAYIOMINX

CHeIHalIbHbIX TOMEIECHHI:

Oo6opynoBanue yaeOHOro KabuHera «MHOCTpaHHBIN S3BIKY:

- IOCa/I0YHbIE MECTa M0 KOJUYECTBY 00YyYaIOIINXCS;

- pabouee MeCTO MpenoJaBaTes;

- KOMIUIEKT y4eOHO-HarSIIHBIX Toco0uit «CTpaHOBeIeHUEY,

- TpaMMaTuYecKue TaOInIIbI,

- TUJAAKTUYECKHE MaTepHaIbl;

- 10COOUS AJ11 MYJBbTUMEAUMHOTO 000y I0BAaHUS.

- METOJINYECKUE PEKOMEHAINH 110 CO3/IaHUI0 TPE3eHTALIUN

-METOJMYECKUE PEKOMEHJAIINH TI0 TPAaMMAaTHKE aHTJIMHCKOTO S3bIKa

TexHuueckue cpeacTBa 00ydeHHUs:

Mynsrumennitapiii kKommiekT (mpoektop CASIO XJ-V2, skpan LUMIEN Eco Picture) — 1 mr.,
nepcoHanbHbIi KomnbioTep Lenovo ThinkCentre — 21 mit., Haymuuku Sanako SLHO7 — 21 .,
koonku Microlab 2.0 SOLO4C — 1 w., crost — 21 mrT., ctyn — 21 .

JInneH3noHHOE MpOorpaMMHOE 0OecIieYeHue:

OC Windows 10, Microsoft Office 10, Nibelung 3.8, Toefl, cioBapu — Multitran, ABBY'Y Lingvo

3.2 UndopmanmnonHoe odecriedeHne peaau3amun NporpamMmmbl

Jlns peanu3alii  TPOTPaMMBbl  Y4eOHOW TUCHMIUIMHBI Oubmmoreunsiii ¢ouny BI'YDC
YKOMILIEKTOBAH MEYaTHBIMU U AJIEKTPOHHBIMU U3JaHUSIMHU.

OOyuaromnuecss U3 YUClia HHBAINIOB U JIMI] C OTPAHMYCHHBIMH BO3MOXKHOCTSIMHU 3]I0OPOBbSI
oOecrieyeHbl TeYaTHBIMM U (WJIHM) SJIEKTPOHHBIMU 00pa3oBaTelIbHBIMH pecypcaMu B (opmax,
a/IalITUPOBAHHBIX K OTPAaHUYEHHSIM UX 3I0POBbSL.

OcHoBHas1 JIUTEpaTypa
1. Aurnuiickuii 536K Uit Tymanutapues (B1-B2). English for Humanities : yae6roe mocobue amst
cpennero npodeccuonanbHoro odpazosanus / O. H. Crorauesa, A. B. bakynes, I'. A. [TaBnoBckas,
E. M. MykoBHuKOBa. — Mocksa : U3natenberBo FOpaiit, 2016. — 206 c. — (IIpodeccuonansHoe
obpaszoBanue). — ISBN 978-5-534-10072-3. — Texkct : anextponHslii / OBC HOpaiit [caiiT]. —
URL: https://urait.ru/bcode/455712
2.1leBuoBa, I'. B. Anrmuiickuii si3p1k s qu3aiinepos (B1-B2) : yuebHoe mocobue Asi CpeHero
npodeccuonanpHoro oopasosanus / I'. B. lllenoBa, E. b. Hapounas, JI. E. Mockanen. — 2-e u3f.,
nepepad. u gomn. — MockBa : U3natensctBo FOpaiit, 2016. — 288 c. — (IlpodeccrnonansHoe 06-
paszoBanue). — ISBN 978-5-534-05809-3. — Texkct : anekrponnsiii / OBC FOpaiitr [caiit]. —
URL.: https://urait.ru/bcode/454562
3.1leBuoBa, I'. B. Anrnmiickuii s3pik s au3aitnepoB (B1-B2) : yueOHoe mocoOue mmnst By30B /
I'. B. lleBuoBa, E. b. Hapounas, JI. E. Mockanen. — 2-e u3n., nepepad. u nomn. — Mocksa : M3aa-
tenbcTBO FOpaiit, 2016. — 288 c. — (Bricmiee oOpazoBanue). — ISBN 978-5-534-05649-4. —
Tekcer : anextponnsrii / OBC KOpaiit [caiit]. — URL: https://urait.ru/bcode/454520

JlonmosHuTeIbHAS JJUTEPATYypa
1.Kypsiea, P. 1. Aunrnuiickuii si3bik. JIekcuko-rpammaTiaeckoe mocodue B 2 4. Yacte 1 : yuebHOE
nocobue s cpeaHero npodeccroHanbHOro obpazoBanus / P. U. KypsieBa. — 8-e usm., ucnp. u
norr. — Mocksa : M3garensctBo FOpaiit, 2016. — 264 ¢. — (IIpodeccnonamsHOoe 00pa3oBa-
aue). — ISBN 978-5-534-09890-7. — Tekcer : anekrponnsii // OBC IOpait [calT]. —
URL: https://urait.ru/bcode/452245

2 Kypsesa, P. 1. Anrnuiickuii s3bIk. JIekcuko-rpammarndeckoe nocodbue B 2 4. Yactp 2 : yyeOHOE
nocobue st cpeanero npodeccuonansHoro oopazosanus / P. U. Kypsiea. — 8-e usn., ucmp. u
non. — Mocksa : UznarensctBo FOpaiit, 2016. — 254 c. — (IIpodeccuonanbHoe obpazoBa-
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aHue). — ISBN 978-5-534-09927-0. — Tekcer : snextponHbii // O3bC IOpait [calfT]. —
URL: https://urait.ru/bcode/452246

3.Hyxwnoga, E. E. Anrnuiickuii s3b1k. Professional Reading: Law, Economics, Management :
yaeOHoe rmocodue it cpeHero npodeccuonanbHoro oopazoanus / E. E. HyxunoBa. — 2-e u3j.,
uctp. u 1on. — Mocksa : U3parensctBo IOpaiit, 2016. — 149 ¢. — (IIpodeccuonanpHoe 00pazo-
Banue). — ISBN 978-5-534-12993-9. — Tekcr : anexrponHsiii // OBC FOpaiir [caiiT]. —

URL: https://urait.ru/bcode/448712

JIeKTPOHHBIE pecypchbl

1. Jervis S. The Penguin Dictionary of Design and Designers.Penguin Books, 2002.
2. Porter N. What is a Designer: things, places, messages. HyphenPress, 1989.
3. Strategies for Readers, book 1. Prentice Hall Rergents, 1986.

4. Design and Aesthetics. Routledge, 1996.

5. URL:http://www.best-quotes-poems.com/design-quotes

6. URL:http://en.wikipedia.org/wiki/Art

7. URL:http://en.wikipedia.org/wiki/Designer

8. URL:http://en.wikipedia.org/wiki/Artist

9. URL:http://www.designcouncil.org.uk/about-design/Typesof-design/

10. URL:http://www.colorquiz.com/

11. URL:http://www.viewzone.com/luscher

12. URL:http://www.testcolor.com/

13. URL:http://www.womansmagazine.net/how-to-test-yourbody-shape

14. URL:http://en.wikipedia.org/wiki/Female_body_shape

15. URL:http://www.megaessays.com/viewpaper/103425

16. URL:http://www.cvtips.com/career-choice/how-to-buildyour-career

17. URL:http://careerplanning.about.com/od/careerchoicechan

18. URL:http://www.essortment.com/career

19. URL:http://www.wikihow.com/Become-Famous

20. URL:http://ezinearticles.com/?Industrial-Design-as-a-Profession&id=1046344
21. URL:http://www.ec4physio.com/images/ergonomics

22. URL:http://www.articlealley.com/article_930917_45.html

23. URL:http://en.wikipedia.org/wiki/Locomotive

24. URL:http://www.southernsteamtrains.com/manual

25. URL:http://www.ford.com/cars/focus/2012/features/

26. URL:http://www.ford.com/cars/fiesta/features/
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4 KOHTPOJIb M OLIEHKA PE3YJIbTATOB OCBOEHUS YYEBHOM JUCIATIINHBI

Pe3yabTarsl 00y4yeHus

Kpurepum ouenkn

MeToabI OLIeHKH

3HaHusn:

Jlexcuka 1o npoQuIto MOArOTOBKH.
[Tpuemsr anHOTHpPOBaHMS, pedepu-
pPOBaHMUS U NIEPEBOJIA CIICLIUATIN3U-
POBaHHOM JIUTEPATYPHI IO TPOPHITIO
MOJIFOTOBKHU.

[IpuemMsl CTpYKTYpHpPOBaHUS UH-
dbopmaruu.

Crioco0bl caMOCTOSTEIILHOM OIICH-
KU U COBEPIICHCTBOBAHUS YPOBHS
3HAHUH 110 HHOCTPAHHOMY SI3BIKY.
Oco0eHHOCTH MTPOU3HOIICHUS Ha
UHOCTPAaHHOM SI3bIKE.

Bosmoxnbie TpaekTopun npodec-
CHOHAQJIBHOTO Pa3BUTHS U caMoo0Opa-
30BaHHUS.

OCHOBBI TPOEKTHOMN JEATEIHHOCTH.
OcHoBbI 3¢ (HEKTUBHOTO COTPYIHU-
9YecTBa B KOJUIEKTHBE.

IIpaBuna ycTHOM U MUCBMEHHOU
KOMMYHHKAIH TIPU TIEPEBO/IE C
MHOCTPAHHOTI'O SI3bIKA.

OcHOBHBIE TIpaBUIIa IOBEICHUS U
peueBoro 3THKeTa B chepax mosce-
JTHEBHOT0, O(UIIUATIEHO-/IEJIOBOTO U
npohecCHOHANBEHOTO OOIIEHUS.
[IpaBuna sxonoruueckoit 6e3omnac-
HOCTH U pecypcocOepexeHus npu
BEJICHUH NMPOPECCUOHANBHOM J1esl-
TEJIbHOCTH.

OcCHOBBI 310pOBOT0 00pa3a XKU3HU.
CoBpeMeHHbIE CPEeCTBA U YCTPOii-
cTBa MH(OpPMATH3AINHN U UX HC-
M0JIb30BaHMUE.

[TpaBuiia paboTHI Ha KOMITbIOTEPE U
OpITEXHHUKE.

[IpaBuna BeaeHUS IEPEIHCKH T10
JJIEKTPOHHOU TOYTE.

[IpaBumna areHust TEKCTOB mpodec-
CHOHAJILHOM HaIpaBJICHHOCTH Ha
WHOCTPAaHHOM SI3BIKE.

[IpaBuna mocTpoeHus MPOCTHIX U
CJIO’KHBIX TIPE/ITIOKEHUN Ha MPo-
dbeccroHaIbHbIC TEMBI.

OcHOBHBIE O0IIEYTTOTPEOUTEIIBHBIC
ryarosisl (ObITOBas U poeccuo-
HaJbHas JICKCUKA).

Jlekcuka, OTHOCSIIASCS K OITMCAHHIO

- HEe UMeeT 0a30BbIX 3HAHUU
2);

- JIOITyCKAEeT CYIIECTBEHHBIE
OIIMOKH MTPH PACKPBITUH CO-
JIep>KaHUsl 1 0COOCHHOCTEH
YIOTPEOJICHHS U3YIEHHOTO
Matepuana (2);

- ICMOHCTPHPYET YaCTHYHOE
3HaHHUE COJIEPIKAHUS U OCO-
OeHHOCTeH ynoTpeOaeHus
nu3y4deHHoro marepuaia (3);
- ICMOHCTPHUPYET 3HAHHUE CO-
JIep>KaHHsI 1 0COOCHHOCTEH
YIOTPEOICHHS U3YIEHHOTO
Marepuaia, HO JaeT He MoJl-
HOe ero o0ocHoBaHUE (4);

- IGMOHCTPHPYET TOITHOE
NpaBUJIbHOE 3HAHUE COICP-
JKaHUs U 0COOCHHOCTEH yI0-
TpeOJIeHUs U3y4EeHHOT0 Ma-
Tepuaia, apryMeHTUPOBAHO
000CHOBBIBAET TOT WJIK HHOM
BBIOOD MPU BBITOJTHCHUN
MPAKTUYECKOTo 3a1aHus (5).
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BxoaHo#i KOHTPOJIb:
TECTUPOBAHUE

Texkymmii KOHTPOJIb:
YCTHBIH OIpoC,

Oecena,

coo0IIIeHNE,

pedepar,

JIOKJIaJ,

Mpe3eHTAaltsl, TECTHPOBA-
HUE,

KOHTPOJIbHBIE Pa0OTHI

IIpoMe:KyTOYHBIH KOH-
TPOJIb:
KOHTPOJIbHBIE pabOTHI




MPEMETOB, CPEACTB U MPOLIECCOB
poeCCHOHAIBHON JEATETHHOCTH.
Jlexcu4yeckruii MUHUMYM ¥ HOPMBI
PEYEBOTrO MOBEICHHS U JICTIOBOTO
ATUKETA JIJIsl IOCTPOCHUSI YCTHOU U
MMMCbMEHHOW PeYH Ha MHOCTPAHHOM
SI3BIKE.

[IpaBuia BeeHUs A€I0BOM nepe-
IHCKH.

[TpaBwmia oopmiIeHHS TOKYMEHTOB.

Ymenus:

- TOHMMAaTh OOILIMI CMBICT YETKO
NPOM3HECEHHBIX BBICKA3bIBAaHWI HA
W3BECTHBIE TeMbI (MPOQEeCcCHOHATh-
HBIC 1 OBITOBBIC);

- TIOHUMAaTh TEKCTHl Ha 0a30BbIC
po(heCCHOHATTLHBIC TEMBI,

- Yy4acTBOBAaTh B JMAJIOTaXx Ha 3Ha-
KOMBIE 00IMe U MpodhecCHOHATb-
HBIC TEMBI,

- CTPOUTH MPOCTHIC BBICKA3BIBAHUSI O
cebe 1 0 cBoel MpodeccHoHATBHOM
JeSITebHOCTH;

- KpaTko OOOCHOBBIBaTH M OOBsIC-
HUTh CBOW JICUCTBUSA (TEKyIIHE U
IUTAHUPYEMBIE);

- TIUCaTh IPOCTbIE CBA3HBIE COO00-
[ICHUs] Ha 3HAKOMbIE WM HHTEpe-
cyroliye npopeccuoHaIbHbIE TEMBI;
-4UTaTh, BOCIIPUHUMATH
pedb Ha CIyX M BOCHPOU3BOAHTH

MHCaTh,

WHOSI3BIYHBIA TEKCT IO KITFOUEBBIM
CJIOBaM WJIH TIO TUTaHY;

- pabotath ¢ OW3HEC CTaThsIMU Ha
WHOCTPAaHHOM SI3BIKE C IENBI0 H3-
BJICUCHHUS M TepepaboTKu HHOp-
Malliy, BeICHUs TIEpEroBOPOB B Jie-
JIOBOM Cpene;

- MEPEBOAUTH CO CIIOBAPEM OCHOB-
HbIE TEPMUHBI 110 MPOGUITIO TOATO-
TOBKH;

- TepeBOANTH, 0000IIaTh M aHaIH-
3UpOBATh
JUTEpaTypy MO NPOPUII0 MOAro-
TOBKH.

CHelHaTN3UPOBAHHYIO

- HE yMEeT W He TrOTOB K B3a-
UMOJICHCTBHIO Ha HWHOCTPAH-
HOM si3bIKe (1);

- uMmes 0a30BbIC 3HAHHSA, HE
YMEET CaMOCTOSITEIbHO OT-
OupaTh, CHUCTEMaTU3UPOBATH
U TPUMEHATH YCBOCHHYIO
uH(popMaLK0 Ui pealnsa-
UM 9YTCHUs, MUChbMA, T'OBO-
PECHHUS ¥ BOCIIPHSTHS PEUU Ha
CJIyX Ha MHOCTPAHHOM SI3bIKE
(2);

- JIEMOHCTPUPYET YaCTUYHOE
BJIAJICHNE YTEHHEM, IIHCh-
MOM, TOBOPEHHUEM U BOCIpPH-
ATHEM peYd Ha CIyX U J0-
MyCKaeT CYIIIECTBEHHBIE
OLIMOKHU TIPHU MX peaTH3aluH
3);

- JIEMOHCTPUPYET B IEJIOM
yCIIEIIHOE BIIAJICHUE YTEHU-
€M, TICbMOM, TOBOPEHHEM H
BOCIIPHSITHEM PEUYH Ha CIyX,
HO JIONYCKaeT HEKOTOpbhIe
npoOensl W HETOYHOCTH B
KOHKPETHBIX 33JJaHHBIX YCIJIO-
BUsIX(4);

- JI€MOHCTPHPYET IpaBHUIIb-
HOE  BJAJEHHE  YTCHHUEM,
MUCHbMOM, TOBOPCHHEM U
BOCTIPHSITHEM DPEYH Ha CIyX
Ha MHOCTPAHHOM SI3BIKE JIJISI
oOecrieueHnst  IOJIHOLIEHHON
npodeccuoHaTbLHON nesi-

TeJIbHOCTH (5).

BxoaHoi#i KOHTPOJIb:
TECTUPOBAHUE.

Tekyuuii KOHTPOJIb:
YCTHBIH OIpoC,

Oecena ¢ IKCIIEPTOM,
KOHTPOJIbHbBIE pa0OTHI,
TECTUPOBaHUE,

3alUTa UHIUBUAYAIbHBIX U
IPYIIOBBIX 3aJlaHUH ITPO-
€KTHOI'0 Xapakrepa

HT0oroBblii KOHTPOJIb:
nuddepeHInpoBaHHbBIH 3a-
qeT
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MHNHOBPHAYKHN POCCHUA
BJIIAJIMBOCTOKCKUN I'OCYJIAPCTBEHHBIM YHUBEPCUTET

KOHTPOJIbHO-OLUEHOYHLIE CPE/ICTBA
IS IPOBEJACHUS TEKYILErO0 KOHTPOJIA U POMEXYTOYHOU aTTECTALUN

1o y4eOHOM NUCIUIUIUHE

OI'C3.04 NuocTpaHHBIH SI3bIK B TTPOdeCCUOHATBLHON
NEATENBHOCTH

IIpOrpaMMBbI TTOJATOTOBKH CTICITHATUCTOB CPEAHETO 3BSHA
54.02.01 JIu3aiin (1o oTpacisim)

dopma oOyueHus: OUHas

Bmagusoctox 2026
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KOHTpOIbHO-0LIEHOUHbIE CPEACTBA Ul IMPOBEAEHUS TEKYLIEr0 KOHTPOJS U MPOMEXYTOYHOM aTTe-
crauud 1o y4yeOHoi mucuuruinHe OI'CD.04 MHOcTpaHHBIN A3BIK B MPOQECCHOHANBLHON NESTEIBHOCTH TI0
cnermanproctd 54.02.01 luzaiin (1o oTpacisaM), yTBEpKACHHOTo IpukazoM MunobpHayku Poccun
ot 05.05.2022, Ne 308, npumepHoii 06pa3oBaTeNbHON MPOrpaMMoii, paboueil mporpaMmoii ydeOHO# Juc-
LUTUTHHEI.

Pazpabotunk: U.A. TpymikuHa, mpemnogaBareib

PaccMoTpeHo U 0100peHo Ha 3aceIaHUH IIUKIOBOM METOIUYECKONH KOMHCCHUU

IIporoxon Ne 9 ot «15» mast 2026 r.

-

_H.A. Tpymxuna

o g
[peacenarens LIMK _ /;j tjfé
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1 O0mue cBeaenus

KontponbHo-ouenounsle cpenctea (nanee — KOC) npeaHasHavyeHbl A7 KOHTPOJISl U OLIEHKH oOpa-
30BaTENbHBIX JOCTIDKEHUI 00yJaromuxcs, OCBOMBIINX Mporpammy yduebHo# mucuuminael OI'CD.04 HnHo-
CTPaHHBIN S3BIK B MPOGECCHOHAIBHON ACSITCIIEHOCTH.

KOC Bxi104aroT B ce0s1 KOHTPOJIbHBIC MATEPUAIIBI JIJIs IIPOBEICHUS TEKYIIIETO KOHTPOJISI YCIIEBAaeMO-
CTH ¥ TIPOMEKYTOYHOM aTTeCTAINH 110 AUCIUTUINHE, KOTOpasi IpoBoaUTCs B (hopMme auddepeHIInpoBaHHOTO
3auéta (C MCHOJIH30BAHUEM OIICHOYHOTO CPEJICTBA - YCTHBIN OMpoc B popMeE OTBETOB Ha BOIPOCHI OHMIIETOB,
YCTHBII onpoc B popme cobeceToBaHus, BRITIOTHEHIE TUCHMEHHBIX 3aJaHHiA, TECTUPOBAHUE U T.JI.)

2 Ilnanupyemble pe3yJbTaThl 00y4eHHs 10 JUCHUIINHE, 00ecIeYuBalolne pe-
3yJIbTATHI OCBOEHHsI 00Pa30BaTeJIbHONH MPOrpaMMBbl

Kon Kon
OK pesyibTaTa HanmenoBanue
o0ydeHus
OK 01 31 nexkcraeckuit (1200 - 1400 nexcuyecKkux €AMHUI]) U TpaMMaTHye-
OK 04 CKMIl MUHUMYM, HEOOXOAMMBIN JIJISl YTEHHUS U TepeBoia (Co cio-
OK 09 BapeM) MHOCTPAHHBIX TEKCTOB MPO(EeCCHOHATHFHONW HAIPaBIEHHO-
CTH
32 JMEKCUYECKUH MHHUMYM, OTHOCSIIUICS K OMUCAHHUIO MPEIMETOB,
CPEACTB U MPOLECCOB MPOPECCHOHATBHON IEATEILHOCTH
33 MpaBUJIa YTCHHUS TEKCTOB (0COOCHHOCTH MPOU3HOIICHUS ) podec-
CHOHAJIBHOW HAIIPABJIEHHOCTH
Vi obmiarbest (YCTHO M MMCbMEHHO) Ha MHOCTPAHHOM $I3bIKE Ha MPO-
(hecCHOHATBLHBIC U TIOBCETHEBHBIC TEMBI
v2 MepeBOUTh (CO CIOBapeM) HHOCTPAHHBIE TEKCTHI MpPodeccho-
HaJIbHOM HalPaBJICHHOCTH
V3 CaMOCTOSITENIbHO COBEPILIEHCTBOBATh YCTHYIO U MMUCEMEHHYIO
pedb, MOIOIHATE CIOBAPHBIN 3ar1ac
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3 CooTBeTCTBHE OLIEHOYHBIX CPEICTB KOHTPOJMPYEMbIM Pe3yJibTATaM 00yUeHH st

3.1 CpencTBa, npuMeHsieMble J1Jisl OlleHKH YPOBHS MPAKTHYECKOI MOATOTOBKH

Kon HaumeHoBaHME OIIEHOYHOTO CPEJICTBA
u mipeacrasiienne ero B KOC
Kpatkoe pe-
HanMCHOBAHNUC | 3ynb | [JokasaTenb OBIAJCHHS PE3YIb-
pazzena (MOXY- | rara TataMu 00y4eHHS
7151) / TeMBI AHc- o6 y Texymuit Kos- IIpomexxyTouHas
TUIUIAHBL qey TPOJIb aTTecTalus
HUS
Paszpnen 1 BBoaHO-KOpPEeKTHBHBII Kypc
32 | 3HaTh JIEKCUYECKUH MHUHUMYM,
OTHOCSIIMNICS K ONUCAHUIO
MIPEAMETOB, CPEJICTB U IIPOLIEC-
COB TMpodecCuOHAIBHON Jesl-
TEJIBbHOCTH
33 | pa3Omparbcs B IpaBWiIax yre- | Boimonnenue
AKHEHUI
Tema 1.1 HUS TEKCTOB (0OCOOEHHOCTHU ymp BhIOIHCHIC
MIPOU3HOIICHHUS ) TT no- N
ponsHOLIC ) mpodeceno (m. 5.1, m. 5.2 YIPpXHEHUH
[MpakTHyeckoe HaJIbHOW HAIPaBJIEHHOCTH .
BXOJIHOM TECT, B
3agsaTue Ne 1-6 V1 | oOmiarbess (YyCTHO M HHCHMEH- (m. 6.181-12)
1,2,83,B4,B
HO) Ha UHOCTPAHHOM $I3bIKE Ha 5)
npodeccuoHanbHble U TOBCE-
JTHEBHBIE TEMBI
VY3 | COBEpIIEHCTBOBATh YCTHYIO U
MMUCBMEHHYIO P€Ub, ITOIOJIHATh
CJIOBapHBIN 3amac
Pazpnen 2 Uctopust pa3sBuTus rpadpuieckoro au3aiHa
31 | 3HaTh JEKCUYECKHH M rpamma-
TUYECKH MHHHUMYM, HE00XO-
JUAMBIN IS YTEHUS U IIEpEeBOIA
(co croBapeM) HMHOCTpPaHHBIX
TEKCTOB  MpodeCCHOHATBHON
HAaINpPABJIECHHOCTH
Tema 2.1 P Brinonnenue Brinonnenue
V2 | mepeBoauTh (CO  CIIOBapeM) N N
yIpaXHEHUI yIpaXHEHHI
[MpakTHyeckoe WHOCTpPaHHBIC TEKCTHI Tpodec-
3ansaTue Ne 7-9 CHOHAJILHOM HampaBieHHOCTH | (11.5.2. B 5) (m. 6.1813)
VY3 | COBEpIIEHCTBOBATh YCTHYIO U
MMHUCbMEHHYIO PEUb, ITOIMOJHATh
CJIOBapHBIN 3amac
31 | 3HaTh JEKCUYECKH W rpamma-
Tema 2.2 P Brinonnenue Brinonnenue

TUYECKUH MHUHUMYM, HE00XO-
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Kon HaumeHoBaHuME OIIEHOYHOTO CPEJICTBA
u npezacrasnaeHue ero B KOC
Kpatkoe pe-
HanMCHOBAHWUC | 3yNb | [JokazaTenb OBIAJEHHS PE3ylb-
pasfiena (MOLY- | ryry TaTaMu 00yUeHHUS o
7151) / TeMBI AMC- o6 y Texymuit KoH- [IpomexyTounas
[UILTAHBI qey TPOJIb aTTecTamus
HHS
[IpakTuueckoe JIUMBIN 111 YTEHUS Y NEPEeBOIa | YIPaKHECHUI yIOpaXHEHUN
zansarue Ne 10- (co cioBapeM) HHOCTpPaHHBIX
. | (1.5.2.86) (. 6.1 B 14)
11 TEKCTOB  MPOQECCHOHATBHOM
HaIPaBJICHHOCTH
V2 | mepeBoguTh (CO  clOBapem)
WHOCTpaHHBIE TEKCTHI mpodec-
CHOHAJIbHOW HAINPABIECHHOCTH
V3 | caMOCTOSITETbHO COBEPIIIEH-
CTBOBATh YCTHYIO U TUCHMEH-
HYIO peub, NOMOJIHATH CJIOBap-
HBIN 3arac
31 | 3HaTh JEKCUYECKUH M rpamma-
TUYECKUH MHHHUMYM, HE00XO-
JUMBIH JJIS YTEHUS U TIepeBOIa
T 23 Brinonnenue Brinonuenue
ema 2. (co cioBapeM) HMHOCTpPaHHBIX . .
. | ympaxHeHui yIpaKHEHHI
TEKCTOB  TPOECCHOHATBHOU
[IpakTHueckoe
HaIlpaBJICHHOCTH
sansTie Ne 12- Y (n.5.2.87) (m. 6.1 B 15)
14 V2 | mepeBoguth (CO  clOBapem)
WHOCTpaHHBIE TEKCTHI Mpodec-
CHOHAJIBbHOW HAIIPABICHHOCTH
31 | 3HaTh JEKCUYECKHUI W rpamma-
TUYECKUH MHHHUMYM, HE00Xo-
Tema 2.4 7
AUMBIN JUTS 9TCHIS M IICPEBOAA | gy 11 iyemire Brmonnenue
IpaxTueckoe (co cnoBapem) HHOCTPAHHBIX | oo it i
TEKCTOB  MpodecCuOHATBHOMN
3aasaTae Ne 15-
17 HaIIPABJIEHHOCTHU (m.5.2.88) (. 6.1 B 16)
V2 | mepeBoguTh (CO  CIOBapem)
WHOCTpaHHBIE TEKCTHI Mpodec-
CHOHAJIbHOW HAIIPABICHHOCTH
31 | 3HaTh JIEKCUYECKHH U rpaMMa-
TUYECKHH MHHHUMYM, HE00XO-
JUMBIH JJ1 YT€HUS U TIepeBoIa
(co croBapeM) HMHOCTpPaHHBIX
TEKCTOB  MPOQeCCHOHATBHON B
Tema 25 BIIIOJIHEHUEC
HaIPaBJIECHHOCTH BLIOMHEHNE S ———
TTpakTHYecKoe Y2 | mepeBomuTh (CO  CIIOBAPEM) | yrpaskHEHHMIA
sansTe Ne 18- MHOCTPAHHBIE TEKCTHI Ipodec- 5989 (m. 6.1817)
21 croHanbHOM Hanpasnennoctn | (1-5:289)
VY3 | COBEpIIEHCTBOBATh YCTHYIO U

MMCbMEHHYIO peYb, MOMOJIHATh
CJIOBapHBIN 3amac
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Kpatkoe
HalMEHOBaHUE
pasaena (Moay-
7151) / TeMBI AMC-

[UTLTHHBL

Kon

pe-
3yIb
Tara
00y-

ye-
HUSI

[okazarenp oBnaseHus pe3yib-
TaTaMu 0O0y4eHHS

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Texkynuii Kos-
TPOJTb

[IpomexxyTouHas
aTTecTauus

Paznen 3 CoBpeMeHHBI

€ BOIPOCHI NPo¢ecCuoHATbHOM

JACATECJIBbHOCTHU

Tema 3.1

[IpakTryeckoe
3anaTue No 22-
25

31

3HATh JICKCUYECKUH M IpaMMa-
TUYECKUH MHHHUMYM, HE00Xo-
JTUMBIIA JUTSL YTSHHSI U TIEPEeBOIa
(co cioBapeM) HMHOCTpPaHHBIX
TEKCTOB  MPOQECCHOHATBHON
HAIPaBIECHHOCTH

32

BOCIIPOU3BOJUTDH JIEKCUYECKUI
MUHHUMYM, OTHOCSIIMICSH K
OIMCAHUIO MPEAMETOB,
CPEICTB U IpolieccoB mpodec-
CHOHAJIBHOW JIESITENIbHOCTH

33

pazOupaThCs B MpaBUJIAX YTe-
HUS TEKCTOB (0OCOOEHHOCTHU
MIPOM3HOIICHHMS ) PO eccro-
HaJIbHOM HAIPABJIECHHOCTU

Brmmonnenune
YIPKHEHUI

(m. 5.2.8 10)

Vi

obmarbes (YCTHO M MHUCbMEH-
HO) Ha MHOCTPAHHOM SI3bIKE Ha
npodeccuoHanbHble U IOBCE-
JTHEBHBIE TEMBI

y2

MepeBONTh (CO  CIIOBApeM)
MHOCTPaHHbIE TEKCTHI Mpodec-
CHOHAJIbHOW HAIIPABIEHHOCTH

v3

COBCPHICHCTBOBATH YCTHYIO U
IMUCbMCHHYIO PC€Yb, ITOIOJJIHATH
CHOBapHLIfI 3ariac

Brmmonnenune
YIOpaKHEHUI

(m. 6.1 B 18)

Tema 3.2 Tlpak-
THYECKOE 3aHsI-

Tre Ne 26-29

31

3HATh JIEKCUYECKHH M rpamma-
TUYECKUH MHMHHUMYM, HEo0Xo-
JUMBIH [Tl YTeHUS U TIepeBojia
(co croBapeM) HMHOCTpPaHHBIX
TEKCTOB  MPOQecCHOHaTbHOMN
HaIpaBJICHHOCTH

Brimonnenune

32

BOCIIPOU3BOJIMT JICKCUYCCKUIA
MUHHUMYM, OTHOCSIH_[I/II\/'ICﬂ K
OTHCAHUIO pEMETOB,
CPEJICTB | TMPOIIECCOB Mpodec-
CHOHAJIBHOM JICSITEIIbHOCTH

YIOPaKHEHUN

(1. 5.2 B 11)

33

pazOupaThCs B MpaBUJIAX YTe-
HUS TEKCTOB (0OCOOCHHOCTH
MIPOU3HOIICHHUS ) PO eccro-
HAJILHOW HAIPABJICHHOCTH

V1

oOmarbest (YCTHO M NHCHhMEH-

Brimonnenue
YIpaXXHEHUH

(m. 6.1 B19)
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Kpatkoe
HalMEHOBaHUE
pasaena (Moay-
7151) / TeMBI AMC-

[UTLTHHBL

Kon

pe-
3yIb
Tara
00y-

HuUA

[okazarenp oBnaseHus pe3yib-
TaTaMu 0O0y4eHHS

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Texkynuii Kos-
TPOJTb

[IpomexxyTouHas
aTTecTauus

HO) Ha WHOCTPAHHOM SI3bIKE Ha
npodeccuoHaIbHbIE U TOBCE-
JTHEBHBIEC TEMbI

y2

MepeBOUTh (CO  CIOBApEM)
MHOCTPaHHbIE TEKCTHI Mpogec-
CHOHAJIbHOW HAIIPABIEHHOCTH

v3

COBEPIIEHCTBOBATh YCTHYIO U
MUCHbMEHHYIO PeUb, OMOIHSITh
CJIOBapHBIN 3arac

Tema 3.3 [pak-
THUYECKOE 3aHsI-
tre Ne 30-32

31

3HATh JICKCUYECKUH M IpaMMa-
TUYECKUH MHHUMYM, HE00Xo-
JUMBII JUTSL 9TSHHSI M TIEPEBOIa
(co cioBapeM) HMHOCTpPaHHBIX
TEKCTOB  TPOECCHOHATHHOU
HAIPaBIECHHOCTH

32

BOCIIPOU3BOJUTDH JIEKCUYECKUI
MUHHUMYM, OTHOCSIIMICS K
OIMCAHUIO MPEAMETOB,
CPEICTB U MpolieccoB mpodec-
CHUOHAJILHOM NIeATeIbHOCTH

33

pa3bupaTrhcs B MpaBHUIIaxX yTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIIEHUS ) IPOdeccHo-
HaJIbHOM HAPABJIECHHOCTH

v1

oOmarecst (YCTHO U NMHUCBMEH-
HO) Ha MHOCTPAHHOM $I3bIKE Ha
npodeccuoHaabHble U TOBCE-
JTHEBHBIC TEMBI

y2

IIEPEBOAUTH (CO  CIIOBApEM)
WHOCTpPaHHBIE TEKCTHI Tpodec-
CHOHAJIBHOM HalpaBIEHHOCTH

v3

COBEPILIEHCTBOBATEH YCTHYIO U
MMCbMEHHYIO peYb, MOMOJIHATh
CJIOBapHBIN 3amac

Brimonaenue
YIPOKHEHUN

(m. 528 12)

Brmmmonnenune
YIpaKHEHUI

(. 6.1 B 20)

Tema 3.4 Tlpak-
THYECKOE 3aHS-
te Ne 33-36

31

3HATh JIEKCUYECKU U rpaMMma-
TUYECKUH MHUHHUMYM, HE00Xo-
}IHMBIﬁ AJId YTCHHUA U IEPEBOJAA
(co croBapeM) WHOCTpPaHHBIX
TEKCTOB  MpodecCHOHATBHOMN
HAMPaBICHHOCTH

32

BOCIIPOU3BOJUTD JIEKCUYECKUU
MUHHMYM, OTHOCSIIMHCS K

Berinonuenue
YIOPaKHEHUN

(m. 5.2813)

Brinonuenue
YIPaKHEHUN

(m. 6.1 B21)
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Kpatkoe
HalMEHOBaHUE
pasaena (Moay-
7151) / TeMBI AMC-

[UTLTHHBL

Kon

pe-
3yIb
Tara
00y-

HuUA

[okazarenp oBnaseHus pe3yib-
TaTaMu 0O0y4eHHS

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Texkynuii Kos-
TPOJTb

[IpomexxyTouHas
aTTecTauus

OTHCAHHIO PEMETOB,
CPEJICTB | IPOIECCOB Mpodec-
CHOHAJIBHOM JIeSITeIIbHOCTH

33

pazOupaThCs B MpaBUJIAX 4Te-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIICHHUS ) TPOPECCHO-
HAJIBHON HaNpaBJICHHOCTH

v1

oOmatbest (YCTHO M MHUCHMEH-
HO) Ha MHOCTPAHHOM SsI3bIKE Ha
npodecCHOHaIbHBIE M IIOBCE-
IHEBHBIE TEMBI

y2

MepPEeBONTh (CO  CIOBApEM)
WHOCTpPaHHBIC TEKCTHI mpodec-
CHOHAJIBHOW HAIPABICHHOCTH

v3

COBEPIIEHCTBOBATH YCTHYIO U
MUCHbMEHHYIO PeUb, OMOIHSTh
CJIOBapHBIN 3arac

Tema 3.5 Ipak-
THUYECKOE 3aHsI-
tne Ne 37-40

31

3HATh JIEKCUYECKUH M IpaMMa-
TUYECKUH MHUHUMYM, HEo0Xo-
JUMBIN JUIsl YTEHHSI U TTEpeBoa
(co crmoBapeM) MHOCTPaHHBIX
TEKCTOB  MpodecCuOHATBHOMN
HAIPaBJIECHHOCTH

32

BOCIIPOU3BOJUTH JIEKCUYECKUI
MHUHUMYM, OTHOCAIIMMCA K
ONMCAaHUIO MPEIMETOB,
CPEICTB U MpolieccoB mpodec-
CHUOHAJILHOM NIeATeIbHOCTH

33

pa3bupaTthcs B MpaBHUIIaX yTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIIEHUS ) IPOdeccHo-
HAaJIbHOM HANPABJIEHHOCTU

vl

o0marecst (YCTHO U NMHUCBMEH-
HO) Ha UHOCTPAHHOM $I3bIKE Ha
npodeccuoHaIbHble U TOBCE-
JTHEBHBIE TEMBI

y2

NEPEBOUTH (CO  CIOBAapeEM)
WHOCTpPaHHBIC TEKCTHI Tpodec-
CHOHAJIBHOM HamlpaBJIEHHOCTH

v3

COBCPHICHCTBOBATH YCTHYIO U
IMHUCBbMCHHYIO pC€Yb, ITOIMOJIHATH
CHOBapHLIﬁ 3ariac

Brmmonnenune
YIOPOKHEHUN

(m. 5.2 B 14)

Brmmonnenune
YIpaKHEHUI

(. 6.1 B22)
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Kpatkoe
HalMEHOBaHUE
pasaena (Moay-
7151) / TeMBI AMC-

[UTLTHHBL

Kon

pe-
3yIb
Tara
00y-

HuUA

[okazarenp oBnaseHus pe3yib-
TaTaMu 0O0y4eHHS

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Texkynuii Kos-
TPOJTb

[IpomexxyTouHas
aTTecTauus

Tema 3.6 [1pak-
THUYECKOE 3aHsI-
Tue Ne 41-44

31

3HATh JIEKCUYECKUH | rpamma-
TUYECKUH MHMHHUMYM, HE00Xo-
JMMBIN JIJIS1 YTEHUS U TIepeBoia
(co cioBapeM) HMHOCTpPaHHBIX
TEKCTOB  MPO(eCcCHOHAIBHON
HaNpaBJICHHOCTH

32

BOCIIPOU3BOHTh JICKCUYCCKHUI
MUHHUMYM, OTHOCﬁIHHﬁC?I K
OIHCAHHIO NPEMETOB,
CPEJICTB | IMPOIIECCOB Mpodec-
CHOHAJIBHOM JICSITEIIbHOCTH

33

pa3buparhbcs B MpaBUIIaxX yTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOM3HOIICHHMS ) PO eccro-
HaJIbHOM HAIPABJIECHHOCTU

v1

oOmatbest (YCTHO U MHUCHMEH-
HO) Ha MHOCTPAHHOM SI3bIKE Ha
npoecCHOHANIbHBIE M IIOBCE-
IHEBHBIE TEMBI

y2

IIEPEBOAUTH (CO  CIIOBAapeEM)
WHOCTpPaHHBIE TEKCTHI Tpodec-
CHOHAJIBHOM HalpaBIEHHOCTH

v3

COBEPIIEHCTBOBATEL YCTHYIO U
MMCbMEHHYIO pe4b, MOMOJIHATh
CJIOBapHBIN 3amac

Brmmmonnenune
YIPKHEHUI

(m. 5.2 815)

Brmmonnenune
YIpaKHEHHUI

(m. 6.1 B23)

Tema 3.7 Ilpak-
THYECKOE 3aHs-
tHe Ne 45-48

31

3HATh JIEKCUYECKUH M IpaMMa-
TUYECKUH MHUHUMYM, HEo0Xo-
JUMBIN JUIsl YTEHHSI U TTEpeBoa
(co crmoBapeM) MHOCTPaHHBIX
TEKCTOB  MpodecCuOHATBHOMN
HAIPaBJIECHHOCTH

32

BOCIIPOU3BOJUTh JIEKCUUECKUI
MHHUMYM, OTHOCAIIMMCA K
ONMCAHUIO MPEIMETOB,
CPEICTB U MpoILeccoB mpodec-
CHUOHAJILHOM NIeATeILHOCTH

33

pa30upaThCcs B MpaBHUIIaX yTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIICHUS ) TPOdECCHo-
HAaJIbHOM HANPABJIEHHOCTU

V1

o0marecs (YCTHO U NMHUCBMEH-
HO) Ha UHOCTPAHHOM $I3bIKE Ha
npodeccruoHaIbHbIE U TOBCE-

Brimonnenue
YIpaXXHEHUH

(1. 5.2 B 16)

Brimonnenue
YIpaXXHEHUH

(m. 6.1 B 24)

24




Kpatkoe
HalMEHOBaHUE
pasaena (Moay-
7151) / TeMBI AMC-

[UTLTHHBL

Kon

pe-
3yIb
Tara
00y-

HuUA

[okazarenp oBnaseHus pe3yib-
TaTaMu 0O0y4eHHS

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Texkynuii Kos-
TPOJTb

[IpomexxyTouHas
aTTecTauus

JHCEBHBIC TCMBI

v2

MepPeBOANTh (CO  CJIOBApEM)
WHOCTpPaHHBIE TEKCTHI mpodec-
CHOHAJIBHOM HAPaBICHHOCTH

v3

COBEPIIEHCTBOBATh YCTHYIO U
MUCHbMEHHYIO PeUb, OMOIHSTh
CJIOBapHbIN 3amac

Tema 3.8.
IIpakTHueckoe

3agsaTue Ne 49-
51

31

3HATh JICKCUYECKUH M rpamma-
TUYECKUH MHMHHUMYM, Heo0xo-
JMMBIN U1l YTEHUS U TIepeBoia
(co cioBapeM) HMHOCTpPaHHBIX
TEKCTOB  MPO(eCcCHOHAIBLHON
HaIpPaBICHHOCTH

32

BOCIIPOU3BOJIMTh JICKCUYCCKHUI
MUHHUMYM, OTHOCﬁIHHﬁC?I K
OIHCAHHIO NPEMETOB,
CPEJICTB | MPOIIECCOB Mpodec-
CHOHAJIBHOM JICSITEITbHOCTH

33

pazOupaThCs B MpaBUJIAX YTe-
HUS TEKCTOB (0OCOOEHHOCTH
MIPOU3HOIICHHS ) PO eccro-
HAJIBHON HANpPaBICHHOCTH

V1

obmarbest (YCTHO M MHUChbMEH-
HO) Ha UHOCTPAHHOM SI3bIKE Ha
npoQeCCHOHANIbHBIE U TOBCE-
JTHEBHBIEC TEMBI

y2

MepeBOUTh (CO  CIIOBApEM)
MHOCTPaHHbIE TEKCTHI Mpodec-
CHOHAJIbHOW HAIIPABICHHOCTH

v3

COBCPHICHCTBOBATH YCTHYIO U
IMUCBbMCHHYIO PC€Yb, ITOIMOJIHATH
CHOBapHLIﬁ 3ariac

Beinonuenue
YIOPOKHEHUN

(1. 5.2 8 17)

Brimonnenue
YIPaXKHEHUH

(m. 6.1 B 25)

Tema 3.9.
[IpakTHueckoe

3agsTue Ne 52-
57

31

3HATh JIEKCUYECKUA M IpaMMa-
TUYECKUH MHUHUMYM, HE00XO-
JUMBIN JUISL YTEHHSI U TIepeBoa
(co croBapeM) WHOCTPaHHBIX
TEKCTOB  MPOQecCHOoHaTbHOMN
HAIPaBJIEHHOCTH

32

BOCIIPOU3BOJUThH JIEKCUYECKUI
MHHUMYM, OTHOCAIIMMCA K

Brimonnenue
YIpaXXHEHUH

(m. 5.2 B 18)

Brimonnenue
YIpaXXHEHUH

(m. 6.1 B 26)
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Kpatkoe
HalMEHOBaHUE
pasaena (Moay-
7151) / TeMBI AMC-

[UTLTHHBL

Kon

pe-
3yIb
Tara
00y-

HuUA

[okazarenp oBnaseHus pe3yib-
TaTaMu 0O0y4eHHS

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Texkynuii Kos-
TPOJTb

[IpomexxyTouHas
aTTecTauus

OTHCAHHIO PEMETOB,
CPEJICTB | IPOIECCOB Mpodec-
CHOHAJIBHOM JIeSITeIIbHOCTH

33

pazOupaThCs B MpaBUJIAX 4Te-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIICHHUS ) TPOPECCHO-
HAJIBHON HaNpaBJICHHOCTH

v1

oOmatbest (YCTHO U THCHMEH-
HO) Ha MHOCTPAHHOM SI3bIKE Ha
npodecCHOHaIbHBIE M IIOBCE-
IHEBHBIE TEMBI

y2

MepPEeBONTh (CO  CIOBApEM)
WHOCTpPaHHBIC TEKCTHI mpodec-
CHOHAJIBHOW HAIPABICHHOCTH

v3

COBEPIIEHCTBOBATH YCTHYIO U
MUCHbMEHHYIO PeUb, OMOIHSTh
CJIOBapHBIN 3arac

Tema 3.10
[IpakTuueckoe

3aasTue Ne 58-
61

31

3HATh JIEKCUYECKUH M IpaMMa-
TUYECKUH MHUHUMYM, HEo0Xo-
JUMBIN JUIsl YTEHHSI U TTEpeBoa
(co crmoBapeM) MHOCTPaHHBIX
TEKCTOB  MpodecCuOHATBHOMN
HAIPaBJIECHHOCTH

32

BOCIIPOU3BOJUTH JIEKCUYECKUI
MHUHUMYM, OTHOCAIIMMCA K
ONMCAaHUIO MPEIMETOB,
CPEICTB U MpolieccoB mpodec-
CHUOHAJILHOM NIeATeIbHOCTH

33

pa3bupaTthcs B MpaBHUIIaX yTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIIEHUS ) IPOdeccHo-
HAaJIbHOM HANPABJIEHHOCTU

vl

o0marecs (YCTHO U NMHChMEH-
HO) Ha MHOCTPAHHOM $I3bIKE Ha
npodeccuoHaIbHble U TOBCE-
JTHEBHBIE TEMBI

y2

NEPEBOUTH (CO  CIOBAapeEM)
WHOCTpPaHHBIC TEKCTHI Tpodec-
CHOHAJIBHOM HamlpaBJIEHHOCTH

v3

COBCPHICHCTBOBATH YCTHYIO U
IMHUCBbMCHHYIO pC€Yb, ITOIMOJIHATH
CHOBapHLIﬁ 3ariac

Brmmonnenune
YIOPOKHEHUN

(m. 5.2819)

Brmmonnenune
YIpaKHEHUI

(. 6.1 B 27)
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Kpatkoe
HalMEHOBaHUE
pasaena (Moay-
7151) / TeMBI AMC-

[UTLTHHBL

Kon

pe-
3yIb
Tara
00y-

HuUA

[okazarenp oBnaseHus pe3yib-
TaTaMu 0O0y4eHHS

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Texkynuii Kos-
TPOJTb

[IpomexxyTouHas
aTTecTauus

Tema 3.11
[IpakTuueckoe

3angrue Ne 62-
65

31

3HATh JIEKCUYECKUH | rpamma-
TUYECKUH MHMHHUMYM, HE00Xo-
JMMBIN JIJIS1 YTEHUS U TIepeBoia
(co cioBapeM) HMHOCTpPaHHBIX
TEKCTOB  MPO(eCcCHOHAIBHON
HaNpaBJICHHOCTH

32

BOCIIPOU3BOHTh JICKCUYCCKHUI
MUHHUMYM, OTHOCﬁIHHﬁC?I K
OIHCAHHIO NPEMETOB,
CPEJICTB | IMPOIIECCOB Mpodec-
CHOHAJIBHOM JICSITEIIbHOCTH

33

pa3buparhbcs B MpaBUIIaxX yTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOM3HOIICHHMS ) PO eccro-
HaJIbHOM HAIPABJIECHHOCTU

v1

oOmatbest (YCTHO U THCHMEH-
HO) Ha MHOCTPAHHOM SI3bIKE Ha
npoecCHOHANIbHBIE M IIOBCE-
IHEBHBIE TEMBI

y2

IIEPEBOAUTH (CO  CIIOBAapeEM)
WHOCTpPaHHBIE TEKCTHI Tpodec-
CHOHAJIBHOM HalpaBIEHHOCTH

v3

COBEPIIEHCTBOBATEL YCTHYIO U
MMCbMEHHYIO pe4b, MOMOJIHATh
CJIOBapHBIN 3amac

Brmmonnenune
YIPAKHEHUN

(m. 5.2 B 20)

Brmmonnenune
YIpaKHEHHUI

(1. 6.1 B 28)

Tema 3.12
[IpakTrueckoe

3angrue Ne 66-
69

31

3HATh JIEKCUYECKUH M IpaMMa-
TUYECKUH MHUHUMYM, HEo0Xo-
JUMBIN JUIsl YTEHHSI U TTEpeBoa
(co crmoBapeM) MHOCTPaHHBIX
TEKCTOB  MpodecCuOHATBHOMN
HAIPaBJIECHHOCTH

32

BOCIIPOU3BOJUTh JIEKCUUECKUI
MHHUMYM, OTHOCAIIMMCA K
ONMCAHUIO MPEIMETOB,
CPEICTB U MpoILeccoB mpodec-
CHUOHAJILHOM NIeATeILHOCTH

33

pa30upaThCcs B MpaBHUIIaX yTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIICHUS ) TPOdECCHo-
HAaJIbHOM HANPABJIEHHOCTU

V1

o0marecs (YCTHO U MHChMEH-
HO) Ha MHOCTPAHHOM $I3bIKE Ha
npodeccruoHaIbHbIE U TOBCE-

Brimonnenue
YIpaXXHEHUH

(1. 5.2 B 21)

Brimonnenue
YIpaXXHEHUH

(m. 6.1 B 29)
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Kon

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Kpatkoe pe-
HanMCHOBAHWUC | 3yNb | [JokazaTenb OBIAJEHHS PE3ylb-
pasfiena (MOLY- | ryry TaTaMu 00yUeHHUS o
7151) / TeMBI AMC- oBy- y Texymuit KoH- [IpomexyTounas
HUIUIAHBL o TPOIb aTTecTaus
HUA
JTHEBHBIE TEMBI
V2 | mepeBoguTh (CO  clOBapem)
WHOCTpPaHHBIE TEKCTHI mpodec-
CHOHAJILHOM HaIIPaBJIEHHOCTH
V3 | cOBepIIEHCTBOBATH YCTHYIO U
MUCHbMEHHYIO PeUb, OMOIHSTh
CJIOBapHbIN 3amac
31 | 3HaTh JEKCUYECKUH M rpamma-
TUYECKUH MHHHUMYM, HE00Xo-
JUMBII JUTSL YTSHHSI M TIEPEBOIa
(co cioBapeM) HMHOCTpPaHHBIX
TEKCTOB  TPOECCHOHATBHOU
HAIPaBIECHHOCTH
32 | BOCHIPOM3BOJUTH JIEKCHUECKHUI
MUHUMYM, OTHOCSIIIMHICS K
OTIHCAHHIO IPEIMETOB,
CPEICTB U IpolieccoB mpodec-
CHOHAJIBHOW JIESITENIbHOCTH
Tema 3.13 33 | pa3Ouparbcs B IpaBUIIaX yTe-
[IpakTuueckoe HHSL TEKCTOB (OCOGEHHOCTH Brinonnenue
3ananme Ne 70- npousHowenns) npopeccuo- | YIPAKHEHMI Beimoxmere
73 o yIpaXHEHHH
HAJTBHON HAIPaBICHHOCTH (1. 5.2 B 22)
V1 | obmarbes (YCTHO M MUCBMEH- (m. 6.1 B 30)
HO) Ha UHOCTPAHHOM $I3bIKE Ha
npodeccuoHanbHble U IOBCE-
JTHEBHBIEC TEMBI
V2 | mepeBoguTth (CO  cIOBapem)
WHOCTpaHHBIE TEKCTHI Mpodec-
CHOHAJIBbHOW HAIIPABICHHOCTH
v3

COBCPHICHCTBOBATH YCTHYIO U
IMUCbMCHHYIO pC€Yb, ITOIOJIHATH
CHOBapHLIﬁ 3ariac

Pa3znen 4 JlenoBasi u npodeccoHaibHasi cpena oouennsi. JTHKA U HOPMbI JIeJIOBOro u npodec-

CHOHAJILHOI'0 00IIeHUS

Tema 4.1 Ilpak-
THYECKOE 3a]a-
uue Ne 74-77

31

3HATh JIEKCUYECKHI M rpamma-
TUYECKUH MHHUMYM, Heo0xo-
JUMBIH [Tl YTEHUS U TIepeBojia
(co croBapeM) HMHOCTpPaHHBIX
TEKCTOB  MpOQecCHOoHaTbHOM
HaIpaBICHHOCTH

Brimonnenune
YIPOKHEHUN

Brmmonnenune
YIPaKHEHUN

28




Kpatkoe
HalMEHOBaHUE
pasaena (Moay-
7151) / TeMBI AMC-

[UTLTHHBL

Kon

pe-
3yIb
Tara
00y-

HuUA

[okazarenp oBnaseHus pe3yib-
TaTaMu 0O0y4eHHS

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Texkynuii Kos- [IpomexxyTouHas
TPOJIb aTTecTauus

32

BOCIIPOM3BOAUTH JIEKCHYECKUI
MUHHUMYM, OTHOCSIIMMICSA K
OIMCAHHUIO IIPEIMETOB,
CPEZCTB M IIPOLIECCOB Mpodec-
CHOHAJILHOW JESITEIIbHOCTH

33

pazOupaThCcs B MpaBUIIAX 4Te-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIICHHUS ) TPOPECCHO-
HAJIBHON HaNpaBICHHOCTH

v1

oOmarbest (YCTHO U MHUCHMEH-
HO) Ha MHOCTPAHHOM SI3bIKE Ha
npoecCHOHaIbHBIE M IIOBCE-
IHEBHBIE TEMBI

y2

MEepPEeBONTh (CO  CJIOBApEM)
WHOCTpPaHHBIC TEKCTHI mpodec-
CHOHAJIBHOW HAIPABICHHOCTH

v3

COBEPIIEHCTBOBATDH YCTHYIO U
MUCHbMEHHYIO PeUb, OMOIHSITh
CJIOBapHbIN 3amac

(m. 5.2 B 23) (m. 6.1 B 31)

Tema 4.2 Ipax-
THUYECKOE 3a/1a-
Hue Ne 78-80

31

3HATh JIEKCUYECKUH M IpaMMa-
TUYECKUH MHUHUMYM, HEo0Xo-
JUMBIN JUIsl YTEHHS U TIEpeBoa
(co crmoBapeM) MHOCTPaHHBIX
TEKCTOB  MpodecCuOHATBHOM
HaAIPaBJIECHHOCTH

32

BOCIIPOU3BOJUThH JIEKCUYECKUI
MHUHUMYM, OTHOCAIIMMCA K
ONMCAaHUIO MPEIMETOB,
CPEICTB U MpolieccoB mpodec-
CHUOHAJILHOM NIeATeIbHOCTH

33

pa3bupaTrhcs B MpaBHUIIaxX yTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIIEHUS ) TPOECCHo-
HAaJIbHOM HANPaBJIEHHOCTH

vl

o0marecs (YCTHO U MHUCBMEH-
HO) Ha UHOCTPAHHOM $I3bIKE Ha
npodeccuoHaIbHbIe U TOBCE-
JTHEBHBIE TEMBI

y2

NIEPEBOUTH (CO  CIIOBAapeEM)
WHOCTpPaHHBIC TEKCTHI Tpodec-
CHOHAJIBHOW HANpaBJIEHHOCTH

v3

COBCPHICHCTBOBATH YCTHYIO U
IMUCBbMCHHYIO PCYb, ITOMOJIHATH

Brinonnenue

yIPaKHEHHUI Brinonuenue
YIpPaXXHEHUN
(m. 5.2 B 24)
(m. 6.18 32)
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Kpatkoe
HalMEHOBaHUE
pasaena (Moay-
7151) / TeMBI AMC-

[UTLTHHBL

Kon

pe-
3yIb
Tara
00y-

HuUA

[okazarenp oBnaseHus pe3yib-
TaTaMu 0O0y4eHHS

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Texkynuii Kos-
TPOJTb

[IpomexxyTouHas
aTTecTauus

CHOBapHBIfI 3ariac

Tema 4.3 Ilpak-
TUYECKOE 33]1a-
Hue Ne 81-83

31

3HATh JICKCUYECKUH M IpaMMa-
TUYECKUH MHMHHUMYM, HE00Xo-
JUMBIH JUIsl YTEHUS U IIepeBojia
(co cioBapeM) HMHOCTpPaHHBIX
TEKCTOB  MPO(ecCHOHANBHOM
HaIpPaBJIEHHOCTH

32

BOCIIPOU3BOJUTDH JIEKCUYECKUI
MUHHUMYM, OTHOCSIIMICS K
OIMCAHUIO MPEAMETOB,
CPEICTB U IpolieccoB mpodec-
CHOHAJIBHOW JIESITENIbHOCTH

33

pa3buparhbcs B MpaBUIIaX yTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOM3HOIICHHMS ) PO eccro-
HaJIbHOM HAIPABJIECHHOCTH

v1

oOmarbest (YyCTHO U MHUCHMEH-
HO) Ha MHOCTPAHHOM SI3bIKE Ha
npodeccuoHanbHbIE U TOBCE-
JIIHEBHBIE TEMBI

y2

NIEPEBOAUTH (CO  CIIOBAapEM)
WHOCTpPaHHBIE TEKCTHI Tpodec-
CHOHAJIBHOM HalpaBIEHHOCTH

v3

COBEPIIEHCTBOBATEL YCTHYIO U
MMCbMEHHYIO pe4b, MOMOIHATh
CJIOBapHBIN 3amac

Brmmonnenune
YIPOKHEHUN

(m. 5.2 B 25)

Brmmonnenune
YIpaKHEHUI

(. 6.1 B 33)

Tema 4.4 Ipak-
THYECKOE 3a/1a-
uHre Ne 84-85

31

3HATh JIEKCUYECKUH M IpaMMa-
TUYECKUH MHUHUMYM, HEo0Xo-
JUMBIN JUIsl YTEHHSI U TIEpeBoa
(co crmoBapeM) MHOCTPaHHBIX
TEKCTOB  MpodecCHOHATBHOMN
HAIpPaBJIEHHOCTH

32

BOCIIPOU3BOJUThH JIEKCUUECKUI
MHHUMYM, OTHOCAIIMMCA K
ONMCAHUIO MPEIMETOB,
CPEICTB U MpoILeccoB mpodec-
CHUOHAJILHOM NIeATEeILHOCTH

33

pa3bupaThCcs B MpaBHUIIaX yTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIIIEHUS ) TPOdEeCcCHo-
HaJIbHOM HAPABJICHHOCTH

Brimonnenue
YIpaXXHEHUH

(. 5.2 B 26)

Brimonnenue
YIpaXXHEHUH

(m. 6.1 B 34)
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Kpatkoe
HalMEHOBaHUE
pasaena (Moay-
7151) / TeMBI AMC-

[UTLTHHBL

Kon

pe-
3yIb
Tara
00y-

HuUA

[okazarenp oBnaseHus pe3yib-
TaTaMu 0O0y4eHHS

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Texkynuii Kos-
TPOJTb

[IpomexxyTouHas
aTTecTauus

V1

obmarbcs (YCTHO M NMHUCHMEH-
HO) Ha MHOCTPAHHOM $I3bIKE Ha
npodeccuoHanbHble U IOBCE-
JTHEBHBIE TEMBI

v2

MEepPEeBOANTh (CO  CIOBApEM)
WHOCTpaHHBIE TEKCTHI mpodec-
CHOHAJIBHOM HANPaBICHHOCTH

v3

COBCPHICHCTBOBATH YCTHYIO U
IMUCBbMCHHYIO PCYb, ITOIOJJIHATH
CHOBapHLIﬁ 3arac

Tema 4.5 Ilpak-
THYECKOE 33/1a-
Hue Ne 86-89

31

3HATh JICKCUYECKUH | rpamMma-
TUYECKUH MHMHHUMYM, HeoOXxo-
JMMBIN U1l YTEHUS U TIepeBoia
(co cioBapeM) HMHOCTpPaHHBIX
TEKCTOB  MPO(eCcCCHOHAIBLHON
HaIpPaBICHHOCTH

32

BOCIIPOU3BOJIMTh JICKCUYCCKHUIA
MUHHUMYM, OTHOCﬁIHHﬁC?I K
OTHCAHHIO NPEMETOB,
CPEJICTB | MPOIIECCOB Mpodec-
CHOHAJIBHOM JICSITEIbHOCTH

33

pazOupaThCs B MpaBUJIAX YTe-
HUS TEKCTOB (0OCOOEHHOCTHU
MIPOU3HOIICHHUS ) podheccro-
HAJIBHON HANPaBICHHOCTH

V1

obmarbest (YCTHO W MHUCHMEH-
HO) Ha UHOCTPAHHOM $I3bIKE Ha
npodeCCHOHANIbHBIE U TOBCE-
JTHEBHBIEC TEMBI

y2

MEepeBOUTh (CO  CIIOBApEM)
MHOCTPaHHbIE TEKCTHI Mpodec-
CHOHAJIbHOW HAINIPABICHHOCTH

v3

COBCPHICHCTBOBATH YCTHYIO U
IMUCBbMCHHYIO PC€Yb, ITOIOJIHATH
CHOBapHLIﬁ 3ariac

Brimonnenue
YIPOKHEHUN

(1. 5.2 B 27, 28)

Brimonmnenue
YIPaXKHEHUH

(m. 6.1 B 35)

Paznen 5 O6mepa3roBopHasi JieKCUKA

Tema 5.1 Ilpak-
THYECKOE 3ajia-
uue Ne 90-92

31

3HATh JIEKCUYECKUA M IpaMMa-
TUYECKUH MHUHUMYM, HE00XO-
JUMBIN JUIsl YTEHHSI U TTepeBoa
(co crmoBapeM) MHOCTPaHHBIX
TEKCTOB  MPpOodeCcCHOHATBLHOMN

Brinonnenue

Brinonnenue

31




Kpatkoe
HalMEHOBaHUE
pasaena (Moay-
7151) / TeMBI AMC-

[UTLTHHBL

Kon

pe-
3yIb
Tara
00y-

HuUA

[okazarenp oBnaseHus pe3yib-
TaTaMu 0O0y4eHHS

HanmeHnoBaHue OLIEHOYHOTO CPE/ICTBA
u npezacrasnaeHue ero B KOC

Texkynuii Kos- [IpomexxyTouHas
TPOJIb aTTecTauus

HaIpaBJICHHOCTHU

32

BOCIIPOM3BOJUTH JIEKCUYECKUI
MUHHMMYM, OTHOCSIIMHICA K
OIMCAHHUIO IIPEIMETOB,
CPEZCTB M IIPOLIECCOB Mpodec-
CHOHAJILHOW JESTEIIbHOCTH

33

pazOupaThCs B MpaBUJIAX YTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIICHHUS ) TPOECCHO-
HAJIBHON HaNpPaBJICHHOCTH

Vi

obmarbes (YCTHO M MHUCbMEH-
HO) Ha HHOCTPAHHOM SI3bIKE Ha
npodeccuoHanbHble U IOBCE-
JTHCBHBIC TEMBI

y2

MEepPEeBOAUTh (CO  CJIOBApEM)
MHOCTPaHHbIE TEKCTHI Mpogec-
CHOHAJIbHOW HAIIPABICHHOCTH

v3

COBCPHICHCTBOBATH YCTHYIO U
IMUCBbMCHHYIO PCYb, ITOIOJJIHATD
CHOBapHLIP’I 3ariac

YIIPAKHEHUH YIPaKHEHUN

(m. 5.2 B 29) (1. 6.1 B 36)

Tema 5.2 Ipak-
THYECKOE 3a/1a-
uaue Ne 93-95

31

3HATh JIEKCUYECKUH M IpaMMa-
TUYECKUH MHUHUMYM, HEo0XO-
JUMBIN JUIsl YTEHHSI U TTEpeBoa
(co crmoBapeM) MHOCTPaHHBIX
TEKCTOB  MpodecCuOHATBHOMN
HaIPaBJIECHHOCTH

32

BOCIIPOU3BOJUTH JIEKCUYECKUI
MHUHUMYM, OTHOCAIIMMCA K
ONMCAaHUIO MPEIMETOB,
CPEICTB U MpolieccoB mpodec-
CHUOHAJILHOM NIeATeIbHOCTH

33

pa3bupaThCcs B MpaBHUIIaX uTe-
HUS TEKCTOB (OCOOCHHOCTH
MIPOU3HOIICHUS ) IPOECcCHo-
HAaJIbHOM HANPaBJIEHHOCTU

vl

o0marecst (YCTHO U NMHUCBMEH-
HO) Ha MHOCTPAHHOM $I3bIKE Ha
npodeccuoHaIbHble U TOBCE-
JTHEBHBIE TEMBI

y2

NIEPEBOUTH (CO  CIIOBAapeEM)
WHOCTpPaHHBIC TEKCTHI Tpodec-
CHOHAJIBHOW HaNpaBIEHHOCTH

Brimonnenue
yIPaKHEHUH Brimonnenue
YIPaKHEHUH

(m. 5.2 8 30)
(m. 6.1 B8 37)
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Kon HaumeHoBaHuME OIIEHOYHOTO CPEJICTBA
u npezacrasnaeHue ero B KOC

Kpatkoe pe-
HaHMeHO(BaHHe 3Ymb | [lokasaresb OBIAIEHUS PE3YIIb-
paszmena (MOAY- | 1ara
7151) / TeMBI AMC- o6 TaTamu 00yueHuA Texymuit KoH- [IpomexxyTouHas
[UTIITAHBI qey TPOJb aTTecTanusa
HUS

V3 | cCOBepIICHCTBOBATH YCTHYIO U
MUCbMEHHYIO peYb, MOMOJIHATh
CJIOBapHBI 3arac

5. le/IMepbl OICHOYHBLIX CPEACTB 1JIsl MPOBECACHUS TEKyHIEﬁ arrecranuu

5.1 Bonpocsl 1151 codecenoBanms (YCTHOTO OIIPOCa):
My Family

Is your family large?

What members does it consist of?

What is your mother’s name? (father’s)

How old is she? (he)

What is your name?

What are you?

Where do you live?

Is your college far from your house?

What do you do in your spare time?

10 What do the members of your family like to do in the evening?

oSN~ wWNE

5.2 IlpumepsbI TeCTOBBIX 3aJaHUI

BxoaHoii TecT

Choose the right variant.

1. I don’t remember ... that ’'m sure you’re mistaken.

a) to say; b) say; c) saying; d) to have said.

2. There were two answers, and ... was right.

a) neither; b) no one; c) no; d) not any.

3. This dress is ... as the one | had before.

a) plenty the same; b) very similar; c) very same; d) much the same.

4. He ... here from 1955 to 1960.

a) worked; b) works; c) has been working; d) has worked.

5. He’s... his sister.

a) much taller that; b) much more taller than; ¢) much taller than; d) more taller than.
6. Be careful you don’t... your keys!

a) lost; b) loosen; c) lose; d) loose.

7. What they say may be true; you never can...

a) say; b) tell; c) remember; d) recognise.

8. He didn’t move, but just... where he fell.

a) lain; b) lay; c) laid; d) lied.

9. I haven’t had a reply to the invitation I sent you last week. ... to my patty?
a) Shall you come; b) Are you coming; ¢) Do you come; d) Should you come,
10. That man reminds me ... my history teacher.

a) from; b) of; ¢) about; d) on.

11. The children hadn’t met ... their grandparents or their uncle before.

a) or, b) neither; c) nor, d) either.

12. Before she started university, Jane ... in the States for six months working as a nanny.
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a) lives; b) has been living; c) has lived; d) had lived.

13. He was ... tired to go on.

a) to; b) enough; c) so; d) too.

14. 1 ... saw Michael two years ago.

a) lastly; b) last time; c) last; d) the last time.

15. I like the red dress and the pink shoes. The trouble is that they don’t ...very well.
a) match not each other; b) match themselves; ¢) go with each other; d) go on with the other.
16. He’s as polite as his brother is ...polite. (mogo6pats npeduxc)

a) im; b) non; c) dis; d) un.

17. It’s been quite a long time ... I had a holiday abroad,

a) ago; b) since; c) for; d) when.

18. You ... pay for this information. It’s free.

a) oughtn’t to; b) don’t have to; c) shouldn’t to; d) mustn’t.

19. ... quite a lot of rain forecast for today.

a) It has; b) Is; c) It’s; d) There’s.

20. ’m free this evening. ... we go out to dinner?

a) Will; b) Would; ¢) Shall; d) Won’t.

21. I need a holiday, ... 1?

a) need not; b) aren’t; ¢) don’t; d) need.

22. Most of the cattle ... under the trees.

a) is laying; b) is lying; c) are lying; d) are laying.

23. Children seem to find computers easy, but many adults aren’t used to ... with microtechnology.
a) work; b) working; ¢) a work; d) the work.

24. Parents were made ... the school reconstruction,

a) finance; b) to financing; c) to finance; d) financing.

25. The children have made lots of new friends since we ... to this town.

a) have moved; b) moving; ¢) moved; d) have been moved.

26. I don’t understand this sentence. Could you tell me what ...?

a) this word means; b) means this word; ¢) does mean this word; d) does this word mean.
27. ... of the three boys got a prize,

a) A few; b) Both; c) Each; d) Every.

28. The agency intended to let each applicant... in the interview.

a) participate; b) to participate; ¢) so as to participate; d) participating.

29. All the children in this family are gifted, but this one is ... gifted of all.

a) little; b) the less; c) the least; d) un- .

30. He enjoyed ... computer games at first, but after a while he got bored with them.
a) to play; b) playing; ¢) make play; d) having played.

31. We haven’t managed to meet... three years.

a) since; b) for; c) after; d) last.

32. Nothing is wrong,...?

a) can it; b) is it; ¢) isn’t it; d) can’t be.

33. A meeting of the society will be ... on Tuesday evening at 6 o’clock.

a) made; b) taken; c) held; d) placed.

34. May | apologize ... being so late?

a) myself for; b) for; c) -; d) myself.

35. All the furniture in this room ... antique.

a) are; b) are made of; c) have; d) is.

36. ... traffic in the city center.

a) There’s always many; b) It is always heavy; ¢) There’s always heavy; d) It is always much.
37. You’ll find the travel agency ... the end of the street.

a) by; b) in; ¢) on; d) at.

38. She ... the piano since she was ten.

a) has been playing; b) is playing; c) has played; d) had played.

39. Doing these exercises may be good ... me, but I hate every minute of it.

a) to; b) for; ) on; d) at.

40. She heard Miss Drake ... that Ann was really happy.

a) tell; b) to tell; ) say; d) to say.
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41. You have bought a FIAT. You ... a BMW.

a) should have bought; b) would have bought; ¢) had better buy; d) would rather have bought.
42. Poor Jack — he lost his homework, and he ... do it again,
a) needs; b) ought; c) shall; d) has to.

43. The food at the party was horrible, I’ve never eaten ... awful food!
a) such a; b) such; ¢) such an d) so.

44. “I’'m not very hungry”. — “...”

a) Neither do I; b) I am; ¢) So am I; d) Nor I am.

45. The... from London to Bristol takes two hours by car.

a) travel; b) journey; c) voyage; d) driving.

46. Open the window, ... you?

a) must; b) need; ¢) will; d) do.

47. You must try not to ... so many mistakes.

a) do; b) tell; c) make; d) perform.

48. Helen asked me if... the film called “Star wars”.

a) have I seen; b) have you seen; c) had I seen; d) | had seen.
49. | promise that I... to work on time every morning in future,
a) get; b) am getting; c) will get; d) would get.

50. ’'m not going to tell you the reason ... my decision,

a) to; b) with; c) on; d) for.

USE OF GRAMMAR answers.

1-c; 2-a; 3-d; 4-a; 5-c; 6-c; 7-b; 8-b; 9-b; 10-b; 11-d; 12-d; 13-d; 14-c; 15-c; 16-a; 17-b; 18-b; 19-d; 20-c; 21-
C; 22-c; 23-b; 24-c; 25-c; 26 — a; 27-c; 28-a; 29-c; 30-b; 31-b; 32-b; 33-c; 34-b; 35-d; 36-c; 37-d; 38-a; 39-
b; 40-c; 41-a; 42-d; 43-b; 44-b; 45-b; 46-c; 47-c; 48-d; 49-c; 50-d.

Bapuanr 1

Read the dialogues and dramatize them in class

1. — Can you do me a favor, Jim? Would you mind introducing me to Miss Jones?
- Oh, yes, with pleasure, though it’s rather strange you don’t know each other yet.
- Ijust didn’t have a chance to get acquainted with her. Is she a nice girl?
- Yes, of course, and she has a very nice dog.
2. —James, may | introduce Henry Brown? Mr. Smith, a friend of mine.
- How do you do, Mr. Richardson?
- How do you do, Mr. Brown?

(They shake hands)
Bapuanr 2
Expand the situation introduced by the opening

1. —How do you do, Mr. Jones?
- How do you do, Mr. Hardy?
- Sitdown, please. What can | do for you?

Bapuanr 3

BceraBbTe B nipeas1oskeHUs NOAXOAANIIYI0 GOpMY MeCTOMMEHHNS, IlepeBeuTe NpPeIJI0KeHUs:

A-1 B —you C—he D —she E-—it F—we G —they
H — him | —her J—me K—us L —them M — our N — your
O —his P—my Q —their

1. Mr. Stanley has a very friendly family. ... sons live with .....
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2. Men'’s health depends upon ... life style.

3. Susan likes ... friends.

4. The students have practice now. ... plant different trees.

5. Alice asked ... brother where ... had to meet ... friends.

6. Jane and ... friend are painting the ceiling now. ... are going to finish this work tomorrow.
7. Who is speaking? It’s ...., Peter

8. The teacher has corrected ... composition.

9. Mary’s parents went to see ... friends.

10. Have ... been to Niagara Falls? Yes, ... have been there twice.

11. Is Pete at home? Can ... speak to ...?

12. Richard has passed his entrance examinations successfully and now ... is a student.
13. Look up into the sky! ... is so marvelous.

14. Primrose didn’t know what to give grandfather on ... birthday.

15. The man was very old, but ... was strong and worked a lot.

16. ... parents are so old. Who will look after ....?

17. Jessica can never see the blackboard because the tall boy always sits in front of ....
18. Mother said: “... spent all ... money on ... children’s education.”

19. Gregory met ... wife when ... was working at ... hospital.

20. Don’t worry! All ... expenses will be paid.

Bapmuanr 4

Form the plural of the nouns in brackets.

IlocTaBbTE MaHHBIC B CKOOKAX CYIIECTBUTEIIBHBIC BO MHOKECTBCHHOE YHUCIIO.

“(Woman) .......ccveeenee. and (cat) .....ccceeeervennne. will do as they please, and (man) ..................... and
(dOg) wvvevvevieienne should relax and get used to the idea.” (Robert Heinlein)

How do the following nouns form their plural?

Kaxk 06pa3yroT MHOXECTBEHHOE YHCIIO CIIEIYIOIINE CYIIIECTBUTEIbHEIE?

shelf................. , bUS...ceveiiriinnn
church ..o , [o]1 YA
Sheep ...cccovevveenee , photo .................
foot ..oooovvn , baby ......ccce...
hero..........o...... , berry ...cooveen.
tomato ................. , pony .....ccccueeeen.
radio................ , 100) V7R
thief ...oooveeen. , VIdEO ..vvveeiiee
tooth...cccveveeeee. , WiIfe e

Tick (V) the words which normally have plurals in English.

OtmetbTe cioBa (V), KOTOpbIE B QHTJIMICKOM SI3bIKE UMEIOT (POPMY MHOKECTBEHHOT'O YHUCIIA.

o wall o air o picture omachine

O tea O time (pa3) 0 hour O river

o friend o copper o cheese oteacher

oglass o glass O paper O paper

(crakan) (crexino) (Oymara) (rasera)

0 music O coffee 0 armchair o gold

o ship o milk o ice o furniture

o butter 0 happiness O tree O ink

0 money O coin O university 0O meat

O assistance O assistant 0 darkness O time (Bpemsi)

o wood o0 wood

(npeBecuna) (ec)

Complete the sentences with the noun in brackets using A/AN or a plural form of the noun
where possible. [TocraBbTe cymecTBUTENFHOE B CKOOKaX BO MHOKECTBEHHOE YHMCIIO HITH UCTIONb-
3yiTe apTukib A/AN, rie 3To BO3MOXHO.

1. You never have ........ (time) to talk to me. I called you several ........ (time) yesterday.
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2. Could you give me ........ (glass) of water, please? My husband has to wear ........ (glass). I can’t
send this thing to you by post, it is made of ........ (glass).

3. I need a piece of ........ (wood). The cottage is located nicely. There is ........ (wood) and a lake in
the walking distance.

4. I’m allergic to ........ (chicken). I’ll draw you ........ (chicken) if you eat your porridge, Mary.

ST (beauty) is a great force. Your younger daughter is going to be ........ real (beauty). All my daugh-
tersare ........ (beauty).

6. Anne doesn’t eat ........ (cake), it’s too fattening, but she brought ........ (cake) and ........ (bottle) of
wine to the party.

7. Is it made of ........ (iron) or plastic? I need ........ (iron) to press the suit.

Match the words. Make possessive forms of the words in List 1 to combine them with the
words in List 2. O6pa3yiite GopMbI MPUTSHKATEIBLHOTO TaIeKa OT CIIOB B CITUCKE 1, B criucke 2
HaﬁHHTC CJIOBO, CoYCTaromeecs ¢ HUM 110 CMBICITY.

List 1 teachers (1 actress [1 Tom [J hairdresser children [J our dog [J doctor [1 women

girls [ Anne and Oliver [ Doris parents [] sheep

List 2 phone number [J habit [1 last name toys [J surgery [J school [J club [J home

wool [J room [J] career [J hame [J car

Underline the correct noun group. IToguepkHUTE NPAaBUILHOE COYCTAHHE CYIIIECTBUTEIbHBIX.

1. a cake of chocolate / a chocolate cake 6. the company office / the company’s office

2. bar soap / a bar of soap 7. the cat tail / the cat’s tail

3. Russia’s history / the Russia history 8. disks of a computer / computer disks;
4. a telephone’s box / a telephone box 9. Mr Green music lesson / Mr Green’s mu-
sic lesson

5. soup of vegetables / vegetable soup 10. industry of oil / oil industry

Rewright each phrase using the correct genetive form. Hanumure ¢passl, HCIIOIb3ys B KOKI0H
N3 HUX COOTBCTCTBYIOIYIO (1)OpMy, 0603Haqa10111y}o MNPHUHAIIC)KHOCTD IIPpEAMCETA.
1. (Oliver) son — Oliver’s son;

2. (Canada) national football team ...........c.cccoeeveiiiciiciccie

3. (the frame) PICtUNe ......ccoevveiiiiiirreeee,

4. (aweek) holiday .........ccccovevviiieiiceciece e

5. (bus) StAtioN ......ovvviiieieec

6. (Jeremy and Jessica) elder SiSter ..........ccocevvevevieieeieee e,

7. (children) tOYS .....cccooveiereicceee

8. (space) rocket .......ccvevveveiieieee e

9. (the women) changing ro0M ..........ccccoveevererenenenenieniens

10. (the Walkers) party .........cccceeveveiieiesie e,

11. (the key) the Car ..o,

12, (fruit) tea ..oooveeceee e

13. (the managers) Meeting .........cccceverererenieieeieeneneeane

14. (leather) Shoe ........ccccoeevieiieiicc e,

Bapuant 5

Practice the pronunciation of the words from the text. When in doubt use a dictionary.
Prehistoric art, Palaeolithic era, Mesolithic, Venus of Willendorf, Neolithic, Iron Age, Ancient
Egypt, Ancient China, Bronze Age, Byzantine, Greece, Mesopotamia, Gothic art, the Middle Ages,
Rome, India, the Renaissance, Modern art, Contemporary art, Postmodern art.

Find the following words in a dictionary and memorize their meanings.

abstraction dominance
advent exaggerate
ancient figurine
artifact paradigm
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artisan portable

bead pottery

biblical Prehistoric
carve Preliterate
cave record-keeping
corporeality unique

depict utilitarian
dimensional valuation
diversity workmanship

Use one of the prepositions to fill the gaps: at from in of on to toward with

1. This sculpture, carved ... stone, is remarkable in its roundness instead of
a flat or low-relief depiction.

2. Early rock art also first appeared ... the Neolithic.

3. The Bronze Age brought an increase ... stylistic diversity.

4. Because ... their size and duration these civilizations and their art works
have survived and transmitted ... other cultures and later times.

5. Ancient Roman art depicted gods as idealized humans, shown ...
characteristic distinguishing features.

6. In Byzantine and Gothic art of the Middle Ages, the dominance of the
church insisted ... the expression of biblical truths.

7. Modern art is a term that refers ... artistic works produced during the
period extending roughly from the 1860s to the 1970s

8. The term is usually associated ... art in which the traditions of the past
have been thrown aside in a spirit of experimentation.

9. A tendency ... abstraction is characteristic of much modern art.

10. Contemporary art can be defined variously as art produced ... this present
point in time or art produced since World War 1.

Bapuanr 6

JlonoJiHMTE TIpeIJIoKeHns1 HeoOxoaumoii (popMmoii riarosa to be (am, is, are) /to have (has), nepesenu-
Te NMpeJIoiKeHue:

1. Philip ... a student

2. Inthe evening he ... dinner with his mother.

3. For breakfast she ... tea, bread and butter and bacon and eggs.
4. We ... English classes twice a week.

5. In front of the cottage there ... a tennis court.

6. Stop talking. Our lesson ...not over.

7. 1...tired today.

8. You... ateacher, ... not you?

9. All will agree that the dog ... the best companion for children.
10. Your sister ... not come yet.

11. Your new dress ... nice, your shoes ... nice too.

12. We ... many interesting books on geodesy.

13. My mother ... a very nice hat.

14. How old ... you?

15. Excuse me, I ... very late.

16. ... you going to become a good specialist?

17. Her brother ... two children.

18. This girl ... many friends at university.
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19. My younger son’s name ... Michael.
20. These rooms ... very light.

Read the following international words and guess their meanings:

direct aesthetic graphics
translation president information
term ideal commission
industrial period individual
industrialist motor decoration
architect firm (n) engineer
economic center technology

Match the verb with its definition:

1. to paint a. to cover a surface with paint
2. to create b. to make something new, especially to invent something
3. to appear c. to become noticeable or to be present
4. to design d. to join together as a group, or to make people join together as a
5. to unite group; to combine
6. to demand e. to ask for something forcefully, in a way that shows that a refusal is
7. to study not expected
8. to manage f. to learn about a subject, especially in an educational course or by
9. to increase reading books

g. to succeed in doing something, especially something difficult

h. to (make something) to become larger in amount or size

Choose the Russian equivalent:

approximate NPUOJIM3UTENBHBIA  TTOAXOISIINI CYIIECTBEHHBIN

painting TUTAHUPOBAHHE pHCOBaHUE dbopmMoBaHue
handicraft MacTepcKast pyKojenme pemeciio
ceramics KepaMuKka pemecio bypHuTypa
furniture pHUCOBaHHE bypHUTYypa pemeciio
textile TEKCTUIILHOE U3JIENHe KepaMH4ecKoe u3Jenne bypHuTypa
tool o0opyaoBaHue pemeciio KepaMuKa

IV. Read Text, write down the sentences with Gerund construction and translate them.
THE HISTORY OF DESIGN DEVELOPMENT

The term “DESIGN” appeared in our country not long ago. The direct translation of this term from
English firstly gave us an approximate meaning of “painting”; but now we can use it also in the meaning of
constructing or planning.

In 1907 there was founded an industrial union in Germany, which united industrialists, architects, art-
ists and merchants. Its creation was demanded by economic and esthetic causes in order to win the interna-
tional market. The founder, an architect German Mutezius, was there as a president of the union “Werk-
bund” till 1914.

As a goal the union wanted to reorganize the handicraft production into the industrial one and to create
some common or ideal samples for manufacturing; they “led a struggle” with extra decoration of goods.
Their program was devoted to using and selecting the best ideas and opportunities in art, trade, manufactur-
ing in order to unite the largest industrial representatives. The most important event of that period was the
invitation of Peter Berence as an art director to a great Electric Company that produced different electric
staff: lamps, motors, tools. As the owner wanted the production to widespread all over the world market, so
he was interested in creating a new image of his firm (that was an innovation in promotion of goods of that
period).
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In 1919 in a little German town Weiniar, there was founded a “Bauhous”— the first institution to train
artists for the work in industry. The head of the establishment was Germanic architect Walter Gropius, a
former Peter Berence's student. During a very short period “Bauhaus” managed to become a large design-
training center.

The first year student had a specialized course to study ceramics, furniture, textile. The study included
technical subjects — Werklehre and artistic course -Kunstlehre, also some knowledge in handicraft was nec-
essary for a future designer. The Bauhaus goods differed in design and graphics. Technical training consist-
ed of studying of tools, metal-work technologies and treating, etc. The students were taught all the peculiari-
ties of molding and colour mixing perception. It was known as modern laboratory of industrial goods con-
structing. Having moved in Dessau the college was given a building containing study-rooms, workshops and
a hostel. During the last years of studying the theoretical basis was increased in the study program. But after
its Head had left for Russia in 1930 the college was closed.

Bapmuanr 7
Read the following international words and guess their meanings:

project social statistics
client mathematical career
parameter formulae interior
organisation camera function
economy realism emotional
electronic lecture psychology
practice seminar final

Choose the correct translation of the following English words:

successful YCICITHBIA UMETh yCIex ycrex

creative TBOPYECTBO C03/1aBaTh TBOPYECKUI
solution pemiarb pelicHue pasperMBbIii
competition KOHKYPHPOBATh KOHKYPCHT KOHKYPCHIIHS
consumption noTpedniTh notpedieHue noTpeOIsieMblit
definition OTIpeNeNsTh oTpenienieHne OTIPEIEIISTIOITIHA
efficiency 3P PEeKTUBHBII naBath A3PPEeKT 3P HEKTUBHOCTD
implementation pUMEHEeHHE IPUMEHSTh IPUMEHUMBIT
illustration WIUTIOCTPUPOBATh WILTIOCTPAIIHOHHBIN WILTIOCTPALHS
special JIOTIOJIHEHUE JIOTIOJTHUTEIIbHBIN JIOTIOJIHSTD
objective UMETb IEJTIBI0 ()13 IEJICBOM

Look at some basic design terms and try to guess their meanings by matching them with their defini-
tion:

1. layout a) the representation of a digital image as a matrix of
picture elements (pixels)

2. bitmapped graphics b) a perspective drawing showing a designer’s idea
of a finished product

3. illustration package c) the art or process of arranging type, illustrations,
etc. in an advertisement, newspaper, etc.

4. computer-aided design d) set of painting and drawing programs

5. geographic information systems e) software used in art and architecture and engi-
neering and manufacturing to assist in precision
drawing
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6. rendering f) computer-based technologies for the storage, ma-
nipulation, and analysis of geographically referenced
information.

7. desktop publishing g) a system or process for designing, editing, and
producing camera-ready documents, as newsletters,
brochures, or magazines, using a microcomputer,
special software, and a printer

8. clip-art h) a large collection of simple drawings stored in a
computer from which items can be selected for incor-
poration into documents

9. wireframe 1) animage-rendering technique in which only edges
and vertices are shown

Bapuanr 8

Read and translate the text, find, learn new lexical units

Pop Art

Although thought of as distinctly American, Pop Art actually began in London during the mid-1950s. Nev-
ertheless, the central figures among the Pop artists are all Americans, and the movement reached its zenith in
New York during the 1960s. Marcel Duchamp was still active at this time and exerted strong influence on
the new gereration. Pop derives much from Dada, born from a similar period of frustration. The term Pop
Art was first used by English critic Lawrence Alloway in a 1958 issue of Architectural Digest to describe
works celebrating mass production, advertising and consumerism. The leading Pop pioneers include Robert
Rauschenberg, Jasper Johns, Roy Lichtenstein, Claes Oldenburg and, of course, Andy Warhol. Warhol
(1930-87), perhaps the greatest Pop artist, specialized in the boring and everyday. He burst upon the public
consciousness with meticulously painted Campbell’s soup cans and three-dimensional Brillo boxes. His in-
novations have greatly affected art in the 90s.

Impressionism

As a major movement in art history, Impressionism followed the Realist movement and the invention of
photography. The movement developed primarily in France during the mid 1860s and throughout the 1870s.
Although it lasted only about fifteen years in its purist form, it determined in one way or another nearly eve-
ry artistic manifestation that has taken place since. Impressionist artists became fascinated with the trans-
formation light brought upon natural objects and surfaces. Color is no longer seen as the property of the ob-
ject itself but of the moment of perception of light, and thus changes with the time of day and density of the
atmosphere. The Impressionists were the first to render the full intensity of natural light and the glow of nat-
ural colors. To quote Paul Signac, a painter of the nineteenth century who helped transform the Impression-
ist style in the 1880s, «the entire surface of the [Impressionist] painting glows with sunlight; the air circu-
lates, light embraces, caresses and irradiates forms - it penetrates everywhere, even into the shadows it illu-
minates.» The princlple Impressionist painters were Claude Monet, Pierre Auguste Renoir, Camille Pissarro,
Alfred Sisley and Berthe Morisot. Edgar Degas and Paul Cezanne also painted in an Impressionist style for a
time in the early 1870s.

Dada

Attacking every cultural standard and every form of artistic activity, the roots of Dada can be traced to the
Cabaret Voltaire in Zurich in 1916. Dada, a name which was intended as nonsense, soon became interna-
tional. The movement sought the discovery of authentic reality through the abolition of traditional culture
and aesthetic forms. A group was quickly organized in New York by Marcel Duchamp, centering around
Gallery 291, which had been founded by photographers Alfred Stieglitz and Edward Steichen. The ferocity
of the Dada offensive unleashed a tremendous amount of creative activity. The leading spirit of Dada was
Marcel Duchamp (1887-1968). His greatest work, The Bride Stripped Bare by Her Bachelors, Even execut-
ed between 1915 and 1923, is a nine foot long construction of superimposed plate glass layers. This creation
has exercised enormous influence on later art, up to the present time.

Abstract Expressionism
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Perhaps America’s greatest contribution to the history of modern art is Abstract Expressionism, which dom-
inated the New York scene for a decade and a half subsequent to World War Il. Though less cohesive as an
art movement, its common thread centered around an opposition to the strict formalism characteristic of
much of abstract art at the time. The movement, which owed its existance to a new evaluation of the indi-
vidual, spread quickly following the defeat of totalitarianism in the Second World War. The founders of Ab-
stract Expressionism include Arshile Gorky, Hans Hofmann, Jackson Pollock, Willem de Kooning, Franz
Kline, and Mark Rothko.

Futurism

Futurism developed in Italy during the first decade of the Twentieth Century. The movement emphasized the
energy and speed of the machine and was strongly opposed to existing notions of Italy as vast museum of
times past. As early as 1909 Futurists launched a program advocating the destruction of academies and
monumental cities as impediments to progress. The rhetoric was intended to inspire public anger and to
arose controversy. The members of the Futurist group included Carlo Carra and Umberto Boccioni. One of
the last Futurist artists was Joseph Stella, whose Brooklyn Bridge series pays homage to a structure that had
become a symbol of industrial achievement.

Surrealism

As the nihilism of Dada gradually lost favor, Surrealism took the next step - that of exploring the workings
of the subconscious mind with free association of imagery and juxtaposion of subject matter. The French
author Andre Breton published «The Surrealist Manifesto» in 1924. Initially a literary movement, artists
were quick to see the possibilities afforded the emphasis on subconscious association. The first Surrealist
exhibition took place in 1925 at the Galerie Pierre in Paris. The painters most closely associated with Surre-
alism were Max Ernst, Joan Miro, Rene Magritte, and Salvator Dali.

Art Deco

Art Deco refers generally to the decorative arts of the 1920s and 1930s in Europe and America. The style
derived its name from the Paris Exposition des Arts Decoratifs in 1928. With an emphasis centered around
individuality and ornate workmanship, the movement rebelled against the contemporary doctrines of the
Bauhaus and the prototypes for machine production which were the ideals behind the Deutscher Werkbund.
Art Deco, known for its streamlined style, was hailed as the ultimate in modernity during the 1930s. It drew
inspiration from eclectic sources including Art Nouveau, Cubism, and fashion design. The style reached its
greatest heights (literally) in New York’s Chrysler Building (1928-1930) and in the drawings of Erte, who
has since become known as the “father of Art Deco.”

BapuanTt 9

Read and translate the text

Design, 1975 — present

The last quarter of the XXth century saw a surge of unbridled consumerism manifested in a number of di-
verse, often contradictory, design currents. Some architects and designers chose to conform to the previously
established intellectual strictures of modernism, seeking expression through form rather than applied orna-
ment. Others, inspired by texts that denounced the cool aridity of modernism — including Robert Venturi's
Learning from Las Vegas (1972), Collage City (1973) by Colin Rowe and Fred Koetter, and Rem Kool-
haas' Delirious New York (1978) — developed a postmodernism that celebrated the vernacular and reinter-
preted motifs of the past. Still others used the design of objects as a means to make countercultural social or
political statements. Many of the leaders of the Studio Craft Movement consciously abandoned the creation
of useful objects in favor of nonfunctional art. Toward the end of the 1980s, designers, recognizing the in-
herent beauty of materials developed for science, began to employ them in a wide range of consumer prod-
ucts. In the century's last decade, the environment became a major concern for designers offering “green”,
socially responsible solutions to design problems.

Late Modernism.

International Style architecture developed in Europe between the world wars and dominated design through-
out the XXth century. From 1975 onward, late modernist projects were guided by the conviction that ration-
alist architecture had yet to be fully realized. Designers sought to integrate modern technology with formal
elements derived from the basic grid. The use of industrial materials— predominantly stainless steel and oth-
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er metals — and of minimalist, linear forms evokes the language of the idealistic International Style as well
as a Japanese design philosophy of doing more with less.

Historicism.

From the late 1970s through the 1980s, many architects and designers, reacting against the dictates of
modernism, looked to Neoclassical forms and materials for inspiration. Visual references derived from art
and architecture superseded functionalism and overt historical references and decoration transformed
architecture, furniture, tabletop accessories, even jewelry, into objects of fantasy. Well-known architects
Michael Graves, Robert Venturi, and others accepted commissions to design products for such diverse in-
ternational companies as Knoll, Alessi, and Formica.

Memphis and Postmodern Italian Design.

An antidesign movement energized Italian design throughout the 1960s and '70s. Such radical design groups
as Archizoom, Superstudio, and Studio Alchimia were established in opposition to the pure functionalism
of the International Style. In 1981, Ettore Sottsass formed a loosely organized group to pursue an ironic ap-
proach to design in which surface decoration was paramount. When the group met one evening at Sottsass'
home, Bob Dylan's song “Stuck Inside of Mobile with the Memphis Blues Again” was playing. Struck by
the diverse implications of “Memphis”, the designers adopted the name. It suggested not only the typical
American city, the blues, and suburbia, but also conjured visions of the ancient Egyptian capital, thus signal-
ing contemporary and historical meaning as well as high and low culture. Memphis annually introduced new
furniture, lighting, textiles, ceramics, and glass objects in Milan from 1981 through the late 1980s.

Match the definitions with the names of the styles: a) Futurism; b) Expressionism; ¢) Purism; d) Interna-
tional Style; e) Brutalism; f) Art Nouveau; g) Rococo; h) Jugendstil; i) Arts and Crafts movement; j) Art
Deco; k) Good design; I) Op Art; m) Historicism.

1. A style that rejected the decorative trend and advocated a return to clear, ordered forms that were expres-
sive of the modern machine age.

2. A style that expressed a passionate loathing of everything old, especially political and artistic tradition. Its
representatives admired speed, technology, youth and violence, the car, the airplane and the industrial city,
all that represented the technological triumph of humanity over nature.

3. A style that is sought to express the meaning of “being alive” and emotional experience rather than physi-
cal reality. It is the tendency of an artist to distort reality for an emotional effect; it is a subjective art form.

4. Movement in modern architecture, emphasizing stark forms and raw surfaces, particularly of concrete.

5. A style of architecture applied to residences and public buildings that is minimalist in concept, is devoid
of regional characteristics, stresses functionalism, and rejects all nonessential decorative elements; typically
this style emphasizes the horizontal aspects of a building.

6. A style of decoration that was applied to jewelry, clothing, furniture and handicrafts as well as buildings.
Its ornamentation consists largely of low relief geometrical designs, often in the form of parallel straight
lines, zigzags, chevrons and stylized floral motifs.

7. An international style of decoration and architecture of the late XIXth century and early XXth centuries,
characterized particularly by the depiction of leaves and flowers in flowing.

8. This style is chiefly represented by a type of decoration initiated in France, by lightness in color and
weight and by a great spatial complexity. The term is derived from the word “shell-like”. Naturalistic flow-
ers, branches, trees, whole rustic scenes, and also Chinese motifs are sometimes playfully introduced into
this style.

9. A genre of visual art that makes use of optical illusions. When the viewer looks at it, the impression is
given of movement, hidden images, flashing and vibration, patterns, or alternatively, of swelling or warping.
10. The reference to a historical moment or style.

11. Reaction against dehumanizing effects of industrialization and a return to handcraftsmanship.

12. A style related to Art Nouveau developed in Austria and Germany.

13. A movement oriented at producing quality-of-life enhancing products for any budget.

Bapmant 10
Read and translate the text
TRAINING DESIGN ENGINEERS
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I. The aims and kinds of Design.

| think that design is one of the most interesting creative careers. Design can be defined as creative ac-
tivity that is carried out according to the laws of beauty and functionality. All modern-day enterprises and
businesses need design engineers. Design engineers are in charge of designing and styling new products as
well as developing new brands and logos. Today such properties of merchandise as aesthetics, convenience
and functionality (=user-friendliness) are coming to the fore.

To begin with design is a very broad field, it includes a lot of different kinds of design, such as graphic
design, industrial design, advertising design, packaging design, textile design, media design, as well as land-
scape design and architectural design, interior design and others.

By the way design is a relatively new branch. In Russia design started developing only since 1930s. In
Omsk the designers’ union was formed only in 1990. Fortunately, today the Russian design has caught up
with its overseas counterparts.

It is known that design has a lot of important economic aspects, especially in countries with saturated
markets. Here the function of design is to distinguish your product from that of your competitors and thus
promote your product. That is to say, design enhances the selling properties of consumer goods. For exam-
ple, design is extremely important in the car-making industry. In choosing a car buyers naturally pay great
attention to the car's styling. In buying perfumes buyers pay attention to the design of vials and so on. I think
that in future the emotional aspect of design will play an increasingly important role. Our future work as de-
sign engineers will include producing innovative interiors, new textile designs, graphic design, design for
electronic media and other kinds of design.

Il. Academic activities.

Omsk Technical University is one of several higher schools in Omsk that train design engineers. Fu-
ture designers must have knowledge and understanding of technological, manufacturing and creative aspects
of the design process. An important aim of training would-be designers is the development of students’ indi-
vidual abilities and skills, developing their creativity. Professionalism is encouraged by the teaching staff
who along with academic activity are actively involved in their own practice. Some lectures and seminars
are given by visiting lecturers who are practitioners, people from industry or world of art and design.

Tuition is carried out through lectures, seminars and practices. Students are given the history and theo-
ry of art and design, they learn about the current trends in design. Students also study the theory and practice
of colour. Students are given training in the methods of computer-aided design (CAD) that play an important
part in supporting design activity. In addition to lectures and seminars students carry out their semester and
course projects.

Students also have studio practice; they acquire knowledge and skills in drawing, painting and print-
making. The department organizes study-visits to exhibitions and fairs where students study the history, the
state-of-the-art in design as well as the new trends. Business studies are also important for future design en-
gineers. Third-year students undertake courses in economics, management and advertising. Psychology and
foreign languages are also among important subjects. In addition, students undertake work placements
through which they gain valuable work experience in design. At the final year students work out their gradu-
ation projects.

In the course of studies students acquire many special skills, such as IT skills, presentation and com-
munication skills.

I11. Career prospects.

Employment prospects for Designing graduates are very good and varied. Graduates from our faculty
are well prepared to enter numerous creative industries. The study develops in students important personal
qualities, such as creativity, communication skills, adaptability, resource fullness. All these qualities are
highly valued by employers. The graduates from the Design department may work as employees of design-
ing consultancies, in publishing, printing, advertising and as freelance designers. Besides, the skills learnt
within the Design course open the door to many other careers.

Decide whether these statements are true or false:

1. Design can be defined as creative activity that is carried out according to the laws of beauty and
functionality.
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2. Today such properties of merchandise as aesthetics, convenience and functionality (=user-
friendliness) have been forgotten.

3. Design is an old branch of industry.

4. Design has a lot of important industrial aspects, especially in countries with saturated markets.

5. Future designers must have knowledge and understanding of technological, manufacturing and cre-
ative aspects of the design process.

6. Students are given the history and theory of the English language, they learn about the current
trends in the language.

7. In the course of studies students acquire many special skills, such as singing, playing musical in-
struments, dancing.

8. The graduates from the Design department may work as employees of designing consultancies, in
publishing, printing, advertising and as freelance designers.

BapuanTt 11
Read and translate the text, learn new words
Digital printing is a method of printing from a digital-based image directly to a variety of media.™ It usual-
ly refers to professional printing where small-run jobs from desktop publishing and other digital sources are
printed using large-format and/or high-volume laser or inkjet printers.
Digital printing has a higher cost per page than more traditional offset printing methods, but this price is
usually offset by avoiding the cost of all the technical steps required to make printing plates. It also allows
for on-demand printing, short turnaround time, and even a modification of the image (variable data) used for
each impression. The savings in labor and the ever-increasing capability of digital presses means that digital
printing is reaching the point where it can match or supersede offset printing technologys ability to produce
larger print runs of several thousand sheets at a low price. o X
The greatest difference between digital printing and analog methods,
such as lithography, flexography, gravure, and letterpress, is that in digi-
tal printing (introduced in the 1980s) there is no need to replace
the printing plate, whereas in analog printing the plates are repeatedly
replaced. This results in quicker turnaround time and lower cost in digi-
tal printing, but typically a loss of detail in most commercial digital
printing processes. The most popular methods include inkjet and laser
printers, which deposit pigment and toner, respectively, onto substrates,
such as paper, canvas, glass, metal, and marble.
In many of the processes, the ink or toner does not permeate the substrate, as does conventional ink, but
forms a thin layer on the surface that may be additionally adhered to the substrate by a fuser fluid with ther-
mal (toner) or ultraviolet curing (ink).
Fine art digital inkjet printing is printing from a computer image file directly to an inkjet printer as a final
output. It evolved from digital proofing technology from Kodak, 3M, and other major manufacturers, with
artists and other printers trying to adapt these dedicated prepress proofing machines to fine-art printing.
There was experimentation with many of these types of printers, the most notable being the IRIS printer,
initially adapted to fine-art printing by programmer David Coons, and adopted for fine-art work by Graham
Nash at his Nash Editions printing company in 1991. Initially, these printers were limited to glossy papers,
but the IRIS Graphics printer allowed the use of a variety of papers that included traditional and non-
traditional media. The IRIS printer was the standard for fine art digital printmaking for many years, and is
still in use today, but has been superseded by large-format printers from other manufacturers such
as Epson and HP that use fade-resistant, archival inks (pigment-based, as well as newer solvent-based inks),
and archival substrates specifically designed for fine-art printing. Substrates in fine art inkjet printmaking
include traditional fine-art papers such as Rives BFK, Arches watercolor paper, treated and untreated can-
vas experimental substrates (such as metal and plastic), and fabric.

" - == Digital Printing Press
ok YE_,,_’___._,,' For artists making reproductions of their original work, inkjet printing is

“l. ... Mmore expensive on a per-print basis than the traditional four-color offset
lithography, but with inkjet printing the artist does not have to pay for

45


https://en.wikipedia.org/wiki/Printing
https://en.wikipedia.org/wiki/Digital_data
https://en.wikipedia.org/wiki/Digital_printing#cite_note-1
https://en.wikipedia.org/wiki/Desktop_publishing
https://en.wikipedia.org/wiki/Laser_printing
https://en.wikipedia.org/wiki/Inkjet
https://en.wikipedia.org/wiki/Offset_printing
https://en.wikipedia.org/wiki/Printing_plate
https://en.wikipedia.org/wiki/Turnaround_time
https://en.wikipedia.org/wiki/Lithography
https://en.wikipedia.org/wiki/Flexography
https://en.wikipedia.org/wiki/Gravure
https://en.wikipedia.org/wiki/Letterpress
https://en.wikipedia.org/wiki/Printing_plate
https://en.wikipedia.org/wiki/Inkjet
https://en.wikipedia.org/wiki/Laser_printers
https://en.wikipedia.org/wiki/Laser_printers
https://en.wikipedia.org/wiki/Ink
https://en.wikipedia.org/wiki/Toner
https://en.wikipedia.org/wiki/Toner
https://en.wikipedia.org/wiki/Curing_(chemistry)
https://en.wikipedia.org/wiki/Ink
https://en.wikipedia.org/wiki/Kodak
https://en.wikipedia.org/wiki/3M
https://en.wikipedia.org/wiki/Prepress_proofing
https://en.wikipedia.org/wiki/Iris_printer
https://en.wikipedia.org/wiki/David_Coons
https://en.wikipedia.org/wiki/Graham_Nash
https://en.wikipedia.org/wiki/Graham_Nash
https://en.wikipedia.org/wiki/Graham_Nash#Early_digital_fine_art_printing
https://en.wikipedia.org/wiki/Intel_Graphics_Technology
https://en.wikipedia.org/wiki/IRIS_printer
https://en.wikipedia.org/wiki/Epson
https://en.wikipedia.org/wiki/Hewlett-Packard
https://en.wikipedia.org/wiki/Pigment
https://en.wikipedia.org/wiki/Solvent
https://en.wikipedia.org/wiki/Watercolor_painting#Paper
https://en.wikipedia.org/wiki/Offset_printing
https://en.wikipedia.org/wiki/Offset_printing
https://en.wikipedia.org/wiki/File:Digital_Printing_Press.JPG

the expensive printing-plate setup or the marketing and storage needed for large four-color offset print runs.
Inkjet reproductions can be printed and sold individually in accordance with demand. Inkjet printing has the
added advantage of allowing artists to take total control of the production of their images, including the final
color correction and the substrates being used, with some artists owning and operating their own printers.
Digital inkjet printing also allows for the output of digital art of all types as finished pieces or as an element
in a further art piece. Experimental artists often add texture or other media to the surface of a final print, or
use it as part of a mixed-media work. Many terms for the process have been used over the years, including
"digigraph™ and "giclée". Thousands of print shops and digital printmakers now offer services to painters,
photographers, and digital artists around the world.

Notable digital laser exposure

Digital images are exposed onto true, light sensitive photographic paper with lasers and processed in photo-
graphic developers and fixers. These prints are true photographs and have continuous tone in the image de-
tail. The archival quality of the print is as high as the manufacturer's rating for any given photo paper used.
In large format prints, the greatest advantage is that, since no lens is used, there is no vignetting or detail dis-
tortion in the corners of the image.

Digital printing technology has grown significantly over the past few years with substantial developments in
quality and sheet sizes.

Digital cylinder printing

Digital cylinder printing is when a machine directly lays ink onto a curved surface that usually is the wall of
an object that has a circular cross section, and a constant, tapered, or variable diameter. Digital cylinder
printing is a method of reproducing black-and-white or full-color images and text onto cylindrical objects,
typically promotional products, through use of digital imaging systems.

The digital process is by definition faster than conventional screen printing, because it requires fewer pro-
duction steps and less set-up time for multiple colors and more complex jobs. This in turn enables reduced
run lengths.

The ability of digital cylinder printing machines to print full color in one pass, including primers, varnishes
and specialty inks, enables multiple design techniques, which include:

e Mirror prints: viewable on the inside and outside of glass or plastic

Tone on tone: solid matte-finished substrate enhanced with one ink or clear coat

Stained glass: color opaque enough to see through

o Contouring

e FEtched

Full-wrap cylindrical printing also benefits from seamless borders with no visual overlap. For ease of print
file preparation, original design artwork should be able to be imaged on cylinders and tapered items without
the need for manipulation or distortion; i.e., flat images will print to scale on a curved surface, with software
automatically making the adjustment. The more advanced systems available on the market can handle these
requirements.

The digital cylindrical printing process involves inserting a cylinder-shaped item, or part, into a fixture,
which securely holds it in place. The part then travels under a print head mechanism in which tiny droplets
of CMYK (cyan, magenta, yellow, and black) inks are released in a specific pattern to form an image. Typi-
cally, one part is printed at a time and can require from 8 to 45 seconds to complete, depending on artwork
complexity and quality. It is then finished with a UV coating to add a glossy finish and protect it from abra-
sion.

There are three different imaging techniques used by digital cylinder printing machines: multi-pass, single
pass, and helical printing.

Multi-Pass: Multi-pass printing is when the print heads or printed object move axially in steps down the part,
like a flatbed printer. The move time is inefficient and can lead to stitching artifacts between moves.

Single Pass: Single pass involves using an array of print heads to print the full image length with a single
revolution of the printed object. Different colors are usually printed at different stations, leading to higher
cost, increased complexity, and sensitivity to print nozzle drop-outs.

Helical Printing: Helical printing is a hybrid method between the single-pass and multi-pass approaches. Im-
age data is mapped to allow continuous imaging in a helical pattern with a limited number of print heads.
Users can optimize the print resolution, speed, and curing controls to optimize image quality or choose high-
er speed if quality isn't critical. Tapers can be imaged at high speed and curved vessels can be managed
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through the range of controls offered.
Items that can be printed using digital cylindrical processes include cups, tumblers, thermos bottles, bottles,
makeup containers, machine parts, carrier tubes, pens, tubes, jars and others.

Bapuant 12
Read the article and make your own list of printable products

Printed products
The chart below is from a presentation by Frank Romano, professor at the Rochester Institute of Technolo-
gy. It lists the various applications of industrial printing and dates from 2008.

Misc. Pernodicals

Forms 4%

Stationery 33
Financial 4%
4%

Packaging
18%

AdPromo
24%

It contains the following product categories (counter clockwise from the bottom):
AdPromo, the largest category, includes brochures, flyers, booklets as well as signage and point-of-
purchase.
The packaging category includes labels, as well as flexible and folding cartons. Printing on corrugated
board is also part of the packaging segment.
Financial includes annual and quarterly reports.
Letterhead, envelopes, business cards and note pads are examples of stationery.
The forms category includes not just carbon, carbon-less and multi-part forms but also internal docu-
ments such as reports and handouts.
More exotic printed products are grouped in the miscellaneous category. This includes wallpaper, wrap-
ping paper, greeting cards, calendars, and posters.
Periodicals include magazines, journals, and newsletters.
Newspapers are typically dailies or weeklies.
The books segment contains mass-market bound and paperback books as well as professional publica-
tions and college & university press.
Catalogs are printed for both the consumer and business market.
The best-known type of directories is the white and yellow pages. They dwarf the market for trade and
organizational directories.
The technical documents category includes manuals, guides and instructions.
Direct mail consists of postcards, self-mailers, booklets, and letter mail.
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Bapuanr 13

1. Make these statements T (true) or F (false) according to the
information in the text.

1. Craft of painting and art of painting are closely interrelated and
overlapping.

2. It is quite possible to ignore all technical considerations to estab-
lish a personal technique.

3. Works by commercial artists, illustrators and designers should
follow the rules of the permanent painting.

4. The very early European easel painters used materials that seem
to us awkward and difficult to command.

5. The artist who has a broad general knowledge of all painting
methods has a great advantage, because he is able to modify and
alter his technique to suit his personal requirements.

6. The term "easel painting” means a picture that is kept away from
ligh in a portfolio or file.

7. The early European easel painters improved the working quali-
ties of their materials.

8. A mural painting is either painted directly on the wall or pasted
to the wall.

2. Guess methods of fine-arts painting from their definitions

tempera, oil painting, watercolor, fresco, gouache,
pastel

1. The typical or customary example is a picture painted in
straight oil colors on a stretched linen canvas which has been
primed with white oil paint.

2. Painting on pure white rag paper with prepared trans-
parent watercolor paints sold in tubes or pans.

3. Painting on white or tinted paper with the same mate-
rials as watercolor except that opaque instead of transparent
colors are used.

4, Painting on an absorbent gesso ground with emulsion
paints which can be thinned with water. Tempera paints dif-
fer from the other water- or aqueous-medium paints. They can
be manipulated to a greater number of effects and with more
finesse, and in that, when dry, they may be overpainted with
other coats of tempera or oil paints without being disturbed.

5. Painting with pure pigment in the form of crayons with-
out the use of fluid mediums.

6. Painting on freshly applied, wet, lime-plaster walls with
colors made by grinding the pigments in water.
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Bapuant 14
Define what elements and principles of design the following texts deal with. Use pictures to
guess.

1. is not necessarily an artificial creation of
the artist or designer; it exists in nature as a structural feature
such as branches, or as surface design, such as striping on a tiger
or a seashell.

2. can be a matter of concept. The elements
and principles can be selected to support the intended func-
tion of the designed object; the purpose of the object unifies
the design.

3. In addition, artists frequently take liberties with the natural

of the human body to achieve their expressive goals. A well
known classic example is Michelangelo’s David, in which distortions of
it are used by the artist to depict both the youthfulness of the boy David,
together with the power of the hero about to conquer the giant Goliath.
The surrealist painter Magritte often used distortions of to

create striking effects.

4. All surfaces can be described in terms of

Many artists and designers make use of it as a dominant element in their
work. This is particularly evident in craft media, such as fibers, metal, wood
and glass, where the tactile qualities of the material are a major feature.

of color, texture, or shape will call attention to a specific




can be achieved in a number of ways. Repetition cre-
ates it by calling attention to the repeated element through sheer force of numbers. If a color is
repeated across a map, the places where certain colors cluster will attract your attention, in this
instance graphlng varying rates of mortality from cardiovascular disease.

7. is the concept of visual equilibrium, and relates to our physi-
cal sense of . It is a reconciliation of opposing forces in a com-
position that results in visual stability. Most successful compositions
achieve it in one of two ways: symmetrically or asymmetrically.

8. Geometric are those which correspond
to named regular shapes, such as squares, rectangles,
circles, cubes, spheres, cones, etc. Architecture, such
as this example by Frank Lloyd Wright, is usually
composed of geometric . They are most of-
ten thought of as constructed or made.

9. involves the use of patterning to achieve timed
movement and a visual “beat”. It may be a clear alternation of el-
ements in a composition, or it may be a more subtle kind that can
be observed in the underlying structure of the image.

10. is defined as the relative lightness or darkness of a
color. It is an important tool for the designer/artist, in the way that it de-
fines form and creates spatial illusions. Contrast of it separates objects in
space, while gradation of it suggests mass and contour of a contiguous
surface. In the drawing above, its contrast separates the artichoke from
the background, and the separate leaves from one another, while grada-
tion suggests the curves of leave surfaces and of the whole form.

with at at in to
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1. The elements of graphic design should not be confused ... principles of design, such
as balance and white space, but rather components such as color, type and images.

2. Shapes are ... the root of design.

3. ... the most basic level, straight lines are found ... layouts to separate content, such as
in magazine, newspaper, and website designs.

4. Color is an interesting element of graphic design because it can be applied ... any oth-
er element, changing it dramatically.

5. Type can be taken further ... using it to create shapes and images.

6. Graphic designers can create this work ... their own, commission an artist or photog-
rapher, or purchase it ... all price levels on many websites.

7. Texture can refer ... the actual surface of a design or ... the visual appearance of a de-
sign.

Bapuanr 15

Read, be ready with the annotation.
LOGO AND WEBSITE DESIGN

Logos: to create a “brand” for a company is to create their image, and to promote that
image with campaigns and visuals. Working in branding allows a graphic designer or design
firm to get involved with many aspects of the industry, from logo design to advertising to cop-
ywriting and slogans. The goal of a brand is to make a company unique and recognizable, and
to project a desired image. Over time, a brand can make a company a household name, and
identifiable by a simple shape or color. To create a brand for a company, a designer needs to
fully understand the goals of the organization, the industry as a whole, and working with design
to create the appropriate materials to represent that company.

When working in branding, a designer can expect to work in:

« Logo design.

« Business card design.

o Letterhead design.

« Packaging.

« Copywriting.

« Writing slogans.

« Advertising design.

« Typeface design.

e Research.

« Marketing.

Examples of branding are all around us. The NBC peacock, the UPS brown truck and Ni-
ke’s “just do it” are some of the most famous examples. They are so recognizable that we don’t
need to hear a company name to know what they are. Online brands such as MySpace, Face-
book and YouTube are more recently developed but now just as recognizable. Logos on your
favorite products, the packaging they come in, and the slogans that represent them are all ex-
amples of branding.

Website design, while a relatively new industry, is now an essential part of a company’s
image, brand, and advertising, marketing and public relations campaigns. The side of web de-
sign that would be considered graphic design is the creation of the actual look and feel of a
website. Many web designers are also involved in web development, creating the functionality
behind a working website. Even if someone wants to just focus on the design side, an under-
standing of the technology behind websites is essential to create designs that are both attractive
and functional.

Work for web designers can include:

« Designing websites to hand off to developers.

« Designing web banner ads.

« Creating animated flash websites.



« Creating mockups and site wireframes.

« Understanding web technologies.

« Understanding browser and operating system differences.

» Working closely with web programmers.

For someone working on the design side of website, Photoshop is the most popular soft-
ware. Often a designer will create one or several layouts in Photoshop and hand them off to a
developer, who will create a working site based on them. For those continuing into the devel-
opment side, products such as Dreamweaver, GoLive, and countless HTML and CSS editing
programs can be used.

There are often differences between web designers and programmers, each with their own
goals in mind. Web designers are looking to create the most beautiful site possible, while pro-
grammers want something fast and functional. Being a great web designer means understand-
ing both sides, and creating websites that look good and that are designed with function in mind
(therefore avoiding these differences). While the ability to code by hand may not be necessary,
it is important to know what types of layouts are feasible, how they will appear in different
browsers, and what typefaces and color combinations work well on screen rather than on paper.
These types of questions make web design an interesting and challenging profession.

9. Match each word or word combination on the left with the correct
definition on the right:

1. design a. smth, used as a test or measure for the required of
excellence
2. competitor b. trademark (painted or printed on boxes, tins, kets,
etc) particular kind of goods, with such a mark
3. standard c. perform, conduct
4. brand d. making clear
5. carry out i. person who competes
6. manifestation f. change or alteration
7. sketch g. drawing or outline from which smth may be made
8. modification  h. short account or description, general outline, without
details
9, benefit from i, put forth, bring into use
10. briefing j. theory and practice of (large-scale) selling
11. to exert k. receive from

12. marketing l. information, instructions, advice, etc given in advance
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Read Text and give a brief summary of it.
ADVERTISEMENT AND BOOK DESIGN

Advertisements: like many graphic design fields, working in advertising takes you far
beyond creating designs and page layouts. While a specific job may be to create a print ad for a
campaign, this field requires an understanding of marketing, public relations and consumers.
Along with the business side, a design in the advertising field will need to know a great deal
about print production and preparing works for print in various publications and formats.

When working in advertising one can expect to:

« Design magazine advertisements.

« Design newspaper advertisements.

« Perform market research.

« Perform consumer research.

« Need a thorough understanding of the brand.

« Handle projects from design to production.



« Work directly or for an ad agency.

« Understand both print and online advertising.

« Work directly with illustrators, photographers and other team members.

Working in book design can mean several things. For some, it may be creating elaborate
book covers and jacket designs from scratch. For others, it may mean hours of detailed-oriented
layout work. Designing a book cover means first understanding the nature of the book, and then
the audience, and in today’s market, creating something that sells. This work may be done as a
freelancer or in-house for a book publisher.

When working in book design one can expect to:

« Design covers.

« Design book jackets.

« Work in page layout.

o Learn the rules of typography.

« Work with deadlines.

Depending on the project, book design and layout can call for all types of graphic design
software. Covers that incorporate photography will most likely be brought into Photoshop at
some point. Others that need original artwork and clever typography will likely be done in a
program like lllustrator. For layout of full books, InDesign and Quark are used throughout the
industry.

Book designers must pay close attention to the legal issues to protect their work. A fair
contract will enable the designer to make additional money for a second printing or paperback
printing that goes beyond the original run of a book. This allows the designer to share in the
success of the product and not give unlimited use of the design. Designers should also look to
get their credit on books they design, which will help to promote their business.

Choose the correct translation of the following English words:

advertisement

peKIIaMHPOBATh pekiiama PEKIIaMHBIH
differences paznu4aTh paznuuus pa3ITUYHBIN
experience HUMETh OTBIT OIIBIT OTBITHBIN
interactive B3alMO/IEVICTBOBATh B3aMMO/JICUCTBUE B3aNMOJIEVCTBYIO-
JAA05 051
effective uMeTh 3¢ et ekt 3G deKTUBHBIN
resolution paspemarb paspelieHue pa3perumbIit
consistent HAacTauBaTh IIOCTOSIHCTBO 11 OCTOSIHHBIN
printer neyarath MPUHTEP NeYaTHBIN
brightness OBITBH SIPKUM SPKOCTb SPKUH
responsibility HECTH OTBETCTBEHHOCTH OTBETCTBEHHOCTH OTBETCTBEHHBIH
marketable OBITH Ha PHIHKE PBIHOK PBIHOYHBIN
impressive BITCYATIIATH BITEYATIICHUE BITCUATIISFOTIIN I


http://multitran.ru/c/m.exe?t=776325_2_1
http://multitran.ru/c/m.exe?t=776325_2_1
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7. Read the text below and think of a suitable title for it. Discuss
several possible variants.

Text 18 A

Packaging design can be viewed in four different ways:

= ameans of protecting the contents of a package

« a contributor to the cost of the end product

= a sales canvas on which to promote the product's attributes and
benefits

* a part of the product experience itself.

This topic concentrates on the latter two of these points, as it is here that
design is concerned with adding real value. This is not to say that design has
not a role to play in improving product protection or in helping to improve
cost efficiency — it has. For instance, design pundits often quote the egg
carton as being a design classic. While the repackaging of many grocery
items in foil wraps has not only improved shelf life and freshness levels of
products, it has also improved product perceptions.

Packaging design in the modern age has gone way beyond simple
functional benefits. [t is now one of the most sophisticated and powerful
examples of the designer's craft.

A well-designed pack must address the needs of its life cycle. This life
cycle runs from the moment it is used to wrap its product (whether this is by
hand or in a factory), through its journey to the point of sale, followed by its
journey to the point of use and — finally with current tough environmental
laws — to its after-use. At each stage of a pack’s life it has different
requirements: protecting contents, helping to sell them, and helping the user
employ the product.

This section focuses on the pack at the point of sale and beyond — as it
is from here that we start to think about the pack from the point of view of
the customer’s needs rather than the logistical needs of the manufacturer.
For the consumer a successful pack needs to address and understand the
mindsets of the potential customer and end user.

First and most importantly, the pack needs to attract attention at point of
purchase. According to various research findings, a pack on a supermarket
shelf has less than three seconds to grab a shopper’s attention. There are in
excess of 10,000 different packs to choose from in the average supermarket
across both food and non-food items.

The challenge is therefore to stand out from the crowd. One technique
is known as block merchandizing. This technique works by creating a visual
illusion that the individual pack is bigger than the reality by having multiple
facings and creating a bigger picture like a jigsaw.

These are just a few tricks a designer can use to help a pack shout ‘*hello
look at me’. But beyond this, the pack then has to stand closer scrutiny.
At this level it is important to consider the hierarchy and digestibility of
information. First and most importantly, does the pack communicate its
key benefit quickly, be its price (this is the cheapest on display), appetite
appeal (this will taste great), or functional benefits such as size. Beyond this,
the designer needs to consider the order of secondary information such as
performance criteria or foodstuff ingredients. Getting this hierarchy right
is key to creating user-friendly packaging. Lastly, you need to consider how
the packs themselves work as part of the product proposition. Perhaps one
of the best early examples of this is the wine box.

Today the after-use is a main consideration for all packaged goods. For
instance, meat packaging that changes colour if the product has been exposed
to temperatures likely to lead to contamination, toothpaste dispensers that
ensure all the toothpaste can be used, resealable bags for peanuts and rice,
widgets in beer cans, and so on. This is just a basic overview. The focus
here is largely on examples from the food retailing sector. This is where
competition is at its most fierce and therefore also where innovation is often
most valuable. The principles, however, are sound whatever the sector.
Nevertheless, this is just a starting point and should be taken in context with
other information presented in this topic.

Notes on the text
widget — «inryuxa» (noboe noesHoe npUcnocobieHue)



10. A. Match each word or word combination on the left with the
right definition on the right:

1. content a. advantage; profit; help

2. benefit b. fill (a bag, box, etc) with things

3. pack c. cover or roll up (in)

4. wrap d. that which is contained in smth

5. perception e. be easily seen above or among others

6. stand out f. be about to do smth

7. technique g. method of doing smth expertly

8. facing h. process by which we become aware of changes

(through the senses of sight, hearing, etc)
9. scrutiny i. coating of different material
10. be at the point of  j. thorough and detailed examination

B. Check your answers in a dictionary.
C. Compose the sentences with each word in A,

11. Choose the most suitable word to complete each sentence:

1. Packaging design is now one of the most sophisticated of the designer’s
(value, benefit, craft).

2. The pack needs to attract attention at point of (manufacture, purchase,
storage).

3. A pack on a supermarket shelf has less than three seconds (to attract,
to distract, to turn off) a shopper’s attention.

4, Today the after-use is a main (illustration, contamination, consideration)
for all packaged goods.

5. Packaging design can be viewed in different (ways, wraps, packs).
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Read Text paying attention to the words and phrases in bold.
GRAPHICS AND DESIGN

Types of graphics software
Computer graphics are pictures created, changed or processed by comput-
ers. There are two categories.

1. Bitmapped graphics represent images as bitmaps; they are
stored as pixels and can become a bit distorted when they are manipulated.
The density of dots, known as the resolution and expressed in dots per
inch, determines how sharp the image is.

2. Vector graphics represent images as mathematical formulae, so
they can be changed or scaled without losing quality. They are ideal for
high-resolution output.

There are different types of graphics software.

m Image manipulation programs let you edit your favourite imag-

es. For example, you can scan a picture into your PC or transfer a photo
from your camera and then add different effects, or filters.
The original photo

has been processed with adobe Photoshop using effects filters




m Painting and drawing programs, also called illustration packages, offer facilities
for freehand drawing, with a wide choice of pens and brushes, colours and patterns. One exam-
ple is Windows Paint.

m Business graphics programs, also called presentation software, let you create pie
charts, bar charts and line graphs of all kinds for slide shows and reports. You can import data
from a database or spreadsheet to generate the graphs.

m Computer-aided design (CAD) is used by engineers and architects to design every-
thing from cars and planes to buildings and furniture. First they make a wireframe, a drawing
with edges and contour lines. Then if they want to colour the objects and add texture, they cre-
ate a surface for the object; this is called “filling the surface”. Finally, the design is rendered to
make the object look realistic. Rendering is a process that adds realism to graphics by using
shading, light sources and reflections.

m Desktop publishing (DTP) is based around a page layout program, which lets you
import text from a word processor, clip-art (ready-made pictures) from graphics packages, and
images from scanners or cameras, and arrange them all on a page. It is used to design and pub-
lish books, newspapers, posters, advertisements, etc.

m Digital art, or computer art, is done with applets that use mathematical formulae to
create beautiful bright shapes called fractals. A fractal is a geometrical figure with special
properties, e.g. the Koch snowflake or the Mandelbrot set. Fractals can also be used to model
real objects like clouds, coastlines or landscapes.

m Computer animation uses graphics programs (e.g. digital cartooning systems) to cre-
ate or edit moving pictures. Each image in a sequence of images is called a “frame”.

m Geographic information systems (GIS) allow cartographers to create detailed maps.
Reread Text and decide which type of graphics software is best for these users.

1) a person who wants to edit photos at home;

2) an economist who wants to present statistics in a form that can be easily understood,;

3) engineers who need to design the interior and exterior of a new aeroplane;

4) a company which needs to design and publish a magazine;

5) an artist who wants to produce illustrations and freehand drawings for a book;

6) an organization that needs to make maps and 3D virtual models of the surface of the
Earth;

7) computer animators who make movies like Toy Story and Shrek;

8) a mathematician who wants to make fractal shapes of natural phenomena.
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Read the text.

Green design is the catch-all term for a growing industry trend within the fields of architecture,
construction, and interior design. Also referred to as “sustainable design” or “eco-design”, the
broad principles of green design are fairly simple: choose energy efficiency wherever possible;
work in harmony with the natural features and resources surrounding the project site; and use
materials that are sustainably grown or recycled rather than new materials from non-renewable
resources.

Building materials may be sought within a 500-mile radius of the building site to minimize the
use of fuel for transportation. The building itself may be oriented a particular direction to take
advantage of naturally occurring features such as wind direction and angle of the sun. When
possible, building materials may be gleaned from the site itself; for example, if a new structure
is being constructed in a wooded area, wood from the trees which were cut to make room for
the building would be re-used as part of the building itself. Taking advantage of available natu-
ral light reduces dependence on artificial (energyusing) light sources. Well-insulated windows,
doors, and walls help reduce energy loss, thereby reducing energy usage.

Low-impact building materials are used wherever feasible: for example, insulation may be
made from low VOC (volatile organic compound)-emitting materials such as recycled denim,
rather than the fiberglass insulation which is dangerous to breathe. To discourage insect dam-



age, the insulation may be treated with boric acid. Organic or milk-based paints may be used.
Architectural salvage and reclaimed materials are used when appropriate as well. When older
buildings are demolished, frequently any good wood is

reclaimed, renewed, and sold as flooring. Many other parts are reused as well, such as doors,
windows, mantels, and hardware, thus reducing the consumption of new goods. When new ma-
terials are employed, green designers look for materials that are rapidly replenished, such as
bamboo, which can be harvested

for commercial use after only 6 years of growth, or cork oak, in which only the outer bark is
removed for use, thus preserving the tree.

Good green design also reduces waste, of both energy and material. During construction phase,
the goal is to reduce the amount of material going to landfills. Astutely designed buildings also
help reduce the amount of waste generated by the occupants as well, by providing onsite solu-
tions such as compost bins to reduce matter going to landfills.

To reduce the impact on wells or water treatments plants, several options exist. “Greywater”,
wastewater from sources such as dishwashing or washing machines, can be used to flush toi-
lets, water lawns, and wash cars. Rainwater collectors are used for similar purposes, and some
homes use specially designed rainwater collectors to gather rainwater for all water use, includ-
ing drinking water.

Find in the text the English for:

JKO-JH34aH, ,Z[I/IS&fIH HUHTEPpbEpA, CTPOUTCIIbHAA TINIOMIAKA, BOCIIOJIB30BATHCA NPCUMYIICCTBOM,
HaIpaBJIEHUE BETPa, pyOUTh IEPEBbs, COKPATUTh MOTEPIO SHEPIUH, JbIIIATh, CHOCUTH CTaphle
3JaHuA, HOTpe6J'IeHI/Ie, BbIpalliliBaTb IJIA KOMMepquKOﬁ neim, CIyCTuThb BOAY B TYaJICTEC, I10-
JUBATH Jy>KalKH, COOMpPaTh JAOXKIEBYIO BOY, OBICTPO MCHAPSIIOUIUICS MaTepHall, U30JSAIUOH-
HBIM MaT cpual, 60pHa$I KHCJIOTA, TINATCIBHO HO,I[6I/IpaTB, CTCKJIOBOJIOKHO.

Put the words in the following sentences in order.

1. reduces/ green/ of/ and/ energy/ material/ good/ design/ waste;

2. rainwater/ some/ use/ homes/ designed/ collectors;

3.VOC-emitting/ insulation/ may/ made/ be/ from/ materials;

4. doors/ walls/ well-insulated/ help/ windows/ loss/ reduce/ energy;

5.may/ organic/ be milk-based/ or/ used/ paints;

6. oak/ in/ cork/ the/ only/ outer/ is removed/ bark/ use/ for;

7. toilets/ wastewater/ dishwashing/ machines/ flush/ be/ can/ used/ from/

washing/ to;

8. fiberglass/ dangerous/ insulation/ breathe/ to/ is;

9. building/ itself/ wood/ the/ trees/ wood/ from/ can/ re-used/ be/ as/ part/ of;
10.growth/bamboo/harvested/can/commercial/after 6/only/be/for/use/years/ of.
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Practice the pronunciation of the words from the text. When in doubt use a dictionary.
Scandinavia, Jean Heiberg, Paris, the National Academy, Oslo, Britain, Ekco, the Japanese,
Sony, the German, Braun, Sony.

Find the following words in a dictionary and memorize their meaning.

acceptance emblem plywood
accommodate eminent predecessor
advance ergonomic psychological
bakelite headphone purchaser
cabinet hook solitary
communal Kiosk subsidiary
complexity outlet thief
contemplation overtone valve-receiver
device pattern vandal

dial physical




Transform the sentences back into the direct speech.

1. He explained that an element might be both an ion and an isotope different
from the usual isotope. 2. He told us that we might think of it as a positive ion. 3. She
said that meters with a scale and pointer were known as analog meters. 4. He mentioned
that it had extremely high input resistance, along with good sensitivity and amplification.
5. We said that the spark might jump an inch, 2 inches, or even 6 inches. 6. | told him
that the resistor would draw half the current. 7. The teacher asked what the resulting
atomic weight was. 8.He asked if we had noticed any strange things about the notation
yet. 9. | asked whether they had heard the terms “power” and “energy” used inter-
changeably. 10. He said that thatkept the diagram neat and easy to read. 11. She men-
tioned that sometimes it was desirable to have an ammeter that would allow for a wide
range of current measurements. 12. You asked me what the conductance of a span of
the wire that was 3 km long was. 13. Heasked how much power that represented. 14.
The teacher said that Lomonosov organized the first chemical laboratory in our country.
15. He said that by means of a transformer we could change current.

Fill in the gaps with recently, yet, already, just or since.

1. They have .... determined the main properties of the substance. 2. I have
known this scientist ..... 1970. 3. They have .... applied new methods in their research.
4. Our country hasn’t developed into a powerful state..... 5. The introduction of the new
equipment has ...... increased production. 6. Overvoltages which we have .... described
rarely exceed three to five times the normal phase to neutral «peak» voltage of the sys-
tem. 7. Computer technology has .....made household appliances smarter and feature
richer. 8. The light bulb has undergone various improvements .... Edison’s work.
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Read and translate the text Printings

Printings comprise an essential part of the company corporate image. Designers use only state-
of-the art technologies and consider all internal and external factors in order to reach the effect
clients are aspiring to in their concept implementation.

Promotional leaflets are one of the most popular and effective methods to advertise the prod-
ucts to customers.

Booklets. Combining all cost-effective advantages and high information value, booklets are one
of the most efficient and wide-used types of advertising printings. Graphic designers create
booklets that combine clear informational content with beautiful layout and design.

Prospects, menus and catalogues. Well-designed multi illustration prospect, menu or cata-
logue will work for the company image for a very long time, making it stand out among other
peers and attracting new clients. Designers can create colourful printings that exceed all client’s
expectations.

Posters and show bills. Hundreds or even thousands of people can see them, that is why in-
vestments in design and development of posters and show bills are so profitable. Graphic de-
signers create high quality products that will help you become popular.

Calendars are the most popular type of advertising printings. There is no better practical busi-
ness gift than a calendar. Designers can create a calendar with a company logo, which clients
and partners will remember for a long time.

Invitation and greeting cards. Designers create cards that will satisfy all your needs.

Book and magazine layouts. Qualitative print and informative texts are not enough for the
modern reader. Creative design, illustrations and pictures are also important for the consumer,
they to attract a huge audience of readers.

Covers for books, magazines, audio and video. Cover must attract consumer’s attention and
have an informative content. Designers help to make the products attractive for clients.
Diplomas, certificates and muniments. Your clients are aware that diplomas, certificates and
muniments suggest qualitative competitive abilities of any company or enterprise.



Folders, blanks, envelopes. High quality printing products with your logo deliver a corre-
sponding image for you. They will attract numerous clients, who will recognize your company
at one glance at a folder, blank or envelope.

Business cards are a necessary attribute for a business person. Creative and unique design for
your business card is the best solution to differentiate your company.

Try to give

a) synonyms to the following words: comprise, corporate image, to reach, concept, value, to at-

tract, to show, type, to satisfy one’s needs, huge, clients, numerous, unique, business person.

b) antonyms to the following words: internal, popular, effective, well-designed, profitable,

modern, huge, attractive, high, necessary.

Put the verbs in brackets into the correct form of the present perfect tense.

1. Gagarin’s flight (to mark) the beginning of space exploration and thus (to open) a
new epoch in human history. 2. Engineers (to make) an electric car of original con-
struction. 3. The workers (to improve) methods of their work and (to get) good results. 4.
Women (to make) a great contribution to education and scientific progress. 5. Otherin-
dividuals (to use) computers to electronically embezzle funds and alter credit histories.6.
The direct study of the lunar surface (to begin) with Moon landing by automatic spacesta-
tions.
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Read and translate the text

Interior Designers

An interior designer is responsible for the interior design, decoration, and functionality of a
client’s space, whether the space is commercial, industrial, or residential. Interior designers
work closely with architects and clients to determine the structure of a space, the needs of the
occupants, and the style that best suits both. Interior designers have to be good with more than
colour, fabric, and furniture; interior designers must know materials, have budgeting skills,
communicate well, and oversee the ordering, installation, and maintenance of all objects that
define a space. They also have to know about electrical capacity, safety, and construction. This
broader range of required knowledge distinguishes them from interior decorators.

Interior designers have to be able to work with contractors and clients alike, planning and im-
plementing all aesthetic and functional decisions, from faucet handles to miles of carpeting -
and all this usually must be done within a fixed budget. Interior designers are hired for their
expertise in a variety of styles and approaches, not merely their own personal vision. Therefore,
they have to be able to balance their own tastes and their clients’ tastes - and be willing to put
their clients’ tastes first. Interior designers are often asked to begin their planning before
construction of a space is finished; this means that they must be good at scheduling and com-
fortable reading blueprints. Interior design is hard work, but those who do it well find the work
very satisfying.

Postsecondary education - either an associate or a bachelor’s degree - is necessary for entry-
level positions; some States license interior designers. Interior designers draw upon many dis-
ciplines to enhance the function, safety, and aesthetics of interior spaces. Their main concerns
are with how different colours, textures, furniture, lighting, and space work together to meet the
needs of a building's occupants. Designers plan interior spaces of almost every type of building,
including offices, airport terminals, theatres, shopping malls, restaurants, hotels, schools, hospi-
tals, and private residences. Good design can boost office productivity, increase sales, attract a
more affluent clientele, provide a more relaxing hospital stay, or increase a building's market
value.

Traditionally, most interior designers focused on decorating - choosing a style and colour pal-
ette and then selecting appropriate furniture, floor and window coverings, artwork, and



lighting. However, an increasing number of designers are becoming involved in architectural
detailing, such as crown moulding and built-in bookshelves, and in planning layouts of build-
ings undergoing renovation, including helping to determine the location of windows, stairways,
escalators, and walkways.

Interior designers must be able to read blueprints, understand building and fire codes, and know
how to make space accessible to people who are disabled. Designers frequently collaborate
with architects, electricians, and building contractors to ensure that designs are safe and meet
construction requirements. Whatever space they are working on, almost all designers follow the
same process. The first step, known as programming, is to determine the client's needs and
wishes. The designer usually meets face-to-face with the client to find out how the space will
be used and to get an idea of the client's preferences and budget. The designer also will visit the
space to take inventory of existing furniture and equipment and identify positive attributes of
the space and potential problems.

After collecting this information, the designer formulates a design plan and estimates costs.
Today, designs often are created with the use of computer-aided design (CAD) software,

which provides more detail and easier corrections than sketches made by hand. Upon complet-
ing the design plan, the designer will present it to the client and make revisions based on the
client's input.

When the design concept is finalized, the designer will begin specifying the materials, finishes,
and furnishings required, such as furniture, lighting, flooring, wall covering, and artwork.
Depending on the complexity of the project, the designer also might submit drawings for ap-
proval by a construction inspector to ensure that the design meets building codes. Finally, the
designer develops a timeline for the project, coordinates contractor work schedules, and makes
sure work is completed on time.

The designer oversees the installation of the design elements, and after the project is complete,
the designer, together with the client, pay follow-up visits to the building site to ensure that the
client is satisfied. If the client is not satisfied, the designer makes corrections.

Interior designers sometimes supervise assistants who carry out their plans and perform admin-
istrative tasks, such as reviewing catalogues and ordering samples. Designers who run

their own businesses also may devote considerable time to developing new business contacts,
examining equipment and space needs, and attending to business matters.

Although most interior designers do many kinds of projects, some specialize in one area of in-
terior design. Some specialize in the type of building space - usually residential or commercial -
while others specialize in a certain design element or type of client, such as healthcare facili-
ties. The most common specialties of this kind are lighting, kitchen and bath, and closet de-
signs. However, designers can specialize in almost any area of design, including acoustics and
noise abatement, security, electronics and home theatres, home spas, and indoor gardens.

Open the brackets and use the correct form of Participle I.

1. That night, (go) up to his room he thought of his unpleasant duty. 2. She smiled (remember)
the joke. 3. A new road will soon be built (connect) the plant with the railway station. 4. He
speaks like a man (take) his opinion of everything. 5. (Not know) that she could trust them she
did not know what to do. 6. And (say) this he threw himself back in the armchair. 7.1 spent
about ten minutes (turn) over the sixteen pages of The Guardian before | found the main news
and articles. 8. (Be) so far away he still feels himself part of the community. 9. The boy came
out of the water (shake) from top to toe. 10. (Support) her by the arm he helped her out of the
taxi.

Ex.2. Open the brackets and use the correct form of Participle I1.

1. She looked at the table. There was a loaf of brown bread (divide) into two halves. 2. There
was another pause (break) by a fit of laughing of one of the old men sitting in the first row. 3.
The child (leave) alone in the large room began screaming. 4. The centre of the cotton industry



is Manchester (connect) with Liverpool by a canal. 5. The story (tell) by the old captain made
the young girl cry. 6. He did not doubt that the information (receive) by morning mail was of
great interest for his competitors. 7. The equipment (install) in the shop is rather sophisticated.
8. We've got a great variety of products, which are in great demand. Here are some samples
(send) to our distributors last month. 9. The methods that were applied in the building of the
new metro stations proved to be efficient. 10. She warmed over the dinner that she cooked yes-
terday.
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IIpoananusupyiite o0pa3en pe3rome
Ooépasey pe3rome:
Alexander Bermann
376 West 186th Street, Apartment #6-3
New York, N.Y. 10033
Tel.(212) 973-6792

OBJECTIVE A position as a mechanical engineer

SUMMARY 15 years varied experience in mechanical engi-
neering. Designed and developed both automatic and special
machines. Installed machinery and equipment. Familiar with
use of industrial engineering techniques and machine shop

practices.
EXPERIMENCE BROWN MMANUFACTURING Co
1986-1988 Paterson,N.J.

Design Engineer. Planed and designed both automatic and

special machines, instrumental system, and pneumatics .
1974-1986 KHARKOV MACHINE WORKS

Kharkov,USSR.

Design Engineer at the Automation Department Designed var-

ious automatic machines.

Installed machinery and equipment

EDUCATION KRARKQOV POLYTECHIC INSTITUTE.
1969-1974 Kharkov,USSR

M.S. in Mechanical Engineering.
PERSONAL Arrived in the United States August 1989.

Permanent US resident.
Married, two children.
REFERENNCES Furnished upon request

Fill in the blanks with the forms is or are.

1. Neither he nor she___there. 2. Neither they nor she___there. 3. Neither he nor they __there.
4. Both Alice and Kate___in time. 5. Either you or she___ right. 6. Both the old and the
young___having a good time at the party. 7. Either Jack or Jane___going on business to Lon-
don. 8. Neither Pete nor his parents___ aware of the coming danger. 9. Neither he nor his rela-
tives___ present at the wedding. 10. Either he or they ___ going to do it. 11. Both Mom and Dad
___at home. 12. Neither Nick nor Mary __in class today. 13. Both __ present, but nei-
ther___helpful.
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1. Pacnogoxure yactu a€J0BOIro nmucbMa B l'lpaBI/IJ'[LHOM nopﬂzuce:
1. John L. Davis, President
Autocomp. Inc.
8100 South Jackson Street



Detroit, M1 48220
2. We recently purchased $ 250,000 worth of automated material-handling equipment
from your company. This equipment was purchased from you because of the fine reputation
you have for quality and service to your customers.
3. We look forward to doing business with your company in the future.
Sincerely,
Victor Boyd,
Plant Manager
4. Dear Mr. Davis:
5. Rusk Seed, Inc.
400 National Highway
Decatur, Illinois 62525
April 15, 2007

2. PacmoJioskuTe 4acTH MUChMa B NMpaBUWJIbHOM IOPHAIKE:
1) 7 Maple Estate, Hlarbour Road, Melbourn, Australia. (Sender’s address)
Ref. JK/IRS
Telephone 041-336-3692
7 May 2007
2) Dear Sirs,
3) We await your instructions, which shall have our careful attention
Yours faithfully
Richard Smith
Sales Manager
4) We recently had the honour of sending you a catalogue of our goods, and trust that
you duly received the same.
As we have not yet been favoured with your order, we venture to enquire if you have
reached a decision, and whether you require further information about our product.
5) Purchasing Department
Sunrise Boulevard
Riverton, Ml 44444 (Addressee’s address)

3. Read and translate the dialogues. Learn the dialogues by heart.
1. - Could you possibly give me a lift to the station?
- Sorry, there’s something wrong with my car.
2. - But it’s only half past ten. Stay and have a cup of coffee.
- We’d better be going. It’s getting late.
3. - How do you feel today?
- S0-s0
4. - I’'m sorry to trouble you, but could you lend me your car for the weekend?
- Yes, certainly. With pleasure.
4. OTBeThTe Ha BONPOCHI, MOJIb3ysich MH(pOpManHeil Ha KOHBepTe.
New York Power Company
3638 North 25 Road
(1) Summerfield, (2) NK 09346
(3) Mr. Paul Brown
Director of Purchasing Department
Smith Electronic Company
360 (5) Fifth Avenue
Roanoke, (4) VA 24040
1. What is the ZIP Code in the return address?
2. What is the ZIP Code in the mailing address?
3. Who is the addressee?
4. What town does the letter come from?



5. What is the street name in the mailing address?

5. Ilepex BaMu KOHBepPT:
Amtorg Trading Corporation
5695 South 23 Madison Avenue
(1) New York, (2) NJ 08887
(3) Mr. R. Calvert
Director of Marketing
(4) Smith Printing Company
590 (5) Lincoln Street
Chicago, WI 53216
CooTHecuTe MH(pOPMALMIO MO ONPeieIeHHBIM HOMEPOM HA KOHBEPTE C TeM, YTO OHA
0003Ha4YaeT:
1) the addressee’s company name
2) the town the letter comes from
3) the addressee
4) the ZIP Code in the return address
5) the street name in the mailing address

6. OTBeTBhTE HA BONPOCHI, N0JIb3Yysich HHpOpPMAaLHeii HA KOHBepTe:
New Jersey Power Company
5695South 23 Road
(1) Ridgefield, (2) NJ 08887
Mr. Frederick Wolf
Director of Marketing
(3) Smith Printing Company
590 (4) Sixth Avenue
Milwaukee, (5) WI 53216

1) What is the ZIP code in the return address?

2) What is the ZIP code in the mailing address?
3) What town does the letter come from?

4) What is addressee’s company name?

5) What is the street name in the mailing address?
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Read the text and answer the questions
A GRAPHIC DESIGNER’S JOB

A graphic designer’s primary job is to create visual concepts that communicate solu-
tions and ideas that inspire, inform and captivate consumers. To do this, graphic designers
combine art and technology to produce end results that resonate with their target audience.

While goals can be dependent upon the type of graphic design, graphic designers are
primarily focused on making whatever organization they are designing for recognizable. They
are there to help build a brand identity, boost that company’s brand and communicate the mes-
sages that they need to.

Considering there are many different types of graphic design, a career in graphic design
can mean many different things. A graphic designer can work in a few different settings such
as:

- work for industry-related companies, like design consultancies or branding agencies

(agency graphic designer):
- work with any company (in-house graphic designer):
- work remotely on your own (freelance graphic designer).



Agency Graphic Designer

Many companies hire graphic design agencies to handle their designs for them. So, if
you are working as an agency graphic designer, chances are you will be receiving a creative
brief from companies to work on projects for many different brands. If you are working as an
agency designer, you are expected to be a design expert. Often, agency graphic designers are
very specialized in areas of graphic design.

In-House Graphic Designer

If you are working as an in-house graphic designer, you are employed by an established
company and your work revolves around that single brand only. In this scenario, you are more
of a graphic design generalist so that you can meet all the creative needs of your organization.

Freelance Graphic Designer

Working as a freelance graphic designer is quite possibly the most difficult because not
only are you expected to handle all design requests, but you are also responsible for running
every aspect of your own space, but you will need knowledge in more areas than just graphic
design.

1. What is the primary job of a graphic designer?

2. What do graphic designers have to combine to produce end results resonating with their
target audience?

What are graphic designers mainly focused on?

Where can graphic designers work?

What do agency graphic designers do?

Who are the employers of in-house graphic designers?

What are the advantages and disadvantages of being a freelance graphic designer?

No ok w

Decide if the statements are True or False according to the text

1. In order to resonate with their target audience, graphic designers combine art and tech-
nology.
The primary focus of a graphic designer is on recognizable companies.
Visually-pleasing content helps communicate company’s message.
The importance of graphic design is decreasing in marketing and sales.
Public relations and marketing professionals help graphic designers in their work.
There are various career opportunities for graphic designers.
Designers in agencies always specialize only on one particular brand.
Working in a graphic design agency means that an employee should be a design expert.
In-house graphic designers work with a single brand only.
10 Working as a freelance graphic designer is the easiest form of employment in this field.
11. A freelance graphic designer has full responsibility for running his or her business.
12. Graphic design freelancers work under constant time constraints.

CoNoORAEWN
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IIpeacraBbTe, YTO K BaM B KOMIIAHHMIO IpHeXaJl NMPeICTaBUTEIb HHOCTPAHHOHN ¢up-
MbI. BBIIIOJTHUTE CJICAYIOIIUE HeﬁCTBHH ! 3aIIMIIUTE MOJYIUBIINECH (l)pa?.l)I:

- IPEJCTAaBbTECh CAMU U IIPEJCTABLTE COTPYJHUKOB KOMIIAHUU;

- CIIPOCUTE Yy I'OCTA KAaKYH0 KOMITAHUIO OH MPEACTABIIACT, €TI0 JOJIPKHOCTD U T.II.;

- IPEUIOXKUTE TOCTIO YallIKy Yasi, Kode, 1 T.11.;

- HA3HAa4YbTE BCTPEUY Ha CJIEAYIOIIUN JEHb U NONPOIIANTECH C TOCTEM.

Bapuant 27
Study Active Vocabulary

develop a plan — pa3paboraTs, co3aaTh MmiaH



determine — onpenensaTh

purpose of the area — HasHaueHwe MPOCTPaHCTBA

available budget — umeromnuiicst B pacnopspkeHUN OIOKET

list the activities — nepeuncianTh, COCTABUTH CIIMCOK BHIOB ACATEILHOCTH
provide the necessary facilities — o6ecnieunBars, npeaOCTaBISATH HEOOXOAUMBIE YI00CTBA
include — Brro4yath

individual preferences — unauBH Iy IbHBIC IPSATOYTCHUS

withstand rough treatment — BeiaepkuBaTh Tpy0oOE OOpaIeHHE

reuse old furniture — moBTOpHO KCIIOIB30BATH CTAPYIO MEOECIIH

predesign analysis — ananu3 Ha 3Tare 3CKM3HOIO MPOEKTUPOBAHMS
partition — meperopojxa

built-in cabinet — BcTpoenHsIii miKkad

floor plan — apxuTekTypHbIii 1aH

draw to scale — ueptuTh B Macmtabe

location — MecToHAX 0K I€HNE, MECTOIIOI0KEHHE

heating and cooling units — aJeMeHTBI OTOIICHHS U OXJIAK ICHHSI

electric outlets — miremnenbHbIC PO3ETKH

vent — oTaymHa (BEHTUISIIHOHHAS)

furniture arrangement/grouping — paccTaHoBKa, TpyIIIMPOBKa MEOEIIH
traffic patterns —mytu nepemerienusi, mpoxoaa

Read and translate the text

Before developing a plan for an interior, a designer, whether a professional or nonpro-
fessional, must consider a number of things. He must determine the purpose of the area, the life
style (the way of life) of those who will use it, and the budget available.

Many designers begin by listing all the activities an area might be used for so that the
final plan will provide the right atmosphere and the necessary facilities for each activity. The
main purpose of such rooms as a bedroom or a kitchen is obvious. But the room may also have
several less obvious uses. The master bedroom, for example, might also serve as a family of-
fice, in which case it needs a desk, a desk chair and some shelves.

Like the purpose of the interior, the life style of those who use it helps determine both
the atmosphere and the specific items to be included in the design plan. For example, active
children need a play area with furnishings that withstand rough treatment. Individual prefer-
ences for colours and materials as well as personal interests in a sport or hobby may also help
in creating the design plan.

A budget can also help a designer make the best use of the money available for an inte-
rior design project. Some people reuse old furniture, floor and wall coverings or other items in
their new design so they can spend more of the design budget on other things. A budget may
also be important in making a predesign analysis of the interior architecture. If a large budget is
available, the designer may wish to change the size or shape of an area by removing walls or by
adding such features as partitions or built-in cabinets.

All the predesign considerations help establish what professional designers refer to as
the design concept. The design concept may be the general atmosphere desired for an interior
or a specific item, such as a favourite piece of furniture or a painting. By selecting each item for
the interior to harmonize with the design concept, the designer can create a unified final plan.

A floor plan drawn to scale helps both professional and nonprofessional designers de-
cide on the best way to arrange the furniture in a room. The plan should show the location and
width of the walls, windows, doors, closets and other built-in features. It should also show the
location of heating and cooling units and of electric outlets.

A careful study of the floor plan helps a designer see what areas can be used for furni-
ture arrangements and what areas must be left open. For example, the areas next to heating or
cooling vents are not suitable places for heavy furniture, which would block the circulation of



air into the room, and doorways should be left clear so people can easily move into and out of
the room.

Most designers develop two or more furniture arrangement plans so they can compare
the effectiveness of each. A person who intends to purchase new furniture can experiment with
arranging a great variety of different furniture items. A person who plans to reuse old furniture
is more limited in items but may also experiment with various arrangements.

A furniture arrangement may help traffic patterns — the paths people follow into,
through and out of a room. If furniture is placed around the edges of a room, for example, peo-
ple walk through the centre. If furniture is grouped in the centre, they walk around the edges.

The room that is used for more than one activity may have two or more furniture group-
ings. For example, a family room might have groupings for television viewing, game playing
and reading. A child's bedroom may include separate groupings for sleeping, studying and

playing.
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Read the text.

Architect Yury Andreev says he likes simple things and simple, ordinary food; but
VILLA, the restaurant he has designed on Moscow's Myasnitskaya street, offers only refined
European cuisine. He also says he does not like to travel doing so only when absolutely neces-
sary and preferring a little evening reading, especially of architectural albums, to a change of
scenery. But since the disappearance of the Soviet Union, he has spent his life travelling be-
tween two countries: Russia and Latvia. Yury is convinced that an interior decorator is simply
an architect in truncated form, and for this reason never engages decorators to take part in his
projects. He designed and decorated VILLA, his latest creation, from start to finish entirely on
his own in the best traditions of Art Deco. The simple, but elegant furniture combined with the
exotic decor; the abundance of sculpture in the interior; the beauty of line; the expressiveness
of the materials; the blue, red, brown, and gold: all this is evidence of style. Add the genuine
smell of money in the air and what you get is Art Deco, a style "whose main goal was the crea-
tion of prosperity and luxury in the years of the lost generation,” as Soviet art critics used to
write. They, of course, hated Art Deco as a class enemy — but we love it.
art deco — apT Jnieko (JIeKOpaTUBHBIN CTUIIb, TOMYJISAPHBIA B 1930-€ To/Ibl; OTINYACTCS IPKUMH
KpackaMy U reOMeTpUYeCKUMHU (hopMaMHu)
refined European cuisine — u3sickaHHasi €BpOICHCKas KyXHs
to a change of scenery — 30. i cMeHbI 00CTaHOBKH (SCENEry — 1) aeKopaiuu CleHsl; 2) B,
nei3ax; Janamadr)
in truncated form — B yceuenHoii popme
to engage — 30. nanumars (Syn. to hire)
abundance — uzo6unue, 6orarcTBO
genuine — KCTUHHBIH, TIOUTHHHBIN
Find the English equivalents in the text:

[Ipennaraer, ocoOeHHO, apXUTEKTYPHBIN, TU3allHEp UHTEpPhEpPa, APXUTEKTOP, MPUHUMATh yda-
CTUC, MOCJICAHECC TBOPCHUC, CAMOCTOATCIILHO, U3bICKaHHAA MCGCJ'IB, A300MIIHE CKYJIBIITYPHI,
BBIPA3UTCIIbHOCTD, IIPHU3HAK CTUJIA, ITPOLBETAHUC U oorarcrso.

Find the synonyms in the text:

Elementary, to originate, landscape, to be confirmed (to be sure, to be persuaded), a designer,
to participate (to collaborate), indication of style, an aim, real (true, authentic).

Translate the sentences into English.

1) Pectopan «Buina» B Mockse cripoekTrpoBaH apxutekropom Opruem AHapeeBbIM.

2) lu3aiiH MHTEephEPA BHITIOIHEH B JIYYIIMX TPATULUSAX CTUIISL apT JIEKO.

3) I[CI(OpaT OpPbI HUKOI'Ja HC NTPUHUMAKOT Y4aCTHA B €TO rZ[I/ISaI\/'IHepCKI/IX IMPOCKTAax.

4) UnTepbep pecTopaHa mopaxxkaeT U300MIHEM CKYJIBITYphl, KPACOTOW JIMHUMN, BHIPA3UTENIbHO-
CTBIO MaTCpuajia U UBCTA.

5) Unest aBTOpa 3akitovaeTcs B CO3aHUH aTMOC(ephl IPOIBETaHUS U OOraTCTRa.



Make up sentences with the following phrases:

1) project (mpoekT, miaH; mporpaMma (CTpOUTEIHCTBA H T. 11.)

to take part in a project — npuHSTH y4acTHe B POEKTE

to carry out a project — ocCyIecTBIATh IUIaH, BBIIOIHATH IPOrPaMMy
to shelve a project — oTkiaapIBaTh MPOEKT "B JOITUH SIITUK"

2) tradition (Tpagumms; cTapelii 0ObIYaii)

in the best traditions of — B myumux TpaguIusax

to break with tradition — nopsiBaTh ¢ TpaguIKeit

to establish, to start a tradition — ycranaBnuBaTh TpaguLIUK

to maintain, to preserve a tradition — moaaep:KUBaTh, XPaHUTh TPATULIHIO
3) furniture (Me6enb, 0OCcTaHOBKA)

antique furniture — crapunnas me6eib

garden, lawn, outdoor, patio furniture — meGens 1 cana
modern furniture — coBpemennas Mebeb

office furniture — oducunas mebenn

secondhand, used furniture — meGeins, ObIBIIAs B YIIOTPEOICHUH
a piece of furniture — npeamer me6enn/o0CTaHOBKH

4) sculpture (u3BasiHuEe, CKYJIBITYpPA)

to cast a sculpture — otimBaTh CKyIBITYPY

to create, produce a sculpture — co3gaBath CKYJIBITYPY

5) style (cTwib, manepa)

to develop style — pasBuBath/yiyudriath CTHIIb

to polish one's style, to refine one's style — nudosars cTuib

6) sketch (Habpocok, cxeMaTH4HbINH PUCYHOK, ICKU3)

to draw, make a sketch — cnenare Habpocok

composite sketch — cmosxHbIi 3cKH3

rough sketch — npenBapuTenbHbIi HAOPOCOK

Bapuant 29

PABLO PICASSO
Pre-reading Tasks
1. What do you know about Pablo Picasso, his life and work. What is he famous for?
2. What nationality was he? What country was he born in?
3. Practice the pronunciation of the words from the text. When in doubt use a dictionary.
Pablo Picasso, Modern Art, Malaga, Spain, Barcelona, Fine Arts, the Blue Period, the Rose Pe-
riod, Cubism, Basque, Queen Sofia Center of Art, Prado Museum, Fascism, General Franco,
Paris World's Fair.
4. Find the following words in a dictionary and memorize their meanings.
Aquatint ballet Barbaric canvas ceramic charlatan circus companion disallow dry point encoun-
ter etching graphic grim linocut lithograph melancholic mural palette printmaker prolific pros-
trate raid simultaneously starve synthetic technique vow weep woodcut
5. Read the text.
You expect me to tell you what art is?
If I knew it, I would keep it for myself.
Pablo Picasso
No other artist is more associated with the term Modern Art than Pablo Picasso. He cre-
ated thousands of paintings, prints, sculptures and ceramics during a time span of about 75
years. For many Picasso is the greatest art genius of the twentieth century. For others he is a
gifted charlatan. Undisputed is the fact that he influenced and dominated the art of the twentieth
century like no other modern artist.
Pablo Picasso was born on October 25, 1881 in Malaga, Spain, as the son of an art and
drawing teacher. He was a brilliant student. He passed the entrance exam for the Barcelona
School of Fine Arts at the age of 14 in just one day and was allowed to skip the first two clas-



ses. According to one of many legends about the artist's life, his father, recognizing the extraor-
dinary talent of his son, gave him his brushes and palette and vowed to paint never again in his
life.

Blue and Rose Period: During his lifetime, the artist went through different periods of
characteristic painting styles. The Blue Period of Picasso lasted from about 1900 to 1904. It is
characterized by the use of different shades of blue underlining the melancholic style of his
subjects — people from the grim side of life with thin, half-starved bodies. During Picasso’s
Rose Period from about 1905 to 1906, his style moved away from the Blue Period to a friendly
pink tone with subjects taken from the world of the circus.

Cubism: After several travels to Paris, the artist moved permanently to the “capital of
arts” in 1904. Inspired by the works of Paul Cezanne, he developed the Cubist style. In Cubism,
subjects are reduced to basic geometrical shapes. In a later version of Cubism, called synthetic
cubism, several views of an object or a person are shown simultaneously from a different per-
spective in one picture.

Picasso and Guernica: In 1937 the artist created his landmark painting Guernica, a pro-
test against the barbaric air raid against a Basque village during the Spanish Civil War. Picas-
so's Guernica is a huge mural on canvas in black, white and grey which was created for the
Spanish Pavilion of the Paris World's Fair in 1937. In Guernica, Picasso used symbolic forms —
that are repeatedly found in his works following Guernica — like a dying horse or a weeping
woman.

Guernica was exhibited at the museum of Modern Art in New York until 1981. It was
transferred to the Prado Museum in Madrid/Spain in 1981 and was later moved to the Queen
Sofia Center of Art, Madrid in 1992. Picasso had disallowed the return of Guernica to Spain
until the end of the rule of Fascism by General Franco. Picasso changed his companions at least
as often as his painting styles. The relationships with women influenced his mood and even his
art styles. The shift from the “blue” to the “rose period”” was probably a result of meeting Fer-
nande Olivier, his first companion. The artist made numerous portraits of his wives and com-
panions and of his children.

Pablo Picasso and Women: During his early years in Paris, he lived with Fernande
Olivier for seven years. During World War |, from 1914 to 1918, Picasso worked in Rome
where he met his first wife, Olga Koklova, a Russian ballet dancer. In 1927 he met Marie
Therese Walther, a seventeen year old girl and began a relationship with her. In 1936 another
woman, Dora Maar, a photographer, steped into his life. In 1943 he encountered a young fe-
male painter, Francoise Gilot. In 1947 she gave birth to Claude, and in 1949 to Paloma, Pi-
casso's third and fourth child. The artists’s last companion was Jacqueline Roque. He met her in
1953 and married her in 1961.

In 1965 Pablo Picasso had to undergo a prostrate operation. After a period of rest, he
concentrated on drawings and a series of 347 etchings. In spite of his health problems, he creat-
ed a number of paintings during his last years. On April 8, 1973 he died at the age of 91. “I
think about Death all the time. She is the only woman who never leaves me”.

Picasso as a Printmaker: Picasso was not only a very prolific printmaker, but also a very
diverse one in the use of a great variety of different techniques. He created lithographs, etch-
ings, drypoints, lino cuts, woodcuts and aquatints. Always on the search for something new, he
experimented a lot with these techniques. Some of Picasso's graphic works are combinations of
several techniques.

Picasso created his first prints in 1905 — a series of 15 drypoints and etchings, Les
Saltimbanques, published by the art dealer Vollard in 1913. More graphic works were produced
in the early 1930's. But it was in the years after World War Il that most of Picasso's prints were
created.

Vocabulary and Grammar Tasks
1. Find in the text the English for:
aCcCoUMUpoOBaThLCA C, BpeMeHHOﬁ MMPOMCIKYTOK, OII&pGHHLIfI rapJjaraH, CAaTb BCTyrII/ITeJ'ILHBII\/'I
9K3aMEH, HKCTPAOPJIMHAPHBIN TajlaHT, MUP LMPKA, TeoMeTpudeckue (HOpMbI, CHHTETUUYECKHM



KyOu3M, pOCHHCh Ha Mapyce, CUMBOJHMYECKHE (OPMBI, 3alpPETHTh BO3BpAIICHUE, IIAvyIIas
YKEHILUHA, TEPEHOCUTh YTOMUTEIbHYIO ONEPAINIO, MPEYCIEBAIOIINI XY T0KHUK-TPaBep.

Read additional information about Pablo Picasso and put questions of any types to the
following sentences:

1. Pablo Picasso’s birth was difficult and to help him breathe cigar smoke was blown into his
nose.

2. Picasso showed his truly exceptional talent from a very young age. His first word was “pen-
cil” and he learned to draw before he could talk.

3. He hated school and often refused to go unless his parents allowed him to take one of his fa-
ther’s pet pigeons with him.

4. One evening his father was painting a picture of his pigeons when he had to leave the room.
He returned to find that Pablo had completed the picture, and it was so amazingly beautiful and
lifelike that he gave his son his own palette and brushes.

5. He was always breaking the rules of artistic tradition and shocked the public with his strange
and powerful pictures.

6. Once, the French Minister of Culture visited Picasso and the artist accidentally split some
paint on the Minister’s trousers. Picasso apologized and wanted to pay for them to be cleaned,
but the Minister said, “Non! Please, Monsieur Picasso, just sign my trousers!”
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EGYPTIAN ART FROM THE EARLY DYNASTIC PERIOD TO THE NEW KING-
DOM

Translate the text into Russian. Discuss it with your classmates.

Egyptian history is divided into thirty dynasties, encompassing the period from Pharaoh
Narmer's accession (ca. 3000 BCE) to the conquest of Egypt by Alexander the Great in 332
BCE. What we know of this early period comes largely from funerary monuments and inscrip-
tions, where the focus is on the transition from the world of the living to that of the dead. Egyp-
tians believed strongly in after life in which the ka, or life-force, was reunited with the ba, or
physical manifestation, to become an akh, or spirit. Elaborate rituals were performed inside
tomb chambers to ensure that the transformation from life to death was successful. Preservation
of the physical body after death was of great importance, as was the provision of household
furnishings, surrogate servants, food, drink, and a suitable permanent chamber. The ka of an
important person, especially the pharaoh, who was inadequately prepared for the afterlife might
wander unsatisfied about the world and cause mischief for the living. It was therefore in socie-
ty's interest to ensure that the pharaoh's body and spirit were well served. This goal led to the co
nstruction of enduring tombs for royalty and the development of mummification to preserve the
body.

Entitle the passage. Discuss it with your classmates.

Mastabas, the earliest tombs in brick, were built as eternal houses for the departed. The basic
mastaba was a blocklike structure above ground containing a small room for offerings and an-
other chamber for the body and a statue of the deceased. Worldly goods entombed with the
dead soon attracted thieves, so an early revision of mastaba design added a deep shaft under the
building. The body was placed at its base, and the shaft was then filled with stone and rubble

to deter would-be robbers. In the above-ground chamber, or serdab, a statue of the deceased
would receive offerings.

Give Russia equivalents for the following phrases.

The construction of enduring tombs; mastaba tombs; funerary monuments; afterlife; a room for
offerings; to perform elaborate rituals; tomb chambers; preservation of the physical body; sur-
rogate servants; to wander about the world; the development of mummification; a permanent
residence; over-life-sized statue; corbeled gallery; spirit chamber; a granite sarcophagus; at the
apex; limestone structure; courtyard; the Giza trio; the royal linen covering; the last pharaoh in
the Fourth Dynasty; rectangular in plan; the after-world; to hold sway over smb; an elaborate
method of embalming; cause mischief for the living, building site.



Give English equivalents for the following phrases.

CryneHuaTtass mupamMuaa; oOpaOOTaHHBIM WM3BECTHSAK; MOHYMEHTAJIbHOE KaMEHHOE COOpYyXKe-
HUC; YCBINAJIbHUILA; COOPYKCHHUC U3 HU3BCCTHAKA; MMCTH BJIACTb HAd KCM-JI.; HOFpe6aHBHLIfI
KOMILJIEKC; BHYTPEHHHI JIBOP; TPAHUTHBIA capkodar; MeTo ] 6ab3aMUPOBAHUS; CTATYs BBIIIC
YeJI0OBEYECKOr0 POCTa; CTPOUTENbHAS TUIONIA/KA; C(OUHKCHI; BBIIOJONUTh; BEPXHUH P OKOH,
OeJbIi KBapI; 3pauykH; CMOJIA; COXPAHUTHCS (JOWTH 10 HAIKUX JHEH); MHKPYCTHPOBAaHHbIC TJIa-
3a; CTaTyu, JaTUPOBAHHBIC PA3HBIMU 3110XaMHU.

6. le/IMepbl OLICHOYHBIX CPEACTB JIsl MPOBECACHUN HpOME)I(yTO‘{HOﬁ arTrecralmmmu

6.1 IIpumepsnl TeCTOBBIX 3aJaHU I

Bapmuanr 1
Bribepure npaBuIIbHBIN BapUaHT:
1. She ....a secretary.

a)is b)are c)have d)were

2. .....swine is big.

a)these b)those c)this d)its

3. He....taking his dog for a walk.

a)were b)is c)have d)shall be

4. We know their names, but they don’t know ..... .
a)us b)our c)ours d)we
5. Are these ..... coats?

a)yours b)your c)you d) us
6. Gina gave ..... the wrong phone number just for fun.
a)he b)him c)his  d) he’s

7. We have a large garden. Do you know where ..... garden is?
a)us b)our c)ours d)our’s

8. I like that camera. | am going to buy ..... .
a)she b)it c¢)its  d) he

9. This is not my pencil; ..... is blue.
a)my b)mine c)me d)mines
10. My room is bigger than hers, but ..... is nicer.
a)she b)her c)hers d)her’s
11.  Will you give me his telephone number? I don’t know .....
a)him b)its c)it d)hers
12. | gave her my address and she gave ..... hers.
a)my b)mine c)me d)l
13. I don’t like dogs. I am afraid of ..... .
a)they b)them c)their d)theirs

Ilpeoopasyiime npeonoxcenusn, ynompeonsns ooopom there is / are:

a) 1. This city has many monuments. 2. Our town has no theatres. 3. This family has two chil-
dren. 4. Our group has many good pupils. 5. Every week has seven days and every year has
twelve months. 6. She has a lot of English books in her library.

b) 1. The dog is in the room. 2. The children are in the yard. 3. The students are in the labora-
tory. 4. The car is near the house. 5. The bench was under the tree. 6. A lot of people will be at
the stadium tomorrow.

Ynompeoume znazonwt 10 be unu to have 6 nyscnoiu gpopme:

1. There is no school in this village and the children go to the school which ... two miles
away.

Howold ... you?I... 17.

... you English lessons twice a week? — Yes, we ...

I ... no time to help you yesterday. I ... very sorry about it.

We ... a conference tomorrow. So I ... busy with my report today.
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My sister ... a second-year student of the Law Faculty.

What ... you fond of? My hobby ... drawing.

Will you ... any lectures tomorrow?

9. Physics ... my favorite subject at school.

10. He ... a lot of trouble with his car yesterday.

11. My grandfather ... short grey hair but my grandmother’s hair ... long and thick.
Your glasses ... on the table.

0 N o

Bapuanr 2

Br16epuTe npaBUIIbHBINA BapUaHT:

1. The ..... comes everyday.

a)postman  b)postmen ) postmans d)postmens
2. There are a lot of .... in the forest .

a) deer b)deers C)a deer d)the deers
3. .....play in the yard.

a)the child  b)a child c)children d)childrens
4. The Browns are my ....

a)neighbors  b)neighbor  c)a neighbor d)the neighbor
5. My ....works at school.

a)sisters b)the sisters  c)the sister  d)sister

6. ...... speak English well.

a)student b)students  c)he d)she

7. We work five ... a week.

a)day b)a day c)the day d)days

8. My ....... lives not far from her.

a)mothers’ friend b)mother friend’s c)mother friends’ d)mother’s friend

9. Our ....is light.

a)friend’s rooms b)friends’ room c)friend’s room

10. ....is not elected every four years.

a) Britain’s Queen b)Britains’ Queen  c¢)Britain Queen’s  d) Britain Queens’
11. Prime Minister is the....

a)Parliament’s the head b)head’s Parliament c)Parliament’s head d)Parliament head
12, ...... was moved to Moscow.

a) Russias’ capital ~ b)Russia’s capital ~ c)Russia capital’s d)Russia capitals’

13. The .....will arrive tomorrow.

a)country’s delegations b)country’s delegation c)delegation’s country d)delegations’ coun-
try

14. My ...... are at home.

a)children’s brother b)brother’s childrens c)brother’s child d)brother’s children

15. He received his .....

a)friends’ letter b)friend’s letter’s ¢)letter’s friend d) friend letters
16. Our....is brown.
a)teachers’ tables b)table’s teacher c)teacher’s table d) table’s teachers

17. My..... is new.

a)mothers’ umbrellas b)mother’s umbrella c)umbrella’s mother d)umbrellas’ mother
18. The interesting thing about ..... is all the roads that they built in Britain.
a) Romans b)aRomans c) the Romansd) Romen

Ynompeoume znazonw, 0annvie 6 ckookax, ¢ Present Indefinite:

1. We (read) the newspaper in class every day.

He always (prepare) his homework carefully.

We always (play) tennis on Saturdays.

She (speak) several foreign languages.

The children (play) in the park every afternoon.

Helen (work) very hard.
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7. They (take) a lot of trips together.
8. We always (travel) by car.
9. | (eat) lunch in the cafeteria every day.

Bapuant 3

Choose the right variant.

1. Have you ever visited other countries? - Yes, ... to Italy and France.

a) was c) had been

b) have been d) would be

2. | feel really tired. We ... to the party last night and have just returned home.
a) went c) had seen

b) has gone d) was going

3. At the beginning of the film I realized that I ... it before.
a) see c) had seen

b) saw d) have seen

4. When the bus stopped in the small square, Helen ... her magazine and didn't realized at first
that she had arrived at her destination.

a) read c) was reading

b) reads d) had read

5. My sister's son ... in tomorrow's race, because he is too young. They do not allow riders un-
der sixteen.

a) won't ride ¢) wouldn't ride

b) shan't ride d) doesn't ride

6. A beautiful bridge ... in our city. It will be finished next year.
a) builds c) is being built

b) is built d) has been built

7. It has been raining for two hours. I hope it ... raining soon.
a) stops ¢) would stop

b) shall stop d) stop

8. Television has many advantages. It keeps us informed about the latest news, and also ... en-
tertainment at home.

a) provide c) is provided

b) provides d) provided

9. On the other hand television ... for the violent behavior of some young people, and for en-
couraging children to sit indoors, instead of doing sports.

a) blames c) is blamed

b) blamed d) would blame

10. Some millionaires have lots of money and ... what to do with it.
a) don't know c) won't know

b) didn't d) knows

11. How ... at college? You didn't say much about it in your last letter.
a) do you get on c¢) will you get on

b) are you get on d) are you getting on

12. When you ... in this city again? - In a month.

a) arrive ¢) have you arrived

b) arrived d) will you arrive

13. Every time that | miss the bus, it means that I ... walk to work.
a) has to ¢) had to

b) have to d) could

14. Every time when | missed the bus, I ... to return home late.

a) must c) can

b) had d) may

15. That was great! It was ... meal you have ever cooked.
a) good C) best



b) better d) the best
16. This exhibition is ... interesting than the previous one.

a) little c) least

b) less d) the least

17. We saw ... good film last night. The film was about the love of a girl to her cat and dog.
a)a C) -

b)the d) an

18. Everybody agrees that ... happiness is very important in the life of people.
a) - c)a

b) the d) many

19. In the past people lived in ... harmony with the environment.
a)a c) the

b) an d) -

20. When they arrived ... the station, they rushed to the platform not to miss the train.
a)to c)in
b) at d) for

Bapmuanr 4
Choose the right variant.
1. When you ... older, you'll change your mind about this.

a) will grow c) have grown

b) grow d) grew

2. By the time the police get there, the burglars ... .
a) vanish c) will have vanished

b) will vanish d) vanished

3. As soon as the taxi arrives, I ... you know.

a) let c) had let

b) have let d) will let

4. My friend has been writing to me for years already, but he never ... a photo.
a) sends c) will send

b) has sent d) sent

5. Why are you busy packing? - My train ... in two hours, so we'll leave the house in an hour.
a) is leaving c) leaves

b) will be leaving d) left

6. When was this building finished? - They say it ... by the end of last year.
a) had been finished c) will be finished

b) was finished d) finishes

7. 1thought that I ... my key and was very glad when | found it.

a) lose c) had lost

b) lost d) was losing

8. What's the matter? You look upset. Last week I lost my scarf and now I just ... my gloves.
a) lost ¢) had lost

b) have lost d) lose

9.1 ... for this bank for five years already but I have decided to change my job.

a) am working c) have been working

b) has worked d) worked

10. Martin said that he ... the tickets the next day.

a) bought c) will buy

b) had bought d) would buy

11. The house opposite our college .,., that's why we are using the back entrance at present.
a) pulls down c) is being pulled down

b) is pulled down d) pulled down

12. You ... an umbrella when you left the house, didn't you?
a) have c) had had



b) was having d) had
13. By the time we got to the cinema the film ... .

a) will begin c) had begun

b) would begin d) began

14. Is there anything I ... do to help you?

a) can c) amto

b) may d) asto

15. The last film I saw was ... frightening than this one.
a) little c) least

b) less d) the least

16. Someone is calling you. Will you answer ... phone?
a)a C) -

b) the d) these

17. To tell the truth 1 don't like ... pair of trousers that I bought last month.
a) those c) that

b) this d)a

18. Whose house is it? - It's ... .

a) my c) her

b) mine d) our

19. Today is ... cold than yesterday. So, I'm wearing my
shorts.

a) little c) least

b) less d) the least

20. "Come home ... Christmas Day, we'll be waiting for you", my mother always says to me.
a)in C) -

b) on d) at

Bapuanr 5

Choose the right variant.
1. Excuse me, do you speak English? I ... for a hotel.

a) look ¢) was looking

b) am looking d) have been looking

2. Last summer we wanted a relaxing holiday, so we ... to stay on a small island.
a) choose ¢) had chosen

b) have chosen d) chose

3. Mathematics ... hard. I don't understand it.

a) are C) was

b) is d) were

4. While we ... for the train, it started to rain.

a) waited C) was waiting

b) are waiting d) were waiting

5. The police officer said that every house in that street ... already by the police.
a) search ¢) had been searched

b) were searched d) searched

6. There is going to be a big art exhibition. It... a lot of visitors.

a) attracts C) has attracted

b) will attract d) attracted

7. The result of his investigation ... in the newspaper soon.

a) publish c¢) will be published

b) be published d) is published

8. When they arrived home, their children ... outside the door waiting for them.
a) sit C) was sitting

b) are sitting d) were sitting

9. We ... a new computer not long ago. Now the job will be done much more quickly.
a) had bought ¢) bought



b) was bought d) have bought

10. He was sorry that he ... to me for so long.

a) didn't write ¢) hadn't been writing

b) haven't been writing d) hasn't been writing

11. The ring you found ... be returned to an old lady who had lost it.

a) can c) have to

b) must d) are to

12. Everybody in our team played ... except the captain.
a) bad c) worst

b) badly d) the worst

13. You know much, but you know ... than your teacher.
a) little c) least

b) less d) much

14. Small shops are not as ... as supermarkets.

a) more convenient c) most convenient

b) convenient d) the most convenient

15. Sarah is a very good pianist. She plays ... piano very well.
a)a c) the

b)an d)-

16. We had five phone calls, but there were ... for you.
a) no c) either

b) none d) neither

17. 1 didn't have much time, but I ... visit a lot of places of interest in London.
a) can c) must

b) was able to d) had to

18. That's an easy question! ... knows the answer!

a) All c) Each

b) Everybody d) Every

19. The comic told silly jokes, but nobody laughed ... him.
a) on c) at

b) under d)about

20. We feel sorry ... Sam because he hasn't got any friends.
a) for c) with

b)about d) by

Bapuant 6 Choose the right variant.

1. If I ... some fish, will you cook it for me?

a) will catch c) caught

b) catch d) am catching

2. She said that she ... her present flat. She tried to find
another one.

a) doesn't like c) didn't like

b) won't like d) likes

3.1 saw you yesterday from the bus. Where ... you ... at that
time?

a) was hurrying c) had hurried

b) were hurrying d) did hurry

4.1 found that everything I said on the phone ... to the police.
a) report ) was reported

b) is reported d) had been reported

5. When | speak Italian, all the others in the class ... at me as | don't know the language well.
a) laughed c) will laugh

b) was laughing d) laugh



6. He ... in the Army for eighteen months. This is his last month.

a) serves c) has been serving

b) is serving d) have served

7. Don't make noise: the children ... to sleep.

a) try c) will try

b) is trying d) are trying

8. A new museum ... in the city. What a beautiful building it will be!
a) was being built c) is built

b) is being built d) builds

9. Two terrorists ... in New York some days ago.

a) are arrested c) were arrested

b) have been arrested  d) will be arrested
10.1 ... understand this letter. Will you translate it for me?

a) mustn't €) may not

b) can't d) shouldn't

11. Diana's parents don't let her go to late-night disco. She ... be at home at 9 o'clock in the
evening.

a) must c) may

b) can d) have to

12. Henry ... apologize for his bad behaviour yesterday.

a) have to c) had to

b) may d)isto

13. The children studied hard, and as a result they passed the exams ... of all.
a) good C) best

b) better d) the best
14, This is ... film I've ever seen.
a) more interesting C) most interesting

b) the most interesting d) not interesting
15. ... old, ... sick, ... unemployed need our special care.

a) - c) the

b) an d)everybody

16. Someone who saw ... robbery called the-police.

a) - c)the

b) a d)those

17. According to this song ... we need is love.

a) all c) each

b) every d) some

18. We wished the bride and groom happiness in ... new life together.
a) there c) theirs

b) their d) these

19. Excuse me, but does this umbrella belong ... you?

a) to c) at

b) for d) with

20. 1 listened to the radio every day to know the weather forecast but I can never rely ... it.
a) at c) in

b) to d) on

Bapuanr 7

Choose the right variant.
1. I knew that I ... her somewhere before.

a) saw ¢) would see

b) had seen d) has seen

2. When | finally found the house, | knocked at the door but ... the answer.
a) don't hear c) didn't hear

b) hasn't heard d) heard



3. 1 went out into the garden to fetch my bike, but found that someone ... it.

a) stole it C) has stolen

b) would steal d) had stolen

4. When 1... for the keys, | remembered that | had left them at home.

a) looked c) had been looking

b) was looking d) look

5. I have been working for the bank for a year already, but I ... to change my job.
a) decided ¢) has decided

b) have decided d) decide

6. They spoke so quickly that I ... what they were speaking about.

a) not understand ¢) didn't understand

b) don't understand d) hadn't understood
7. Yesterday our flight ... because of the fog.

a) cancelled c) had been cancelled

b) was cancelled d) has been cancelled

8. I couldn't open the office door because someone ... it.
a) lock c) had locked

b)locked d)would lock

9. As soon as you ... me, | will contact you.

a) calls c) called

b) will call d) call

10.1 ... him since he started working here.

a) have never trusted  c) trusted

b) had never trusted d) trust

11. Mary will be ready soon. She ... coffee at the moment.

a) has c) was having

b) have d) is having

12. If we ... late for the class, our teacher will be angry with us.
a) is c) will be

b) were d) are

13. We ... in the sunshine for about half an hour when I suddenly felt sick.
a) have been sitting c) sat

b) were sitting d) had been sitting

14. We were disappointed as the film was ... than we expected.
a) entertaining C) most entertaining

b) less entertaining d) entertaining

15. We usually ask our teacher to explain ... difficult problems to us.
a) the c)a

b) - d) this

16. Playing ... guitar is an interesting hobby.

a) - c) the

b) a d) mine

17. Our city is famous for ... beautiful ancient buildings.
a) its C) it's

b) it d) his

18. Her hair is long and fair. Everybody admires ... .

a) them C) they

b) it d) its

19. You are very good ... dealing with people.

a)in c) on

b) at d) about

20. Last summer our neighbours decided to drive to Scotland ... a short holiday.
a) at c)on

b) to d) for



Bapuanr 8
Choose the right variant.
1. When the light ... | was sitting in the armchair reading a book.

a) goes out C) go out

b) had gone out d) went out

2. | thought I ... this film before, but | hadn't.

a) saw c) had seen

b) seen d) have seen

3. Why haven't you brought me the letters for signature? ... them yet?
a) Don't you type c) Haven't you typed

b) Didn't you type d) Will you type

4. She wasn't sure whether she ... the door of her flat.

a) locked c) had locked

b) has locked d) didn't lock

5. I... my homework all morning and haven't finished it yet.
a) am doing c) have been doing

b) do d) did

6. The inspector suspected that the thief ... a special key for opening this door.
a) uses c) had used

b) has used d) will use

7. 1 was very tired. When I ... to bed, | fell asleep immediately.
a) got c) had got

b) has got d) will get

8. The Vikings ... to North America a thousand years ago.

a) sail c) had sailed

b) sailed d) have sailed

9. Thank you for your offer, but I ... not to accept it.

a) decide ¢) have decided

b) has decided d) decided

10. You ... through your old photograph album for half an hour already.
a) look c) have looked

b) are looking d) have been looking

11. Nobody knows where his picture is. Perhaps, it ... .

a) was stolen c) has been stolen

b) will be stolen d) stolen

12. 1 agree. You ... apologize for not inviting him to your birthday party.
a) can't c) shouldn't

b) mustn't d) may not

13. Actually, today | feel ... than | did yesterday.

a) bad C) worst

b) worse d) the worst

14. ... people who are unemployed often feel depressed.

a) The c)A

b) - d) That

15. Who was the first astronaut who landed on ... Moon?

a) the c)a

b) - d) those

16. What happened at the end of the film? - I'm sorry to say, but | haven't seen
a)a C) -

b) the d) those
17. This is ... interesting exhibition I've ever visited.
a) more c) less

b) most d) the most

.. film.



18. Would you mind waiting ... minutes?

a) few c) little

b) a few d) a little

19. I'm ... interested in languages than in mathematics,
a) much c) little

b) many d) less

20. The students often translate English texts ... Russian.
a) to c) into

b) in d) on

Bapuant 9

Choose the right variant.

1. My mother ... strawberries for years but she has never had such a good crop before.

a) grow c) has been growing

b) grew d) had grown

2. Helen got off the bus and walked into the bank when she realized that she ... her handbag on
the bus.

a) left c) has left

b) had left d) leaves

3. You are a great cook! This cake ... wonderful as usual.

a) taste c) will taste

b) tasted d) tastes

4. | cut my finger when I ... the potatoes.

a) am peeling c) was peeling

b) have peeled d) will peel

5. The students ... not to be late for their classes.

a) ask c) are asked

b) asked d) are asking

6. Yesterday, while Jane ... she broke two cups.

a) wash up c) was washing up

b) washes up d) has washed up

7. Be attentive and more serious. You always ... something!
a) lose c) have lost

b) are losing d) have been loosing

8. What ... you ... when | phoned you last night?

a) did do c) had done

b) were doing d) had been doing

9. Our flat ... at the moment, so it doesn't look its best.

a) paints C) is being painted

b) is painted d) has been painted

10. My brother will be absent. He ... for his exam at this time tomorrow.
a) will prepare c¢) will have prepared

b) will be preparing d) will have been preparing

11. ... you give me some advice about the language courses?
a) Have ¢) Should

b) May d) Could

12. Why didn't you give me a call yesterday? We ... discuss everything together.
a) can C) may

b) must d) could
13. At college the work is harder than the work we did at school, but it is much ... interesting.
a) more C) many
b) most d) a few

14. A person with a good education usually gets ... better job.
a) - c) the



b) a d) an
15. ... poor people need help from the government.

a)- C)A

b) The d) This

16. The government should help ... poor.

a) - c)a

b) the d)that

17. You can do ... you want, but don't bother me now.

a) anything C) some

b) something d) any

18. The government is going to provide ... houses for homeless people.
a) much ) most

b) more d) least

19.1 think of coming to Moscow ... a few days to visit my sister.
a) of c) for

b)on d)over

20. I think we should ask ... some information about this case.
a) about c) for

b) - d) on

Bapuant 10

Choose the right variant.1
1.The train stopped at all the stations, and long before we got to London every seat ... and peo-
ple were standing in the corridors.

a) has been taken c) had been taken

b) was taken d) is taken

2. Most of the young people left this village a long time ago and nobody ... yet.
a) returned ¢) had returned

b) has returned d) was returned

3. The police suspected that Bill himself had broken the window at his house because he want-
ed to make them think that a burglar ... his valuable stamp collection.

a) stole c) was stealing

b) had stolen d) has stolen

4. The police thought that he ... it because he needed money.

a) did c) was doing

b) had done d) has done

5. If you work a bit harder, I'm sure you ... the exam.

a) pass c) have passed

b) will pass d) would pass

6. Where are you going? | ... speaking with you yet.

a) not finished c) haven't finished

b) didn't finish d) don't finish

7.1 didn't see where the bus stop was, so I... the bus yesterday.

a) miss ¢) has missed

b) missed d) had missed

8. Last week a burglar broke into the house while we ... television.
a) watch c) watched

b) have watched d) were watching

9. When are you going to finish this translation? - 1... this translation today.
a) finish ¢) have finished

b) finished d) had finished

10. | felt really tired. We ... for two hours before we reached the nearest hotel.
a) walked c) have been walking

b) were walking d) had been walking



11. My father is sure that most people ... bicycles to work in twenty years' time.

a) shall ride C) ride

b) will be riding d) are riding

12. The plane ... take off after the fog had lifted.

a) must C) can

b) was able to d) may

13. Finally we ... stop: we were tired and it was dark.

a) can ) must

b) may d) had to

14. In the past most of the population lived in ... country.
a) the C) -

b) a d) this

15. The judge sent our neighbor to ... prison for a month.
a) the C) -

b) a d) an

16. ... English are proud of their country and that the English language is spoken all over the
world.

a) the c) an

b) - d) few

17. Why have you done it? Oh, there are ... reasons for it.
a) much c) a little

b) little d) many

18. Sorry, but I can't hear ... of you properly.

a) neither c) nobody

b) either d) none

19. We were looking forward ... a quiet rest near the forest.
a) for c)on

b) to d) at

20. Our city is famous ... its beautiful ancient buildings.
a) of c) by

b) for d) with

Bapuanr 11

Choose the right variant.
1. My passport ... last month, and nobody has found it yet .

a) lost c) has been lost

b) was lost d) had been lost

2. There's going to be an interesting art exhibition. It ... a lot of visitors.
a) attracts c) will attract

b) attract d) would attract

3. Have you head the news? He ... all his exams this week.

a) passed ¢) had passed

b) has passed d) pass

4. By the time we get to the cinema the film ... .

a) will begin c) will have begun

b)begins d)began

5. He says his train ... at 8 a.m. He's packing his things at the moment.
a) leave C) has left

b) leaves d) would leave

6.1 was quite ... to see Ben behaving like that.

a)shocked c) being shocked

b)shocking d)shock

7.1 ... on the phone when the postman knocked on the door and entered the room.
a) speak C) was speaking



b) am speaking d) have spoken
8. We first came to this town more than twenty years ago. Everything ... in the town since that
time.

a)change ¢) has changed

b)changed d)is changed

9. We didn't know that Bill ... to Brazil the week before, and he was abroad when the burglary
took place.

a) flew c) has flown

b) had flown d) would flow

10. I arrived in Prague in September last year. So | ... here for six months.

a) live ¢) have lived

b) lived d) will live

11. While 1 was wondering whether to buy the shoes or not, they ... by someone else.
a) buy c) were bought

b) bought d) had been bought

12. He was happy. He ... pass his driving test at the first attempt.
a) should c) had to

b) must d) was able to

13. At present | ... afford to go to the cinema twice a week.

a) can't ) must not

b) couldn't d) might not

14. We didn't think you were ... in ancient history.

a) interested C) not interesting

b) interesting d) less interesting

15. Every morning I listen to ... radio, but | don't like to watch TV so early.

a) the c) -

b) a d) these

16. ... English is the world language and the English language spoken in the USA or Australia
differs from the English language spoken in Britain.

a)the c) an

b) - d)a

17. You are always quarreling! Stop it, ... of you!
a)everybody c) both

b) some d) every

18. Mr. Smith was accused of spying and put ... prison.
a)in c) at

b) of d) to

19. Our city succeeded ... collecting a large sum of money for charity.
a)on c) with

b) in d) at

20. I'm sorry ... your difficulties. Can | help?

a)for c) about

b) at d)on

Bapuanr 12

Choose the right variant.
1. 1t's 11 o'clock so I ... to bed now.

a) go c) will go

b) am going d) have gone

2. The tickets to the football match usually ... and checked at the entrance.
a) sell c) are sold

b) was sold d) won't be sold

3. We ... to the party today.
a) have been invited c) have invited



b) are invited d) had been invited
4. The baby ... because it is hungry now.

a) crying C) cries

b) is crying d) cried

5. There ... a lot of people waiting in the station yesterday evening.
a) is C) was

b) are d) were

6. Some people ... on the benches waiting for their trains.

a) was sleeping c) have slept

b) were sleeping d) had slept

7. By the time the train arrived, Susan ... to push her way to the front of the crowd.
a) managed ¢) had managed

b) has managed d) would manage

8. ... you ... my English book anywhere? | can find it nowhere.

a) Did ... see c) Will ... see

b) Have ... seen d) Had ... seen

9. He ... the text before | decided to help him.

a) translated ¢) has translated

b) had translated d) will translate

10. It ... in London this morning that the British Oil Corporation had discovered oil under the
sea near the Welsh coast.

a) announced ¢) had been announced

b) would be announced  d) was announced

11. If he ... when | come, | won't wake him up.

a) sleep c) will sleep

b) will be sleeping d) is sleeping

12. ... they leave before supper or have they time to stay until my friends come?

a) must c) might

b) may d) should

13. My ... brother studies at college.

a) old c) older

b) elder d) the eldest

14. This is ...film I have ever seen.

a) good C) worse

b) the best d) better

15. ... Hyde Park is a very large park in central London.
a) - c)a

b) the d) an

16. My friends tell me that professors are people who think a lot, but say ... .
a) little c) a few

b) few d) some

17. These books cost ... than my friend wants to pay.

a) more ) most

b) much d) the most

18. He has earned so ... money that he has decided to help the poor.
a) much c) little

b) many d) few

19. They go to work by car and come home ... foot.

a) by c) with

b) on d) in

20. The bus from Glasgow arrives ... the Central bus station.
a) at c)in

b) to d) for



Karwuu k 3agaHusam:
Bapuant 3
1) b;2)a;3)c;4)c;5)a;6)c;7)a; 8) b;9)c; 10) a; 11) d; 12) d; 13) b; 14) b; 15) d; 16)
b; 17) a; 18) a; 19) d; 20) b.
Bapuant 4
1) b;2)c;3)d;4)b;5)c;6)a; 7)c; 8)b;9)c; 10)d; 11) c; 12) d; 13) c; 14) a; 15) b; 16)
b; 17) c; 18) b; 19) b; 20) b.
Bapuant 5
1) b;2)d;3)b;4)d;5)c; 6)b;7)c;8)d;9)c; 10) c; 11) b; 12) b; 13) b; 14) b; 15) c; 16)
b; 17) b; 18) b; 19) c; 20) a.
Bapuant 6
1) b;2)c;3)b;4)c;5)d;6)c;7)d; 8)b; 9)c; 10) b; 11) a; 12) c; 13) c; 14) b; 15) c; 16)
c; 17) a; 18) b; 19) a; 20) d.
Bapuant 7
1) b;2)c;3)d;4)b;5)b;6)c;7)b;8)c;9)d; 10) a; 11) d; 12) d; 13) d; 14) b; 15) b; 16)
c; 17) a; 18) b; 19) b; 20) d.
BapuanT 8
1) d;2)c;3)c;4)c;5)c;6)c;7)a; 8) b; 9)c; 10)d; 11) c; 12) ¢; 13) b; 14) b; 15) a; 16)
b; 17) d; 18) b; 19) d; 20) c.
BapuanT 9
1) ¢;2)b;3)d;4)c;5)c; 6)c; 7)b; 8)b;9)c; 10) b; 11) d; 12) d; 13) a; 14) b; 15) a; 16)
b; 17) a; 18) b; 19) c; 20) c.
Bapuant 10
1) c;2)b;3)b; 4)b;5)b;6)c;7)b;8)d;9)c; 10) d; 11) b; 12) b; 13) d; 14) a; 15) c; 16)
a; 17) d; 18) b; 19) b; 20) b.
Bapuant 11
1) b;2)c;3)b;4)c;5)b;6)a;7)c; 8)c;9)b; 10) c; 11) ¢; 12) d; 13) a; 14) a; 15) a; 16) b;
17) c; 18) d; 19) b; 20) ¢

Bapuant 12
1) b; 2) ¢; 3) a; 4)b; 5) d; 6) b; 7) c; 8) b; 9) b; 10) d; 11) d; 12) a; 13) b; 14) b; 15) a;  16) a;
17) a; 18) a; 19) b; 20) a;

Kpurepuu onenku
- OIIEHKA «OTJIMYHOY» BBICTABIIACTCS 00yUYaOIIEMYCsl, €CITH CTYJICHT BBITIOJHUI 3aIaHUE OT
91% mo 100%
- OLICHKA «XOpOIL0», €CIIU CTYAEHT BbINOJHWI 3a1anue ot 70% no 90%
-OLIEHKA «YJOBJIETBOPUTEIBHO», ECIIM CTYAEHT BbINOIHUI 3aaHue ot 50% 10 69%
-OLICHKA «HEYJIOBJIETBOPUTEIHLHO», €CITH CTYJEHT BBITIOJHUI 3aanne MeHee 50%
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Read and translate the text

In the history of art, prehistoric art is all art produced in preliterate, prehistorical cultures be-
ginning somewhere in very late geological history, and generally continuing until that culture
either develops writing or other methods of record-keeping, or it makes significant contact with
another culture that has.

The very earliest human artifacts showing evidence of workmanship with an artistic purpose
are a subject of some debate; it is clear that such workmanship existed by 40,000 years ago in
the Upper Palaeolithic era. From the Upper Palaeolithic through the Mesolithic, cave paintings
and portable art like figurines and beads predominated, with decorative figured workings also
seen on some utilitarian objects. One of the most famous examples, the socalled Venus of Wil-
lendorf (which is now being called “Woman from Willendorf” in contemporary art history
texts) is a sculpture from the



Paleolithic era, which depicts a woman with exaggerated female attributes.

This sculpture, carved from stone, is remarkable in its roundness instead of a flat or low-relief
depiction. In the Neolithic evidence of early pottery appeared, as did sculpture and the con-
struction of megaliths. Early rock art also first appeared in the Neolithic. The advent of metal-
working in the Bronze Age brought another increase in mediums used for art, an increase in
stylistic diversity, and the creation of objects that did not have any obvious function other than
art. It also saw the development in some areas of artisans, a class of people specializing in the
production of art, as well as early writing systems. By the Iron Age, civilizations with writing
had arisen from Ancient Egypt to Ancient China.

Ancient art began when ancient civilizations developed a form of written language. The great
traditions in art have a foundation in the art of one of the six great ancient civilizations: Ancient
Egypt, Mesopotamia, Greece, Rome, India, or China. Each of these centers of early civilization
developed a unique and characteristic style in their art. Because of their size and duration, these
civilizations and their art works have survived and transmitted to other cultures and later times.
They have also provided us with the first records of how artists worked. Ancient Roman art de-
picted gods as idealized humans, shown with characteristic distinguishing features.

In Byzantine and Gothic art of the Middle Ages, the dominance of the church insisted on the
expression of biblical truths. There was no need to depict the reality of the material world, in
which man was born in a “state of sin”, especially through the extensive use of gold in paint-
ings, which also presented figures in idealised, patterned (i. e. “flat”) forms. The Renaissance is
the return to valuation of the material world, and this paradigm shift is reflected in art forms,
which show the corporeality of the human body, and the three dimensional reality of landscape.
Modern art is a term that refers to artistic works produced during the period extending roughly
from the 1860s to the 1970s, and denotes the style and philosophy of the art produced during
that era. The term is usually associated with art in which the traditions of the past have been
thrown aside in a spirit of experimentation. Modern artists experimented with new ways of see-
ing, and with fresh ideas about the nature of materials and functions of art.

A tendency toward abstraction is characteristic of much modern art. More recent artistic pro-
duction is often called Contemporary art or Postmodern art.

Contemporary art can be defined variously as art produced at this present point in time or art
produced since World War Il. The definition of the word contemporary would support the first
view, but museums of contemporary art commonly define their collections as consisting of art
produced since World War I1.

Find in the text the English for:

JOUCTOPHUYCCKUC KYJIBTYPBhI, FCOJTOTHUCCKAA NCTOPH, ICIICPHBIC PUCYHKH, ITIOPTATUBHOC UC-
KYCCTBO, YTUIIMTAPHBIC (HOJ’IGBHLI@) NpEeaAMETHI, ITIPCYBCIIMYCHHBIC JKCHCKHUC IIPU3HAKU, BBIPC-
3aHHBIN U3 KaMH$1, HU3KOpeabe(HbIe H300pakeHNs], HACKAJIbHOE UCKYCCTBO, CTUIIMCTUYECKOE
pa3H006pa3He, paHHHUEC CUCTCMbI TUCbMaA, MNHUCbMEHHBIN SA3BIK, XapaAKTCPHBIC OTIIMYNUTCIIbHBIC
YepThl, BhIpakeHNE ONOIeCKON PaB/ibl, LIMPOKOE UCIIOIb30BaHUE, TPU TPOCTPAHCTBEHHBIX
HU3MCPCHUA.

Match the description of historical era with its name:

a) the Palaeolithic era

b) the Neolithic era

¢) the Middle Ages

d) the Renaissance

e) Modern art

1) the dominance of the church insisted on the expression of biblical truths;

2) showed the corporeality of the human body, and the three dimensional reality of landscape;
3) predominated cave paintings and portable art like figurines and beads, decorative figured
workings on some utilitarian objects;

4) the evidence of early pottery appeared;

5) the traditions of the past have been thrown aside in a spirit of experimentation.
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Read Text and to find answers to the given questions?

DESIGN DEVELOPMENT IN RUSSIA

a. What was the main goal of the special commission?

The first information about design appeared in 1918, when Russian government put a
task of industrial innovation according to new trends in art. So a special commission containing
the heads and chief engineers from plants vital for the economy of the country was organized.
The main goal of the commission was working out modern artistic ideas in building and indus-
try and their immediate application in the production process. They wanted any everyday life
thing people buy looked pleasant and attractive by appearance. They tried to brighten up even
the rest to make it more comfortable and convenient.

b. What was the principle of design development after 19207

By a special order of Sovnarcom in 25.12.1920 there were founded several Higher Artis-
tic Technical workshops (VHUTEMAS). Each of them had to be an institution training arts
connected with industry. Many architects believed they should destroy the previous understand-
ing of culture and only on its ruins they could build a new culture of society. At the end of the
30s design started penetrating the field of ordinary goods: some qualified artists were invited to
participate in designing the first Soviet telephone, a radio-set and furniture; later the spreading
of design touched shipbuilding and automobile-production.

c. What events play important role in popularization of Russian design?

Now in our multinational country with a great number of religions and traditions there are
lots of masters and schools dealing with design; specialists say that sometimes it is easy to rec-
ognize not only the nationality or even a master himself by certain peculiarities of a master's
product. Also important role in popularization of Russian design play specialized fairs and ex-
hibitions. Design has different aims according to the sphere of industry it is applied in (for ex-
ample, plates, cups, soup-sets are projected by specialists in ceramics).

Read Text 111, be ready with the annotation.

PLANNING

Planning is a systematic, organized method of approaching a problem. In the context of
this text, planning means following the design process.

Design has three major components: creative, technical and aesthetic. The creative com-
ponent is the expression of a person’s ideas and is unique to the individual. The technical part is
the application of technology to the resolution of the design idea. The aesthetic quality of a de-
sign relates to how pleasing it is to look at. Good design expresses a person’s creativity with a
balance of technical quality, as represented by the functionality of the product, and of aesthetic
quality.

Functionality is a measure of how well the product meets the needs as expressed in the
design problem. Aesthetic quality is determined by the mix of form, space, color, line, texture,
and light and shadow.

Aesthetic design follows basic principles: Unity, or a feeling of wholeness; variety, or
contrast in texture, line, shade; emphasis, used to point out particular details; balance, or the
appearance of equal weight for various components; repetition, or the use of a detail or element
throughout; and rhythm, or the repetition of lines and curves to give a feeling of movement.
These are used in various combinations to give a particular feeling to a design.

Two additional devices used to promote a particular design concept are the materials used
for the product and the type and style of surface decoration.
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Now read Text I and see how many of your ideas are mentioned.
TEXT I
THE DESIGN PROCESS

Design is not just the object you take off the shelf for checking and discussing — it is
about and error and a series of decisions that starts before you even know your objective.

The design process is not a mysterious activity designers carry out behind a cloak of se-
crecy, magically emerging with a sparkling new market-beating product or service. It starts
when decisions about why, how and even whether to go ahead with a project are being taken.

Although designers provide a particular blend of skills and creativity, the design process
works best when it is a collaboration between the design team and the people it works with and
for, either in-house colleagues or clients.

Design work begins with a brief setting out the aims and objectives of a project and out-
lining certain targets and parameters for its completion. But, ideally, the design team needs to
be involved before the brief is even written for two reasons — first, its members will understand
the brief better if they have had a hand in composing it and, secondly, the customer-focused,
creative skills that designers possess can help decide the direction the project should take.

An organisation and its designers need to ask certain questions right at the start - why is
design work needed? Is it to respond to changing markets or to customer trends? Maybe new
competition has appeared on the market or the company just wants to increase its market share.
Perhaps the organisation wants to make its service more efficient, or perhaps it faces a decision
between improving an existing product or service or launching something completely new. By
understanding both the organization's strategic objectives and customer needs, designers can
define the problem before working towards a solution. The reason for the design will inform
how the designers go about conducting research.

Research needs to be carried out both before and during the design process, especially if
the project will take some years to complete. Market research includes trends analysis, scrutiny
of competitors' products and wider research such as the state of the economy, upcoming legisla-
tion and relevant social changes such as birth rates and patterns of prosperity.

Design research centres on the user. It makes use of information about customers sup-
plied by the organisation but also takes a more hands-on approach in the form of user testing
and prototyping. Observing customer behaviour not only makes it easier for designers to create
something that fulfils a need, it can also provide creative inspiration. Along with visualization,
it also helps to represent the designers' ideas to the organisation at a large scale.

To plan a project effectively, companies and organizations need to take into account all
the internal resources, people and information the project will require, from materials to cus-
tomer-service support. The design team will need to be aware of these too. There is no point in
a design requiring a certain manufacturing techniques or tooling, for instance, if these are not
available.

The relationship between the designer and the organisation or department that has com-
missioned the design work is crucial. The best relationships are a two-way street, where each
party is receptive to the concerns of the other. Communication needs to be maintained through-
out the design process. The need for communication was summed up by designer Wayne Hem-
ingway during the Design Council's Design in Business Week 2002: “There is no point sitting
designers in a room and letting them design. They have to work with you and be a part of the
business”.

The final stage is implementation — by manufacturers, engineers, IT (Information Tech-
nologies) experts or service providers — but that does not mean the designers exit the scene. It is
important to allow for redesign and the designers also have a vital role to play in representing
their ideas to all those involved in executing them.

NOTES




Brief — the design documents that encapsulate all of the specification and to which the de-
sign team will work.

Look at the way the following words are used in Text | and then circle the correct part of
speech:

work (par. 4) noun verb adverb
aims (par. 4) noun verb adverb
right (par. 5) adjective verb adverb
faces (par. 5) noun verb adverb
centres (par. 7) noun verb adverb
concerns (par. 9) noun verb adverb
exit (par. 10) noun verb adverb

I.  Answer the following questions:

1. When does the design process start?

2. When does the design process work best?

3. What questions must be asked right at the start of the design process?

4. What kind of research is it necessary to conduct?

5. What do companies and organizations need to take into account to plan a project effec-
tively?

6. What is the final stage of the design process?

Il.  Fill in the gaps with the words from the box.

strange testing right new
successful impressive innovative prototyping

Creativity

A design doesn't have to be 1..., different or 2... to be 3... in the marketplace, as long as
it's fulfilling a need, but design methods do lead to 4... products and services.

Designers learn that ideas that may seem 5... are worth exploring and that the “common-
sense” solution is not always the 6... one. Designers often hit on (HaxoasT npaBUIBHBINA TYTH C
nomorpto) intuitive concepts through methods such as drawing, 7..., brainstorming and user
8... . Watching users in real-life situations especially gives insights into their behaviour that
leads to ideas that would not have formed if the designer simply had thought about the situa-
tion, or relied on generalized market research.

Bapuant 16

Read, translate the text Explore the world of Art Deco by starting your guided tour be-
low.

ART DECO
P> &\

During the period between the two World Wars, an eclectic design style
developed that later became known as Art Deco. The name was derived from
the 1925 Exposition Internationale des Arts Decoratifs Industriels et Mo-
dernes, held in Paris, which celebrated living in the modern world. Today, "Art
Deco" is used to refer to a mix of styles from the 1920s and 1930s.

The Art Deco era was one of contradictions. Through the Roaring Twenties

5 and the Great Depression of the 1930s, the Art Deco style infused the everyday
world with an elegant style of cool sophistication. Singers and songwriters entertained audienc-
es through the new medium of radio, and Hollywood musicals offered the hope of better times



and a temporary escape from daily troubles. Travel was in the news with ocean liners racing the
Atlantic and trains crossing continents, as speed became a metaphor for modern times.

What characterizes Art Deco design? The architecture and applied arts of the period reveal a
varied mix. However, most share the hallmarks of geometry and simplicity, often combined
with vibrant colors and simple shapes that celebrate the rise of commerce and technology.
From luxurious objects made from exotic materials to mass produced, streamlined items avail-
able to a growing middle class, the world of Art Deco represents a "graciousness of form" from
a simpler time.

GRAPHICS

Art Deco graphics are a product of their age, and reflect a spirit of modernity and industrial
ingenuity. The graphic style of the period often used geometric formality and simplicity to
transform or distort reality, reinterpreting the world in the Deco style. Elements of Cubism and
Futurism are apparent in many works, and travel and transportation are popular themes.

The posters above will lead you to more information.

Industrial Design made a name for itself during the Art Deco era. During the 1930s, industrial
design consultants were commissioned by manufacturing companies to produce variety of
goods. Influenced by efforts to develop a more aerodynamic automobile, industrial designers
adopted streamlining for a number of objects. Made from the latest materials, such as plastics,
chrome and aluminum, domestic goods had a modern, high-speed look and were available to
everyone due to mass production.

Learn more about Art Deco industrial design by continuing your tour through the images
above.

INDUSTRIAL DESIGN
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Make a table including each quarter of the XXth century and up to the present moment (the
main styles, its principles, schools of design and movements, great names) for creating a basic
picture of the stages of the design development. Suggest the definitions of each stage. Share
your lists with your group-mates.
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Read Text and give a brief summary of it.
TEXT IV
GRAPHIC DESIGNERS

Among the five design occupations, graphic designers are expected to have the most new
jobs through 2014; however, job seekers are expected to face keen competition for available
positions.

Graphic designers with Web site design and animation experience will have the best op-
portunities.

A bachelor's degree is required for most entry-level positions; however, an associate de-
gree may be sufficient for technical positions.

About 3 out of 10 designers are self-employed; many do freelance work in addition to
holding a salaried job in design or in another occupation.

Graphic designers — or graphic artists — plan, analyze, and create visual solutions to
communications problems. They decide the most effective way of getting a message across in
print, electronic, and film media using a variety of methods such as color, type, illustration,
photography, animation, and various print and layout techniques. Graphic designers develop
the overall layout and production design of magazines, newspapers, journals, corporate reports,
and other publications. They also produce promotional displays, packaging, and marketing bro-
chures for products and services, design distinctive logos for products and businesses, and de-
velop signs and signage systems — called environmental graphics — for business and govern-
ment. An increasing number of graphic designers also are developing material for Internet Web
pages, interactive media, and multimedia projects. Graphic designers also may produce the
credits that appear before and after television programs and movies.

The first step in developing a new graphic design is to determine the needs of the client,
the message the design should portray, and its appeal to customers or users. Graphic designers
consider cognitive, cultural, physical, and social factors in planning and executing designs for
the target audience. Designers gather relevant information by meeting with clients, creative or
art directors, and by performing their own research. Identifying the needs of consumers is be-
coming increasingly important for graphic designers as the scope of their work continues to fo-
Cus on creating corporate communication strategies in addition to technical design and layout
work.

Graphic designers prepare sketches or layouts — by hand or with the aid of a computer —
to illustrate the vision for the design. They select colors, sound, artwork, photography, anima-
tion, style of type, and other visual elements for the design. Designers also select the size and
arrangement of the different elements on the page or screen. They also may create graphs and
charts from data for use in publications, and often consult with copywriters on any text that
may accompany the visual part of the design. Designers then present the completed design to
their clients or art or creative director for approval. In printing and publishing firms, graphic
designers also may assist the printers by selecting the type of paper and ink for the publication
and reviewing the mock-up design for errors before final publication.

Graphic designers use a variety of graphics and computer software to assist in their de-
signs. Designers creating Web pages or other interactive media designs also will use computer
animation and programming packages. Computer software programs allow ease and flexibility
in exploring a greater number of design alternatives, thus reducing design costs and cutting the
time it takes to deliver a product to market.

Graphic designers sometimes supervise assistants who carry out their creations. Design-
ers who run their own businesses also may devote a considerable amount of time to developing
new business contacts, examining equipment and space needs, and performing administrative
tasks, such as reviewing catalogues and ordering samples. The need for up-to-date computer
and communications equipment is an ongoing consideration for graphic designers.

Graphic designers create books, websites, magazines, film titles, catalogs, typefaces,
signage systems, television graphics, posters and postcards. From complex identity programs to
single logos, graphic designers give a face and a “visual voice” to retail and cultural enterpris-



es, to entertainment, manufacturing and service industries, governmental and political interests.

Simply put, graphic designers give meaningful visual form to content in all media: from
print to screen; business cards to billboards; computer interfaces to movies screens. But the
most critical skill graphic designers offer is their unique ability to communicate specific mes-
sages through the artful manipulation of typography and images, systems and structures. Their
work promotes, educates, directs, informs, exposes, clarifies, beautifies and delights.

Working Conditions

Working conditions and places of employment vary. Graphic designers employed by
large advertising, publishing, or design firms generally work regular hours in well-lighted and
comfortable settings. Designers in smaller design consulting firms, or those who freelance,
generally work on a contract, or job, basis. They frequently adjust their workday to suit their
clients' schedules and deadlines. Consultants and self-employed designers tend to work longer
hours and in smaller, more congested, environments.

Designers may transact business in their own offices or studios or in clients' offices. De-
signers who are paid by the assignment are under pressure to please clients and to find new
ones in order to maintain a steady income. All designers sometimes face frustration when their
designs are rejected or when their work is not as creative as they wish. Graphic designers may
work evenings or weekends to meet production schedules, especially in the printing and pub-
lishing industries where deadlines are shorter and more frequent.
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Render the text

What is digital printing

Digital printing is a technology for directly applying paint to the surface to be printed without
the use of permanent printing forms. Allows you to produce small-scale printing products.

The term “digital printing” combines technologies that make it possible to reproduce text and
images in electronic format without resorting to plate processes. Direct paint technology is
cheap, which makes it more cost-effective.

The scope of application of full-color printing is in the production of:

business cards, booklets, leaflets;

flyers, catalogs, documents, calendars;

waobblers, stickers, catalogs;

presentation stands, folders.

Digital printing is widely used in interior decoration and design. This option is indispensable
for large-format outdoor advertising printing. Allows you to produce high-quality and eye-
catching signs, posters for exhibitions and fairs. Large format advertising is printed in a resolu-
tion of 150-360 dpi. The finished product is laminated to protect it from fading in the sun and
mechanical damage.

Types of digital printing

Main types of playback:

Sheet. Non-contact (laser) method of applying an image or text. Allows you to obtain large
volumes of products or single copies.

Rolled. Wide format transmission based on the principle of inkjet printing. It involves the use
of solvent ink, which penetrates deep into the surface being printed. The roll type of digital
printing allows you to create a durable and resistant image that is not damaged by mechanical
stress.

An inkjet method aimed at transmitting high-resolution images. Photo printing is performed at
a low speed, allowing you to achieve clear outlines and vibrant colors. The image is printed on-
ly on special photo paper.

Equipment

Several types of digital printing equipment are used for digital printing:

Digital printers (laser, inkjet, magnetic). The best option for quickly and high-quality image
output to the surface.

Plotters. They differ from printers in their ability to create large-format printed products.



Risographs. Complex devices operating on the stencil principle. Images are transferred using
prints made on a digital duplicator. The advantages include cost-effectiveness and excellent
quality of the resulting image.

Digital equipment is used for home use and for printing businesses. Digital printing is applied
to special uncoated or coated paper, self-adhesive material and cardboard. You can use materi-
als with different textures and coatings (canvas, fabric, film). The only requirement is straight
edges and a high degree of smoothness.

Digital printing technology

Pre-press preparation includes work with the color range, location on the printed sheet and
placement of marks. The image is exposed in the device itself.

The operating principle depends on the type of equipment:

Electrostatic (laser). The photoreceptor drum, on the surface of which there is a uniform elec-
tric charge, takes part in the process of image transmission. Then the exposure process occurs -
the laser weakens the electrical charge in those places where the drawing or text will be ap-
plied. Using rollers, ink powder (toner) is supplied, which is attracted to the electrostatic image.
The gap area is highly electrified, so it repels the pigment. Using a photoreceptor drum, the im-
age is transferred to paper and fixed using high temperatures.

Jet. It involves transferring drops of paint through thin nozzles to the area of the material on
which a drawing or inscription is applied. The dye is controlled using charged electrodes. When
they deviate, the trajectory of the pigment changes.

The digital printing method differs from offset printing in the absence of a form for rolling ink.
The image is applied directly to the paper without the use of an intermediate material in the
form of a rubber sheet.

Digital printing allows you to produce personalized diplomas and certificates. This feature is
not available for the offset printing option. You can order printing on non-standard surfaces.
Pros and cons of digital printing

The main advantages of the described technology:

Efficiency. The absence of the need for plate processes allows you to start printing immediate-
ly without wasting extra time. This approach reduces the risk of loss of image quality.

Variable data. The ability to reproduce multi-page documents and individual runs.

Trial samples. You can first make product samples to ensure the correctness of the design, clar-
ity and brightness of the picture. Changes to the sketch can be made at any time.

Independent cost. Prices do not depend on volume, so small print runs are more profitable to
produce digitally.

Direct printing has some limitations, which are the types of inks used. The resulting image does
not have a very reliable connection with the material on the folds. The cost of consumables is
quite high, so the digital application method is preferable for printing small runs.

Bapuant 20
Match the words with their meaning

1. Form a. bnanku camo xonupyromue
2. Self-copying forms b. Tlamka

3. Leaflet c. Kybapux

4. Booklet d. JluctoBka

5. Brochure e. OTHKETKa, IPJIBIK
6. Calendar f. Byxier

7. Business card g. Kanennapp

8. Folder h. Konsept

9. Notepad i. bpomopa

10. Envelope j. biokHOT

11. Kubarik k. BusutHas kapTouka
12. Label I.  bmank




ITonGepure onpenenenue
Form, self-copying, calendar, business card, notepad, kubarik, forms, leaflet, booklet, bro-
chure, folder, envelope, label

1. Paper sheet, usually A4 or less, containing elements of corporate identity or information
of a permanent nature (invoices, acts, etc.), is intended for subsequent filling.

2. Several sheets of special self-copying paper fastened on one side with special glue that
allows you to easily separate the sheets.

3. A paper sheet, usually A4 size, sealed on one or both sides, in one or more colors, ad-
vertising or informational content. Suggests a slightly higher quality of printing perfor-
mance than the form.

4. Non-periodic sheet edition in the form of a single sheet of printed material rigged (fold-
ed) in 2 or more folds.

5. Non-recurrent text book edition with a volume of over 4 pages, interconnected with
glue, springs, sewing, clip, or thread.

6. Print edition, necessarily has in its composition a calendar grid. Calendars are: pocket,
quarterly, rocker calendars on the crossbar, calendars "house" and "house rocker".

7. A sheet of thick paper or cardboard, usually 50x90 mm (sometimes other formats), con-
taining information about the person or company.

8. A product made of thick paper, cardboard or polymer, designed to store a small number
of sheets of paper. It is mainly used as an element of corporate identity. There are sev-
eral types: one-piece (made from a sheet of material), with glued pockets (pocket valve
Is made from a separate sheet of material and then glued to the "crust"), with a lock clip
(the folder can be decomposed into a plane, and then reassemble without tearing it),
with an adhesive bond.

9. Sewn or glued from the end of a stack of paper, clean or with applied elements of cor-
porate identity, with the cover.

10. One of the types of carrier corporate identity. There is a wide variety of types of enve-
lopes.

11. A small stack of paper, taped on one side for easy separation. Used for operational rec-
ords. As arule, carries elements of corporate identity.

12. A sheet of special (label) paper of small size, containing information about the product
or products. Involves adhesive attachment method.

13. A small cardboard sheet containing information about the product or products and ac-
companying it, suggesting a hinged method of fastening.

Ha3zoBuTe, OTHUM CJI0BOM

a) A small sheet of printed matter =

b) The paper wrapper of a letter =

¢) Something that protects by covering =

d) To consist of =

e) A sheet of folder showing a list of the days and months of the year =

f) An official paper showing that a person has successfully completed a course of study =

g) Using money to buy shares, property, or other things that will increase in value to make

more money =

h) A large notice with pictures, posted in a public place =

Bri0epere npaBuiibHYI0 (pOpMY IJIaroJia

1. They will attract numerous clients, who (recognized; will recognize; are recognized) your
company at one glance at a folder, blank or envelope.

2. Your clients are aware that diplomas, certificates and muniments (suggest; have suggest-
ed, are suggested) qualitative competitive abilities of any company or enterprise.




3. High quality printing products with your logo (are delivering; were delivered; deliver) a
corresponding image for you.
4. Graphic designers (create; has created; creates) high quality products that will help you
become popular.
5. Printings (comprises; will comprise; comprise) an essential part of the company corpo-
rate image.
6. Booklets (be; is; are) one of the most efficient and wide used types of advertising print-
ings.
7. Hundreds or even thousands of people can (saw; to see; see)
Posters and show bills.
8. Designers (creates; create; are creating) a calendar with a company logo.
9. Diplomas, certificates and muniments (suggest; will be sugesting; had suggested) qualita-
tive competitive abilities of any company or enterprise.
OTBeTbTE HA BONIPOCHI
1. What is a necessary attribute for a business person?
2. What are the most popular and effective methods to advertise the products to customers?
3. Why are printings so important for big companies?
4. What are the ways to attract numerous clients?
5. What role do prospects, catalogues and menus play for companies?
6. What technologies do graphic designers use to satisfy their clients?

Bapmuanr 21
IlepeBenure TeKeT
Who is an Illustrator? First of all, an lllustrator is an artist. And in the broadest sense of
the word. Cartoons, commercials, drawings in books, graphics in computer games, movies,
Wallpapers, website designs, postcards — it's all the work of the Illustrator. Although the
profession is one, it is divided into many branches.
The profession of Illustrator is in great demand in book publishing houses and editorial of-
fices, design studios and advertising companies.
Career growth of the Illustrator is very diverse. The artist can lead a creative group, open
his own advertising company, become the head of an art Agency and even achieve world-
wide fame. It all depends on the talent, aspirations and ability to do business, as in any other
profession.
The pros and cons of the profession like any other activity, the profession of Illustrator has
pros and cons.
The first can be attributed to the following:

e No binding to the workplace. The Illustrator does not need to go to the office every
day, and not only can he work at home, but also travel without violating the deadlines
of the project.

e Opportunity to be creative. Any artist paints pictures with love, having pleasure.

e Vacation at any time of the year. There is no schedule, only the deadline for delivery of
the order and discussion on the course of implementation.

e You can start at any time. If you are not 20 — this is not a reason to say goodbye to your
career as an lllustrator.

Cons:

e Criticism. Not all creative people are able to tolerate criticism, even if it is con-
structive.

e Last minute terms. If inspiration has not visited the artist, there are times when
you have to finish something in a panic. The same applies to those who find it dif-
ficult to organize their time.

e High competition. Despite the rarity of the profession, talented and just know how
to draw well people very much.



e Self-promotion. Finding customers, advertising it is also the responsibility of the
artist.

IlepeBenure HA AHTJIMICKUH A3BIK

CoBpeMeHHbBIE WILTIOCTPATOPBl KHUT M3 3apyOeKHBIX COBPEMEHHBIX HIUTIOCTPATOPOB Ha
cnyxy ums Kpuca Punnena, kotoporo Bel cMokeTe y3Hath 1o kauram Huna I'eiimana («/leBa u
BepereHo», «Kopanunay) wim ero cooctBeHHbIM («tOHas nenu ['ot» u apyrue). Takxke pyc-
CKOsI3bIYHAs MyOJIMKa 3HaeT Takux XyAdoKHUKOB: Keit Acenepa («/laizm u Iloy), P. B. Dmun
(«Mensexonok I[lagaunarron»), Apr llnurensman («Mayc») U MHOTO APYTUX TalaHTIMBBIX
UMEH. Pycckue WTocTpaTophbl TOKE HE OTCTAlOT OT CBOMX 3apyOekHbIX KoJuier. Mrops FOmnb-
eBud OneifHUKOB paboTaeT He TOJIBKO C KHUTAMH, HO U C pHIIbMaMH. DTO OY€Hb MOIYJISPHBIHA
XYJIO)KHUK, KaK Y Hac, Tak U 3a pyoexxoM. M3BecTeH 1o kHuram «Xooour, wim tyna u Oopart-
HO», «Ilutep IIha» n «llpukmodyenus 6apona MionxrayzeHa». EBrennii AHTOHEHKOB BBIITY-
CTHJI MHOXKECTBO KHHUT coBMecTHO ¢ PocmaH. Ero MoxxHO Y3HAThb 110 UJUIKOCTpAlUAM KHUT Aia-
Ha Munna, bopuca 3axonepa u Kopues UykoBckoro.

IHocTraBbTe HYKHBIH MOJAJIbHBIN IJ1ar0J1

. Working in book design (can, must, could) mean several things.
. It (may, might, could) be creating elaborate book covers and jacket designs.
. It (may, can, have to) mean hours of detailed-oriented layout work.
. This work (may, can, should) be done as a freelancer.
. Book design and layout (could, can, might) call for all types of graphic design software.
. Book designers (must, can, may) pay close attention to the legal issues to protect their work.
. Designers (must, should, can) also look to get their credit on books they design.
. 'You (can, should, may) be able to listen to music.
. That (must, might, can) be a good thing and a bad thing.
10. Designers (can, could, had to) create impressive caricatures of any individuals or characters
you require.
OTBeTLTE HA BOIIPOCHI
1. What is the main way in photo design to influence visitors and potential clients?
2. What do comics feature?
3. What is the main function of cards?
4. What will enhance the image of a company and its respectability?
5.
6.
7.

O©CoOoONO OIS~ WN B

What can work in book design mean?

What programs are used for layout of full books?

What is the usual path in designing aloum cover art?
8. What is the decisive argument that can help a customer to make the final decision?
CocTaBbTe IHAJIOTH
1. Types of graphic design software.
2. Designing a book cover (nature of the book, the audience, today’s market).
3. The use of illustration and photo to enhance the company’s image and respectability (cards,
calendars, booklets).
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IlepeBenure TeKeT

Form and space All graphic design, all processes of creation of images regardless of the
purposes and means, are based on manipulations with the form. "Shape™ is the material: shapes,
lines, textures, words and pictures. Our brain uses shapes to identify objects; form is a semantic
message. An attempt to create the most beautiful form for a particular message and distin-
guishes the design from a simple dumping of a pile of assorted material in front of the audience
with the promise of "let them understand themselves." Depending on the context, the word
"beautiful” has many meanings. The aggressive, sharp collage-style illustration is beautiful; the
thick clumsy font is also beautiful; all the rough, non-emasculated images can be called beauti-
ful. "Beautiful” in a descriptive sense can rather be replaced by the term "decisive”, i. e. each



form is confident, intentional and used in this design for a specific purpose. A form is consid-
ered a positive element or object. Space is considered negative - this is the "background” on
which the form becomes a "figure". The relationship between form and space, or background
and shape, can be described as interdependent and complementary; it is impossible to change
one thing without changing another at the same time. The confrontation between the figure and
the background creates visual activity and the illusion of three-dimensionality, which are per-
ceived by the viewer.
IlepeBenure HA AHTJIMICKUH A3BIK

[Tpununs! rpaduuecKoro au3aiiHa BO MHOTOM CTPOSITCS Ha MCIIOJb30BAHHS IPOCTPAH-
cTBa M ero ObamancupoBke. [1noxas G6amaHcupoBka CriocoOHA pa3pyIIMTh BECh AU3aifH, 0COOCH-
HO 3TO KacaeTcsi TUIIOTpa(uKH.
Bam HyXHO paccMOTpeTh, KaK KaKIbIi 3JeMeHT / OyKBa OTHOCUTCS APYT K JIPYry, AaTh UM
MNpOCTPAHCTBO, B KOTOPOM OHU HYKHOAKOTCA, ITO OOBIYHO HA3BIBAIOT OTpULATCIBbHBIM IIPO-
CTPaHCTBOM (HOJ’IO)KI/ITCJ'IBHOG IIPOCTPAHCTBO — OTO CaMM COCTaBJIAIOIIUE TEKCTA 6y1(BI>I, CJIOBa
u ab3aripl).
Br1 JOJDKHBI IIPHUHATH OTPHULATCIBHOC IIPOCTPAHCTBO KaK 4YaCTb ﬂHSaﬁHa U YMCTb HCIIOJIB30-
BaTh €ro, Tak MPOCTPAHCTBO MOKET MOMOYb BalleMy OyaylieMy MOCETUTENIO MepeMEIaThCs
o BalieMy ,Z[H3aﬁHy. I'maBHOE HaiiTh OajaHC: CIUIIKOM MHOTO MECTa, U Balll I[I/IBaI‘/'IH 6yz[eT
BBITJIAACTD HE3aBCPIICHHBIM, CIMIIKOM Majl0 MECTa, U Ball IIPI3211>1H 6yIICT Ka3aTbCs ICPCIIOJI-
HCHHBIM.
IHocTraBbTe HYyKHYI0 GOpPMY IJIaroJa
1. They are figures and forms that (will make up; make up; had make) logos, illustrations and
countless other elements in all types of designs.
2. Architecture (is being composed; is composed; are composed) of geometric forms.
3. The shading (indicating; indicates; was indicated) depth by creating shadows.
4. Our perception of shape and form (are affected; is affected; were being affected) by several
factors.
5. Artists (use; are used; uses) shading to create the illusion of form.
6. The effective placement of objects in relation to the surrounding negative space (is; are; was)
essential for success in composition.
7. Colors, patterns, opacity and other characteristics of shapes (will can; can be altered; can al-
ter).
8. The object (looking; were looked; looks) as if it has height, width and depth.
9. The “white space” left between shapes (will impact; were impact; impacted) a design.
10. Form and shape (cannot exist; will exist; existed) without space.
OTBeTbTE HAa BONPOCHI
1. Why are shapes at the root of graphic design?
2. What is the key to successful graphic design?
3. How will negative space impact a design?
4. What is the most useful tool for shape creation?
5. What do form and space imply?
6. What forms are called two dimensional?
7. What forms are called three dimensional?
8. What can lead to the desired result?
Cxkaskure: BEpHO, MJIM HET
1. The character and source of light also changes the perceived character of the object.
2. Gradations of value, or shading, cannot create the illusion of contour and volume.
3. Many designed forms have irregular contours.
4. Using shapes properly is one of the keys to successful graphic design.
5. Snowflakes and soap bubbles are among many geometric forms found in nature.
CocraBbTe AMAJIOTH
1. Shapes are at the root of graphic design.
2. The ways to categorize form and shape.
3. Current graphic software.



3anoJHUTEe NPONMYCKHU

1. Organic shapes are found in nature-seashells, flower petals, insects and animals!

2. ... in a photographic portrait, for example, can make the subject look older, younger, dra-
matic, or rather abstract.

3. The ... or negative space left between shapes will also significantly impact a design. 4. Ado-
be Illustrator is the most useful ... for shape creation and manipulation.

5. Three ... shape has depth as well as width and height.

Bapmuanr 23
IlepeBenuTe TEKCT
Trademarks and logos.

Logo and trademark are considered the most important elements of your company im-
age-building. They convey the essence, character and purpose of your business in a visual
form. The main purpose of a logo is to make a nameable and
Recognizable impression on your potential clients and customers. For the client to recognize
your product easily among other counterparts, it must contain a special detail. We call it a
trademark layout that represents your company in a symbolic way.

Logo and trademark design is a complex process. Designers can offer a vast number of struc-
tured techniques in logo and trademark development. Graphic designers offer professional in-
sight into creation of a unique logo and trademark — so that your company and your product
were the best among others and nameable for your clients. They help you to be in the fore-
ground!

Boi6epere ny:xuyio ¢popmy npuuacrus (Participle | and Participle I1)

1. Professional branding is a complicated process of a trade mark creation (include) target mar-
ket analysis, advertising actions, brand positioning means, naming, visual brand images, brand
strategy, analysis of marketing efficiency.

2. Brand is a complex of information about a company, goods, service, (include) a name, a log-
otype, and corporate style (allow) consumers to define it among multiple competitors, create its
image and reputation at the market of goods and services.

3. Brand is a trade mark, (define) a producer and (belong) to him.

4. Branding is a strong marketing tool, (allow) to form a customer's certain emotional percep-
tion of a product.

5. Competitions (hold) by the company are crucial for the company image.

6. Slogan is a nameable short message, (carry) advertising information about the company,
product or service.

7. Designers can offer (structure) techniques in logo and trademark development.

8. Your corporate ID, (design) by professionals, will multiply the effectiveness of your promo-
tional campaigns; will enhance the reputation and popularity of your business in the market.

9. Corporate identity may also include press releases (inform) on events, promotional cam-
paigns.

10. (Select) in a proper way, corporate identity sometimes becomes the most important factor
for success.
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IlepeBenure TeKeT

Advertising
Advertising is a form of communication that typically attempts to persuade potential customers
to purchase or to consume more of a particular brand of product or service. While now central
to the contemporary global economy and the reproduction of global production networks, it is
only quite recently that advertising has been more than a marginal influence on patterns of sales
and production. Mass production necessitated mass consumption, and this in turn required a
certain homogenization of consumer tastes for final products. Many advertisements are de-
signed to generate increased consumption of those products and services through the creation



and reinvention of the "brand image". For these purposes, advertisements sometimes embed
their persuasive message with factual information. Every major medium is used to deliver these
messages, including television, radio, cinema, magazines, newspapers, video games, the Inter-
net, carrier bags and billboards. Advertising is often placed by an advertising agency on behalf
of a company or other organization. Organizations that frequently spend large sums of money
on advertising that sells what is not, strictly speaking, a product or service include political par-
ties, interest groups, religious organizations, and military recruiters. Non-profit organizations
are not typical advertising clients, and may rely on free modes of persuasion, such as public
service announcements.

IlocTaBbTe B OTpHLIATEIbHYIO (hopMy

1. Advertising attempts to persuade potential customers to purchase or to consume more of a
particular brand of product or service.

2. Advertising focuses upon using celebrity power, fame, money and popularity to gain recog-
nition for their products and promote specific stores or products.

3. The billboards are often lighted. 4. Social network advertising is growing rapidly.

5. The mobile phone became a new mass media in 1998.

6. Unsolicited bulk E-mail advertising is known as "spam".

7. Virtual advertisements may be inserted into regular television programming through com-
puter graphics.

BcraBbTe HY’KHBIE€ ITPEAJIOTH

1. It is only quite recently that advertising has been more than a marginal influence ... patterns
of sales and production.

2. Many advertisements are designed to generate increased consumption of products and ser-
vices ... the creation and reinvention of the "brand image".

3. Advertisements sometimes embed their persuasive message ... factual information.

4. Advertising is often placed ... an advertising agency ... behalf of a company or other organi-
zation.

5. Virtual advertisements may be inserted ... regular television programming ... computer
graphics.

6. This type of advertising focuses ... using celebrity power, fame, money, popularity to gain
recognition for their products and promote specific stores or products.

7. In a TV commercial the advertiser is trying to persuade you to go ... and buy something.

8. The name of the product is put into a thyme and sung several times ... the hope that you
won’t forget it.

ITocTraBbTe pa3sl B cTpaaTEIbHBIN 32J10T

1. Mass production necessitated mass consumption.

2. Organizations frequently spend large sums of money on advertising.

3. The main character can use an item or other of a definite brand.

4. He can use a number of different effects.

5. It shows young people having a party, singing, laughing, having a wonderful time, and, of
course, using the product.

6. Infomercials describe, display, and often demonstrate products and their features.
OTBeTbTE HA BONPOCHI

1. Why aren’t non-profit organizations typical advertising clients?

2. What is the main purpose of designing advertisements?

3. What are the major types of advertising?

4. What is the most effective mass-market advertising format?

5. What effects can an advertiser use to persuade you go out and buy something?

6. What is a new format of adverting that is growing rapidly?

7. Can we confirm that advertising is a powerful educational tool capable of reaching and moti-
vating large audiences?

8. What is public service advertising?



Bapuant 25
IlepeBenure TeKCT
Packaging

Packaging is the science, art and technology of enclosing or protecting products for dis-
tribution, storage, sale, and use.

Packaging also refers to the process of design, evaluation, and production of packages. Packag-
ing can be described as a coordinated system of preparing goods for transport, warehousing,
logistics, sale, and end use. Packaging contains, protects, preserves, transports, informs, and
sells. In many countries it is fully integrated into government, business, and institutional, indus-
trial, and personal use.

Package labeling (en-GB) or labeling (en-US) is any written, electronic, or graphic communica-
tions on the packaging or on a separate but associated label. The first packages used the natural
materials available at the time: baskets of reeds, wineskins (Bota bags), wooden boxes, pottery
vases, ceramic amphorae, wooden barrels, woven bags, etc. Iron and tin-plated steel were used
to make cans in the early 19th century. Paperboard cartons and corrugated fiberboard boxes
were first introduced in the late 19th century. As additional materials such as aluminum and
several types of plastic were developed, they were incorporated into packages to improve per-
formance and functionality. The purposes of packaging and package labels Packaging and
package labeling have several objectives: Physical protection - The objects enclosed in the
package may require protection from, among other things, mechanical shock, vibration, elec-
trostatic discharge, compression, temperature etc. Barrier protection - A barrier from oxygen,
water vapor, dust, etc., is often required. Permeation is a critical factor in design. Keeping the
contents clean, fresh, sterile and safe for the intended shelf life is a primary function. Contain-
ment or agglomeration - small objects are typically grouped together in one package for reasons
of efficiency. For example, a single box of 1000 pencils require less physical handling than
1000 single pencils. Liquids, powders, and granular materials need containment. Information
transmission - Packages and labels communicate how to use, transport, recycle, or dispose of
the package or product. With pharmaceuticals, food, medical, and chemical products, some
types of information are required by governments.

IlepeBenure TeKkeT

Marketing - The packaging and labels can be used by marketers to encourage potential
buyers to purchase the product. Package graphic design and physical design have been im-
portant and constantly evolving phenomenon for several decades. Marketing communications
and graphic design are applied to the surface of the package. Security - Packaging can play an
important role in reducing the security risks of shipment. Packages can be made with improved
tamper resistance to deter tampering and also can have tamper-evident features to help indicate
tampering. Packages can be engineered to help reduce the risks of package pilferage: some
package constructions are more resistant to pilferage and some have pilfered indicating seals.

Convenience - Packages can have features that add convenience in distribution, han-
dling, stacking, display, sale, opening, reclosing, use, dispensing, and reuse.

Portion control - Single serving or single dosage packaging has a precise number of
contents to control usage. Bulk commodities (such as salt) can be divided into packages that are
a more suitable size for individual households. Symbols used on packages and labels
Many types of symbols for package labeling are nationally and internationally standardized.
For consumer packaging, symbols exist for product certifications, trademarks, proof of pur-
chase, etc. Some requirements and symbols exist to communicate aspects of consumer use and
safety. Examples of environmental and recycling symbols include the recycling symbol, the
resin identification code and the "Green Dot". Technologies related to shipping containers are
identification codes, bar codes, and electronic data interchange (EDI). These three core tech-
nologies serve to enable the business functions in the process of shipping containers throughout
the distribution channel.
3aganue Ne46. IlepeBequre HA aHTVIMMCKUM SI3BIK

VYmakoBKka — 3JIeMEHT OpeH/1a, KOTOPBI UTPAET BAXKHYIO MAPKETHHTOBYIO poJib. [ 'pa-
MOTHO pa3pa60TaHHa;1 YIIakOBKa, p€lIacT HCCKOJILKO BaXKHEUIIINX 3ajgad.



BO-HepBBIX, YIIaKOBKa — HOCHUTCJIb CUMBOJIMKHA 6peHﬂa - JIOroruiia.

Bo-BTOpBIX, TM3aliH yITAKOBKY — MHCTPYMEHT BBIJICJICHUSI OpPEH/1a U3 KOHKYPEHTHOT'O OKpYKe-
HUA.

B-TpeTBI/IX, YIIaKOBKa — HOCUTEIIb NACOJIOIun 6peHz[a.

B-4eTBEpTHIX, IM3aliH YIAaKOBKH — BaKHBIH HH(POPMALMOHHBIA HOCUTEINb, KOTOPBIA MOXKET
paccKka3aTtb» O IIPOJAYKTE. OI[HOFO JIMIOb Kp€aTrhBa HEAOCTATOYHO, 4TOOBI cO34aThb S(b(beKTI/IB-
HBINM U3aliH yIIaKOBKH, pa3pa0oTKa An3aiiHa yIakoBKU J0JKHA BECTUCH B CTPOTOM COOTBET-
CTBHUH C I/IIIGOJ'IOFI/IGI\/'I 6peHz[a, TOJIBKO TOr'’Ia YIIAKOBKa 6y)1eT <<pa6OTaTB» Ha KOHCYHYIO LICJIb —
yBenu4eHue 00bEMOB Mpoaax. BakHO IOMHUTB, YTO pa3paboTKa Au3aifHa yaKOBKU — JJTU-
TEJIbHBIN, CIIOXKHBIN U TPYIOEMKUM MPOLIECC, UMEHHO MMOATOMY JIM3aiiH YITAaKOBKH HYHO JOBE-
psth npodeccronanam B odsactu packaging design. Ho paspaboTka yrmakoBKH HE OrpaHUYH-
Bac€TCs TOJIBKO CO3JaHUEM I[I/I3aI71Ha, OI'pOMHYIO POJIb B 60pb6e 34 BHUMAHUC

NOTpeOUTENS UTPAeT TakxKe U (hopMa ymakoBKH. Pa3paboTka ynmakoBKH OpUTHHAIBLHON (OPMBI
— 9TO IIponecce, KOTOpBIfI HEMOCPEACTBCHHO CBA3AaH C TCXHUYCCKUMU aCIICKTaMH1 IIPOMU3BOJICTBA,
CJICAOBATCIbHO, Tpe6yeT OT ar€cHTCTBA HAJIMYUA CIICLHUAJIMCTOB B 06JIaCTI/I HHAYCTPUAJILHOTO
nu3aiiHa.

JomnosnuTte Bonpockl (tag-questions)

1. The design process involves detailed regulatory requirements for the package?

2. Toxicologists and food scientists need to verify that the packaging materials are allowed by
applicable regulations?

3. In many countries packaging is fully integrated into government, business, institutional, in-
dustrial and personal use?

4. Packaging can be described as a coordinated system of preparing goods for transport, ware-
housing, logistics, sale, and end use?

5. Package labeling (en-GB) or labeling (en-US) is any written, electronic, or graphic commu-
nications on the packaging?

6. Some requirements and symbols exist to communicate aspects of consumer use and safety,

7. Additional materials were incorporated into packages to improve performance and function-
ality, ...

8. Liquids, powders, and granular materials need containment?

9. Some types of information are required by governments?

10. Iron and tin-plated steel were used to make cans in the early 19th century?

PackpoiiTe cko0OKM U MOCTABbTE CJIOBO B HYKHOH (hopme

1. Packaging can be described as a (coordination) system of preparing goods for transport,
warehousing.

2. In many countries packaging is fully (integration) into government, business, institutional,
industrial, and personal use. 3. Paperboard cartons and corrugated fiberboard boxes were first
(introduction) in the late 19th century.

4. Keeping the contents clean, fresh, sterile and (safety) for the intended shelf life is a primary
function.

5. Packages and labels (communication) how to use, transport, recycle, or dispose of the pack-
age or product.

6. Package design may take place within a company or with (variety) degrees of external pack-
aging engineering.

7. Examples of environmental and recycling (symbolize) include the recycling symbol, the res-
in identification code and the "Green Dot".

8. Package (develop) involves considerations for sustainability, environmental responsibility,
and applicable environmental and recycling regulations.

9. Packages can have features that add (convenient) in distribution, handling, stacking, display,
sale, opening, reclosing, use, dispensing, and reuse.

10. Package design starts with the (identify) of all the requirements.

OTBeTbTE HA BONPOCHI

1. What is packaging as a coordinated system?



2. What is package labeling?

3. What natural materials did the first packaged use?

4. What objectives do packaging and package labeling have?
5. What are technologies related to shipping containers?

6. What does package design start with?

7. What does package development involve?

8. What do three R’s stand for?
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Complete the sentences with words from the box.

wireframe  rendering bitmap filters fractals clip-art

1. Painting programs work by giving a colour to each pixel in an image, creating a ...
Unlike vector graphics, the image is a single layer, so once something is painted, it becomes
part of the whole picture.

2. In painting programs and image editors, ... are special effects that can be applied to a
picture, including drop shadows, textures, distortions, etc.

3. The ... model is the simplest interpretation of a true three-dimensional object. Here
the object is represented by its edges and contours and is therefore similar in form to a normal
engineering drawing or sketch.

4. ... adds textures to each surface, and generates realistic reflections, shadows and high-
lights.

5. Most illustration packages come with a bundle of resources that include ready-made
... images and a selection of fonts.

6. ... are geometrical patterns that are repeated at a small scale to generate irregular
shapes, some of which are similar to objects in nature.

Look at the Windows Paint toolbox and find the tools that match these definitions.

1. This is like a magnifying glass which changes your
view of a drawing.

2. This brush lets you paint in different shapes and pat- !
terns. :{‘.1 E:E-r—%election
3. This is used to draw curves in different thicknesses. Eraser—¢2 | @1 Fill bucket
4. This rubs out the part of the picture you drag it over. .
5. This tool lets you pick a colour from an area of an im-  Colour picker— 2% Q {—2Zoom
age, instead of choosing the colour from the colour palette. Pencil— ¢ | @ {—Paintbrush
6. This tool is used to fill a shape with a colour of your _
choice. Airbrush—2% | A +—Text
7. This makes straight lines. Line tool —N\ 2 4—Curve

8. This basic tool is used to draw freehand, i.e. to draw

free-form shapes. 8|4 s
9. This group of tools is used for drawing shapes: rec- OO

tangles, ellipses and polygons.

10. This produces individual pixels of colour in a spray
pattern.
These tools let you make rectangular or freehand selections around the things you want to se-
lect. This is used to type text
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Complete the blanks with the correct form of the word in brackets

1. During construction phase, the goal is to ... the amount of material going to landfills. (reduc-
tion)

2. Fiberglass is ... to breathe. (danger)

3. To discourage insect damage, the insulation may be ... with boric acid. (treatment)

4. Green design is the catch-all term for a ... industry trend. (growth)

5. A broad principles of green design is to ... energy efficiency wherever possible. (choice)

6. Many other parts of older buildings are reused to reduce the ... of new goods. (consume)

7. When new materials are ... green designers look for materials that are rapidly replenished.
(employ)

8. Taking advantage of available natural light reduces ... on artificial light sources. (depend)
9. Well-insulated doors reduce energy. (loss)

10. The building may be ... to take advantage of wind direction and angle of the sun. orienta-
tion)

Read the text and decide if the following statements are True or False.

Make a note of the part of the text which helps you decide.

1. Green design is the term for a growing industry trend within the fields of constructions, ar-
chitecture, and painting.

2. The principles of green design are very complicated.

3. Taking advantage of available natural light reduces dependence on artificial light sources.

4. When new materials are employed, green designers look for materials that are slowly replen-
ished.

5. During construction phase green designers increase waste, of both energy and material.

6. Rainwater collectors are designer to gather rainwater for all water use.
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Read the text

Outlets for communications systems provide the contemporary designer with a great deal of his
work. It is so often forgotten that a telephone, or a radio, or a television set are meaningless ob-
jects in themselves and meaningful only if we think of them in terms of organizational and
technological complexities.

Of the three objects, the telephone has the longest history. It also bridges the gap between ob-
jects that have to accommodate themselves to the shape of the human body, and those where
ergonomic considerations are only secondary.

Early telephone designers thought of speaking and listening as two quite separate activities, and
designed accordingly. In addition, automatic exchanges were not yet in use, and they did not
have to think of ways to accommodate an additional feature, the dial.

A revolution in telephone design took place in the early 30s, and was pioneered in Scandinavia.
The engineers decided to use bakelite, as plastic made it easy to achieve complex curves which
were harder to make in metal, but the actual design was the work of a young artist with no en-
gineering background.

Jean Heiberg had recently returned from Paris to become Professor at the National Academy of
Fine Art in Oslo. The design he came up with had architectural overtones, but the total concept
was so successful in gaining acceptance from the public that it was exported all over the world,
and in Britain various versions of it have continued in current use until the present day.
Telephones brought a number of subsidiary design problems. The most complex of these were
connected with the public, coin-operated phone. There was first of all the need to devise a
coinbox mechanism sturdy enough to resist thieves and vandals and simple and reliable in op-
eration. There was also the question of independent housing for public telephones, when these
were not to be installed in buildings that already had a major role of their own. In Britain,



telephone kiosks evolved from the early 20s towards the 1935 design which until recently re-
mained standard.

The radio-set gives the consumer a way of linking himself to a different kind of communication
system. During the pioneering days of radio in the early 20s, listeners used headphones linked
to crystal sets. Listening to the radio was a solitary experience, and sets themselves looked like
laboratory equipment.

The invention which brought the industrial designer into the picture was the valve-receiver
which could be used to power a loudspeaker. This turned listening into a social act — indeed, for
a long time people always faced towards the set when they listened, as if it were another person
in the room, talking to them. In the late 20s, a radio had come to be regarded as a standard item
of home furnishing.

In the 30s the British firm of Ekco began to use distinguished modern architects to design cabi-
nets. Serge Chermayeff did a notably simple design in plywood in 1933, and this was followed
the next year by Wells Coates's revolutionary design in bakelite.

The real transformation of radio design came about, not through the efforts of eminent industri-
al designers, but through technological advances that in turn brought a fresh wave of changes
not only in how radio-sets looked, but in how they were used and in purchaser's attitudes to-
wards them. The invention of the transistor made it possible to miniaturize the set to an extent
that the designers of the 30s would have found unimaginable. In August 1955, the Japanese
firm of Sony introduced the world's first mass-produced all-transistor radio — the TR-55. The
innovation swept the world market. The German firm of Braun, for example, produced two no-
table designs that combined a radio and a record-player in a single unit. A battery-operated
pocket-size version was designed in 1959 — the two parts coupled together for carrying, but
could be separated in use. This was the predecessor of the combined cassette player and

radio designed to be hooked to the belt and listened to through lightweight a headphone that has
become an emblem of a free, youthfully independent lifestyle in the short period since it was
first introduced. Another notable Braun design dates from 1962, and also combines a radio and
a record-player.

During the past 20 years the design of television sets has followed the same general physical
and psychological pattern as that of radios. The first alltransistor television set was introduced
by Sony in 1959 and started the transformation of television from something used for commu-
nal viewing into an object of solitary contemplation. Combining a radio and a television set in
the same housing gave the way to another contemporary trend — that of bringing together two
or more functions in the same electronic device.

Find in the text the English for:

KOMMYHUKAIITUOHHBIC CUCTCMBI, Oecroe3HbIiH npeaAMET, OpraHUu3allMOHHAA U TEXHOJOTUYCCKAA
KOMIUIEKCHOCTb, ““HABECTH MOCTBI”’, 3pTOHOMHUUYECKHUE COOOPaXEHUs, TOTIOTHUTEIbHBIA IPU-
3HaK, apXI/ITeKTypHHﬁ OTTCHOK, IMOJIYYUThb MPHU3HAHUC, NCTCKT OpHBII71 IMPUCMHUK, OTI[CJ'IBHBIfI
npoiiecc, JabopaTopHoe 000pyI0BaHUE, TEXHOIOTUYECKUM MPOTPecc, MPEAIIECTBEHHUK YeTo-
J'II/I60, HEe3aBUCHUMBIN 06p8.3 KHN3HU, (I)I/ISI/I‘IGCKaH N IICUXOJOTNYCCKasa KOM6I/IHaI_[I/I$I, OJICKTPOH-
HOE 000pyZOBaHUE.

Put the words in the right order to make up a sentence

1. telephone/ thought/ early/ quite/ separate/ listening/ speaking/ and/ of/ as/two/ designers/ ac-
tivities.

2. brought/ of/ a/ number/ design/ problems/ telephones/ subsidiary.

3. the/ the/ a/ a/ radio-set/ communication/ kind/ consumer/ way/ system/gives/ linking/ him-
self/ different/ to/ of/ of.

4. be/ in/ 20s/ item/ radio/ come/ regarded/ as/ a/ the/ to/ a/ standard/ of/had/ home/ late/ fur-
nishing.

5. possible/ the/ miniaturize/of/the/made/it/to/ transistor/ the/ set/ invention.

6. the/ radio/ firm/ of/ produced/ notable/ that/ combined/ a/ two/ a/ recordplayer/Braun/ in/ a/
single/ German/ unit/ designs/ and.

7. television/ introduced/ the/ all-transistor/ set/ Sony/ was/ in/ 1959/ by/first.

8. the/ pioneering/ of/ during/ listeners/ used/ crystal/ radio/ headphones/ to/days/ sets/ linked.



9. there/ the/ to/ a/ coinbox/ to/ vandals/ resist/ devise/ was/ mechanism/thieves/ and/ need.
10. radio/ a/ listening/ the/ was/ experience/ solitary/ to.
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Do a grammar test

1. They will attract numerous clients, who (recognized; will recognize; are recognized) your
company at one glance at a folder, blank or envelope.

2. Your clients are aware that diplomas, certificates and muniments (suggest; have suggested,
are suggested) qualitative competitive abilities of any company or enterprise.

3. High quality printing products with your logo (are delivering; were delivered; deliver) a cor-
responding image for you.

4. Graphic designers (create; has created; creates) high quality products that will help you be-
come popular.

5. Printings (comprises; will comprise; comprise) an essential part of the company corporate
image.

6. Booklets (be; is; are) one of the most efficient and wideused types of advertising printings.
7. Hundreds or even thousands of people can (saw; to see; see) posters and show bills.

8. Designers (creates; create; are creating) a calendar with a company logo.

9. Diplomas, certificates and muniments (suggest; will be suggesting; had suggested) qualita-
tive competitive abilities of any company or enterprise.

True or false:

1. Low quality printing products with your logo deliver a corresponding image for you.

2. Designers create portfolio that will satisfy all your needs.

3. Designers can create cars with a company logo, which clients and partners will remember for
a long time.

4. Qualitative print and informative texts are enough for the modern reader.

5. Combining all cost-effective advantages and high information value, booklets are one of the
most efficient and wide-used types of advertising printings.
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Match the synonyms:
1. supervise a. to give official permission to do smth
2. renovation b. artistic, pleasing to the eye
3. license c. to direct, control, or be in charge of
4. aesthetic d. to work together with someone else
5. collaborate e. the process of putting smth back into good condition,esp. af-
ter extensive repairs
6. accessible f. amethod of doing smth or way of thinking
7. approach g. easily reached or entered

What associations does the familiar word SPACE evoke in your mind? Put these associa-
tions into the bubbles. For instance:




)
.//_\ interior |

O

| | |

NANY

Translate the following word combinations:

supervise assistants, review catalogues, devote considerable time to, the installation of the de-
sign elements, the complexity of the project, existing furniture, an increasing humber of de-

signers, develop new business contacts, personal vision, is to determine the client's needs, boost
office productivity, attract a more affluent clientele.

Complete the sentences:

1. An interior designer is responsible for ... .
2. Interior designers work closely with ... .

3. Interior designers focus on ... .

4. Designers devote considerable time to ... .
5. Designers frequently collaborate with ... .
6. Interior designers sometimes supervise ... .
7. They also have to know about ... .
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1. CocrtaBuTh pe3roMe U JKU3HEOIIMCaHNe
2. CoCTaBHTH aHKETY O 3JI0POBOM IMUTAHUU
3. 3amnoiHUTH NPEeATIOKEHHbIE AaHKETHI
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1. PacnmoJjioskure 4acTH NUCHLMA B IMPaBUJIBHOM MMOPAAKE:
1) 7 Maple Estate, Hlarbour Road, Melbourn, Australia. (Sender’s address)
Ref. JK/RS
Telephone 041-336-3692
7 May 2007
2) Dear Sirs,
3) We await your instructions, which shall have our careful attention
Yours faithfully
Richard Smith
Sales Manager
4) We recently had the honour of sending you a catalogue of our goods, and trust that
you duly received the same.
As we have not yet been favoured with your order, we venture to enquire if you have
reached a decision, and whether you require further information about our product.
5) Purchasing Department
Sunrise Boulevard
Riverton, MI 44444 (Addressee’s address)



2. Pacmosio:xxure yactu a€J0BOIro mucbMa B l'lpaBI/I.]'[BHOM nopﬂzuce:
1. John L. Davis, President
Autocomp. Inc.
8100 South Jackson Street
Detroit, M1 48220

2. We recently purchased $ 250,000 worth of automated material-handling equipment
from your company. This equipment was purchased from you because of the fine reputation
you have for quality and service to your customers.

3. We look forward to doing business with your company in the future.
Sincerely,
Victor Boyd,
Plant Manager

4. Dear Mr. Davis:

5. Rusk Seed, Inc.
400 National Highway
Decatur, Illinois 62525
April 15, 2007
3. OTBeThTE HA BONPOCHI, NOJIL3YSICh HH()OPMaLHell HA KOHBepTe:
New Jersey Power Company
5695South 23 Road
(1) Ridgefield, (2) NJ 08887
Mr. Frederick Wolf
Director of Marketing
(3) Smith Printing Company
590 (4) Sixth Avenue
Milwaukee, (5) WI 53216
1. What is the ZIP code in the return address?
2. What is the ZIP code in the mailing address?
3. What town does the letter come from?
4. What is addressee’s company name?
5. What is the street name in the mailing address?

4. Onpe)le.m/lTe, K KaKOMY BUAY A€JI0BOIr0 I0KYMECHTA OTHOCUTCH I[pe)ICTaB.]'IeHHl)Iﬁ HHUIKE
OTPBIBOK:
Mr. Fred North,
Purchasing Manager,
Broadway Autos,
London, Great Britain
7" July, 2007
Dear Mr. Sign,
I am writing to apologize for the late delivery of this order.
Our revised delivery date is now Friday November 22.
We hope that this revised date is suitable and we greatly regret by
inconvenience that may have been caused.
Best regards,
Fred North

OrTBer:
1. Contract
2.Letter of apology



3. Memo
4.CV

5. BoiOepuTe ¢JI0Ba UM COYETAHMS CJIOB ISl 3aII0JTHEHHUS MPONYCKOB TaK, YTO0ObI OHH
0TPaKaJIM 0CO0EHHOCTH OopMIIeHHS CTYKeOHOH 3aNUCKH:

To :Secretarial Supervisor

(1) __:John Davis

(2) ___: automated equipment

The (3) ___: of Smart Equipment will visit us on 28 April to demonstrate their new ma-

terial handing equipment which you are sure to be interested in.
Please arrange the time to meet him so that all your staff could be present.
4 __

1. Subject

2. From

3. Sales Manager

4.J).D.

6. [lepen BaMu KOHBeEPT:
Amtorg Trading Corporation
5695 South 23 Madison Avenue
(1) New York, (2) NJ 08887
(3) Mr. R. Calvert
Director of Marketing
(4) Smith Printing Company
590 (5) Lincoln Street
Chicago, WI 53216
CooTtHecure I/IH(l)OpMaIII/IIO moJ onpeacjTseHHbBIM HOMEPOM Ha KOHBEPTE € TEM, UTO OHA
0003HayYaeT:
1) the addressee’s company name
2) the town the letter comes from
3) the addressee
4) the ZIP Code in the return address
5) the street name in the mailing address

7. OTBeTBhTE HA BOIIPOCHI, NOJIb3YysICh MHGOPMaLHeil HA KOHBepTe.
New York Power Company
3638 North 25 Road
(1) Summerfield, (2) NK 09346
(3) Mr. Paul Brown
Director of Purchasing Department
Smith Electronic Company
360 (5) Fifth Avenue
Roanoke, (4) VA 24040
1. What is the ZIP Code in the return address?
2. What is the ZIP Code in the mailing address?
3. Who is the addressee?
4. What town does the letter come from?
5. What is the street name in the mailing address?

8. OnpeueJmTe, K KaKOMy BUAY aeJa0BoOro JIOKyMeHTa OTHOCHUTCHA HpeIlCTaBHeHHLIﬁ HUIKE
OTPBIBOK:
19 Elm Street
Elmont,
New York



The Jameson Constructions Co.

Harbour Road June 24 2007 _

Melbourn 6

Australia

Dear Sirs

We were very interested in your display at the latest Exhibition held in Moscow.

We would be very much obliged if you would send us your illustrated catalogue of your
products together with the pricelist, with special reference to all sizes and quantities. We would
also like to know what discounts you grant for large quantities.

If you can guarantee prompt delivery we would be prepared to place a large order.

We can supply the names of several firms as references.

Yours faithfully

Donald Vance

Manager

OrtBeT:
1. Letter of enquiry (request)
2. Invitation
3. Memo

9. OnpenennTe, K KAKOMY BHy MMCbMEHHOTO COOOIEHHSI OTHOCHTCS CJIeTyIoLIee.
DYNATEAM Innovations

7 Oc-
tober
2007
Mr. Rigley
Rainbow Homecenter
1212 Westlake Ave,

Seattle, Wash. 98404

Dear Mr. Rigley,

We thank you for your inquiry of 5 July in which you asked about sports swimming
suits we advertised in June's edition of 'Sports News'. These sports swimming suits are made
of new generation of micro fibers ideally suitable for sensitive skin. They are MicFib™ prod-
ucts, which is a brand name you are familiar with. Their unique hygienic properties have
proved the main selling point of this product. All dealers who have displayed our brightly col-
ored, jazzy products have reported a tremendous increase in sales. You can choose from more
than twenty-five designs in all sizes. We would be pleased to add you to our list of customers
and could promise you excellent products and prompt supply. As we execute all orders in strict
rotation, we strongly advise you to order early.

Thank you for your interest. Our services are at your disposal.

M. Kerr

Sales Manager

Enc. 2007 Catalog
OtBer:

1. order

2. offer

3. invitation

10. Onpenenute, K KAKOMY BUIY MHCHbMEHHOT'0 COOOIIIEHUS OTHOCHTCS CJIeyIoIIiee:
22 May 2001
The Chairman
South California District
Export Council
11777 San Vicente Blvd.



Los Angeles, Calif. 90049

Dear Sir,
We are a large store in the Center of Montreal and we are interested in importing wine
from California, Please send us a list of California wine exporters.
| would appreciate a prompt reply.
Yours sincerely,
M. Pino
Chief Buyer
Ortser:
1. memo
2. order
3. inquiry
11. Onpenesnure, K KAKOMY BHIY IMCbMEHHOT0 COOOIIIEHUSI OTHOCHTCS CJIeAyIoIIIee
Bronson Machines Inc.
2244 Lincoln Ave., Bonneyvihe, S. D.
Date: 17 September2007
Subject: Incorporation
To:
All employees in all departments
From:
Jim Gerry, CEO
You all know that Bronson Machines has incorporated and is now called Bronson Machines
Inc.
Details concerning restructuring will be sent to the heads of the departments in question.
However, this memorandum is being circulated to reassure you of the following:
1. There will be no firing as a result of this change.
2.Restructuring will finish at the tail end of this year.
3. Salaries and wages will not be cut.
4. Management positions will not be affected. Managers will be offered special training.
Jim Gerry
CEO
OTBeT:
1. invitation
2. minutes
3. memo

12. Onpenenre, kK KAKOMy BU/1y IHCbMEHHOI'0 COOOIIEHUS OTHOCHTCS CJIe/Iylolee:
Walter and Rose Inc.
173 Lombard St., Toronto, Ont.
Date: 10 November 2000
To: All staff
From: Head Office
Selection of Mr.Caldwell The CEO of the Year for 2000.

We are pleased to inform you that 2000 CEO of the Year Advisory Board has selected Mr.
Caldwell, the CEO of our company, the CEO of the Year. Mr. Caldwell was selected on crite-
ria including sense of vision, leadership, innovation, and social responsibility.

Marc Geisler
Chairman of the Board of Director
OrTBerT:

1. minutes

2. invitation



3. memo

13. Onpenesute, Kk KAaKOMy BU/Iy MHCbMEHHOI'0 COOOIIEHUSI OTHOCHTCS CJIeIylolee:

HOWAKD & PRATT
Ladies' Clothing
306, 3d Avenue
Chicago, lll. 60602
JACKSON & MILES
118 Regent Street
London WIC 37D
UK
Gentlemen: 21 Oct, 2000
We saw your women's dresses and suits in your October catalogue. The lines you showed
would be most suitable for our market.
Would you kindly send us your quotation for spring and summer clothing that you could
supply to us by the end of January next.
We would require 2,000 dresses and suits in each of the sizes 10-14, and 500 in sizes 8
and 16. Please quote c.i.f. Chicago prices.
Payment is normally made by letter of credit.
Thank you for an early reply.
Very truly yours,
P.Pratt
P.PRATT. Jr
Buyer
Ortser:
1. inquiry
2. order
3. memo

14. Onpe)le.m/lTe, K KaKOMY BUAY A€JI0BOI0 JOKYMEHTA OTHOCUTCH Hpe)]CTaBJ'leHHblﬁ HU-
’Ke OTPBLIBOK:
Mr. Fred North,
Purchasing Manager,
Broadway Autos,
London, Great Britain
7" July, 2007
Dear Mr. Sign,
I am writing to apologize for the late delivery of this order.
Our revised delivery date is now Friday November 22.
We hope that this revised date is suitable and we greatly regret by
inconvenience that may have been caused.
Best regards,
Fred North

OtBer:
1. Contract
2. Letter of apology
3. Memo
4.CV

15. Onpenennre, K KAKOMY BH/Y /1€JI0BOI0 JOKYMEHTA OTHOCUTCS NPeACTABJICHHbIN HU-

Ke OprlBOK:
19 Elm Street



Elmont,

New York
The Jameson Constructions Co.
Harbour Road June 24 2007 _
Melbourn 6
Australia
Dear Sirs

We were very interested in your display at the latest Exhibition held in Moscow.
We would be very much obliged if you would send us your illustrated catalogue of your prod-
ucts together with the pricelist, with special reference to all sizes and quantities. We would also
like to know what discounts you grant for large quantities.
If you can guarantee prompt delivery we would be prepared to place a large order.
We can supply the names of several firms as references.
Yours faithfully
Donald Vance
Manager
OrTBeT:
1. Letter of enquiry (request)
2. Invitation
3. Memo

16. OTBeThTE HA BONPOCHI, NOJIL3YSAICH HH(OPMaLMell HA KOHBeEpTe.

New York Power Company

3638 North 25 Road

(1) Summerfield, (2) NK 09346
(3) Mr. Paul Brown
Director of Purchasing Department
Smith Electronic Company
360 (5) Fifth Avenue
Roanoke, (4) VA 24040

1. What is the ZIP Code in the return address?

2. What is the ZIP Code in the mailing address?

3. Who is the addressee?

4. What town does the letter come from?

5. What is the street name in the mailing address?

17. BbiGepuTe cJi0Ba WJIH COYETAHUSA CJIOB /15l 3al10JJHEHUS POIMYCKOB TaK, YTOObI OHH
0TpaKaju 0cO0eHHOCTH 0OPMJIEHHS CTYKeOHOI 3anmuCKH:

To :Secretarial Supervisor

() ___:John Davis

(2) ___:automated equipment

The (3) ___: of Smart Equipment will visit us on 28 April to demonstrate their new ma-
terial handing equipment which you are sure to be interested in.

Please arrange the time to meet him so that all your staff could be present.

(4)

1. Subject

2. From

3. Sales Manager
4.J.D.
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Give English equivalents

BusyanbHas KOHIeNLUs, O4apOBBIBAaTh OTPEOUTENECH, HAXOUTh OTKIIMK, Y3HaBaeMblii,
IpO/ABHUraTh OpEH]I KOMIIAHUH, TECHO COTPYAHMYATh, paboTa B OTPACIEBBIX KOMITAHUSX, M-
3alfHEpCKHUE KOHCAJITUHIOBBbIE KOMIIAHMM, OPEHIMHIOBbIE areHTCTBA, IUTATHBIM rpaduyeckuit
JU3aiiHep, BHEIITATHBIN Tpaduueckuil qu3aitnep, o0padaTbiBaTh, KOHIENIHS PEKIAMHON KaM-
[aHWM, BPAIlaTbCsl BOKPYT, YIOBJIETBOPSTH TBOPUECKHE NOTPEOHOCTH Balleld OpraHu3aluy,
YIIPaBJIATH BCEM aCIEKTaMU CBOETO OM3HEca, IPUBHUIICTUH.

Match the words as they occur together

1 | primary a | audience
2 | visual b | expert

3 | target c | relations
4 | brand d | identity
5 | visually-pleasing e |job

6 | public f | brief

7 | industry-related g | content

8 | creative h | company
9 | design i concepts
10 | established ] needs

11 | creative k | companies

Match the words with their definitions

1 | concept a | doing particular pieces of work for different organizations, rather
than working all the time for a single organization

2 | captivate b | a principal or idea

3 | resonate c | aset of instructions or information

4 | recognizable d | to improve or increase something

5 | boost e | to deal with, have responsibility for, or be in charge of

6 | in-house f | to cause to have a special meaning or when it is particularly im-
portant to someone

7 | freelance g | someone who has a range of skills and knowledge

8 | brief h | an advantage or something extra, such as money or goods, that you
are given because of your job

9 | generalist i | familiar because of having been seen or experienced before

10 | handle j | to hold the attention of someone by being extremely interesting,
exciting, pleasant, or attractive

11 | perk k | something that is done within an organization or business by its
employees rather than by other people

What are the actual skills you need as a designer? The skill sets of designer vary some-
what based on their specialty areas, but as a basic matter, they all need both hard and soft
skills and demonstrated mastery in many areas. Name hard and soft skills.

Bapuant 34
Read and translate the dialogues. Learn the dialogues by heart.
1. - Could you possibly give me a lift to the station?
- Sorry, there’s something wrong with my car.
2. - But it’s only half past ten. Stay and have a cup of coffee.
- We’d better be going. It’s getting late.
3. - How do you feel today?




- S0-s0
4. - I’'m sorry to trouble you, but could you lend me your car for the weekend?
- Yes, certainly. With pleasure.

Dramatize the dialogue

- Good afternoon, Mr. Brown.

- Good day, Mr. Smith. Hope you are well.

- Yes, thank you. But I've got some questions for you according to our new contract.

- Certainly. Listen to you.

- So, I don't understand some points according to the date and delivery terms of your goods. |
think, we should discuss it right now in order not having problems in future.

- You are right. Well, our manager who works with this contract, will send you additional in-
formation as for this question. I guess, he's going to do this by the end of the working day.
You'll get it at your e-mail.

- Ok. And what about the rest of payment?

- Oh, yes. | remember about this too. Our company will pay you in two days, | promise.

- Good. I think, that's all. Thanks for useful talk.

- Thank you too. See you soon.

Give English equivalents

B cooTBercTBUH C APpyYIrumMu 0a3uCHBIMU yCIOBUAMU, UMCHYCMAA B ,Z[aﬂbHeﬁHleM, 06ma;1 CTOHu-

MOCTbB 3dKa3d, B KOMIUICKTAlUHU, ICHBI TBEPAbLIC U HC ITIOAJICIKAT UIBMCHCHHIO, CTOUMOCTD YCIIYyI

I10 IIO3UIHMAM YKa3aHa B HpI/IJIO)KeHI/II/I 1, 3aKIIFOYHJIM KOHTPAKT O HUIKCCIICAYIOECM, B IIOJIHOM
COOTBETCTBUH C TCXHHUYCCKUM 3aJaHUCM.

Bapuant 35
Read and translate the text
Designer: definition and types

A designer is a person who designs something. Perhaps the broadest definition is that
provided by psychologist Herbert Simon: “Everyone designs who devises courses of action
aimed at changing existing situations into preferred ones”.

As well as amateur designers, there are many professional designer occupations. To be-
come a professional designer usually requires study to degree level and certain work experience
or training. Entry to some design professions is strictly controlled or limited by legal require-
ments, but use of the title “designer” is generally un-regulated.

Working as a designer usually implies being creative in a particular area of expertise.
Designers are usually responsible for developing the concept and making drawings or models
for something new that will be made by someone else. Their work takes into consideration not
only how something will look, but also how it will be used and how it will be made. There can
be great differences between the working styles and principles of designers in different profes-
sions.

In the 1980s the term “designer” began to be applied to products such as furniture and
clothing that had distinctive aesthetics or were the work of certain “signature” designers. So,
for example, there were “designer chairs” and “designer jeans”. The term later came to be ap-
plied to anything that was ostentatiously created for a purpose, such as “designer drugs”, or
even the “esigner stubble” worn by some fashionable men.

Different types of designers include the following.

Architect or architectural designer is primarily involved in the design of buildings or ur-
ban landscapes. Architectural designers have good creative skills, imagination and artistic tal-
ent.



Design engineer is a general term that covers multiple engineering disciplines including
electrical, mechanical and civil engineering, architectural engineers in the U.S. and building
engineers in the U.K.

Automotive designer is involved in the development of the appearance, and to some ex-
tent the ergonomics, of motor vehicles or more specifically road vehicles. This most commonly
refers to automobiles but also refers to motorcycles, trucks, buses, coaches, and vans.

Broadcast designer is a person who designs the graphics and media incorporated in tele-
vision productions. A large portion of broadcast design is known as “branding” for television
channels and programs. The job of the designer is to create a look and feel for a specific idea or
subject. Often, television stations will wish to re-invent their style — this is where the broadcast
designer's skills are called upon.

Costume designer is a person whose responsibility is to design costumes for a film or
stage production. He or she is considered part of the “production team”, alongside the director,
scenic and lighting designers as well as the sound designer. The costume designer might also
collaborate with a hair/wig master or a makeup designer.

Face designer (or make-up artist) is an artist who creates makeup and prosthetics for
theatrical, television, film, fashion, magazines and other similar productions including all as-
pects of the modeling world. In some cases, the title of Make-up Artist can also encompass the
responsibilities of hair styling.

Fashion designer conceives garment combinations of line, proportion, color, and tex-
ture. While sewing and pattern-making skills are beneficial, they are not a pre-requisite of suc-
cessful fashion design. Most fashion designers are formally trained or apprenticed.

Textile designer is involved in the process of creating designs for knitted, woven or
printed fabrics. Successful textile designers marry a creative vision of what a finished textile
will look like with a deep understanding of the technical aspects of production and the proper-
ties of fiber, yarn, and dyes.

Game designer is a person who designs game play, conceiving and designing the rules
and structures of a game. It is essentially the game equivalent to a screenwriter. The term ap-
plies to the designer of any game, whether a video game or tabletop games such as board games
or card games.

Graphic designer is a professional within the graphic design and graphic arts industry
who assembles together images, typography or motion graphics to create a piece of design. A
graphic designer creates the graphics primarily for published, printed or electronic media, such
as brochures and advertising. They are also sometimes responsible for typesetting, illustration,
user interfaces, and web design, or take a teaching position, although these specialties may be
assigned to specialists in various graphic design occupations. A core responsibility of the de-
signer's job is to present information in a way that is both accessible and memorable.

Industrial designer is to create and execute design solutions towards problems of form,
usability, user ergonomics, engineering, marketing, brand development and sales.

Interior designer applies creative and technical solutions within a structure to achieve a
built interior environment. These solutions are functional, enhance the quality of life and cul-
ture of the occupants, and are aesthetically attractive. The work of an interior designer draws
upon many disciplines including environmental psychology, architecture, product design, and
traditional decoration (aesthetics and cosmetics). They plan the spaces of almost every type of
building including: hotels, corporate spaces, schools, hospitals, private residences, shopping
malls, restaurants, theaters, and airport terminals. Today, interior designers must be attuned to
architectural detailing including floor plans, home renovations, and construction codes. Some
interior designers are architects as well.

Jewelry designer is defined as a person who renders, creates, and models original jewel-
ry creations. By profession this person would be trained in the knowledge of metal-smithing
and design. Historically jewelry designers originated as goldsmiths in Etruscan Civilization and
became more dominant through ancient Greek and Roman cultures. Today's jewelry designers
are often professionals with knowledge of gemology, metal-smithing and rendering in order to



cater to large volumes of consumers as well as private clients. These designs can be initially
created in a special jewelers model wax or even in metal (silver) in order to create a mold
where an unlimited number of these same pieces can be cast in gold, silver or platinum.

Landscape designer/architect is a person involved in the planning, design and some-
times oversight of an exterior landscape or space.

The role of the lighting designer within theatre is to work with the director, set designer,
costume designer, and sometimes the sound designer and choreographer to create an overall
“look™ for the show in response to the text, while keeping in mind issues of visibility, safety
and cost. Outside of the theatre the job of a lighting designer can be found working on rock and
pop tours, corporate launches, art installation and on massive celebration spectaculars, for ex-
ample the Olympic Games opening and closing ceremonies.

Web designer creates presentations of content (usually hypertext or hypermedia) that is
delivered to an end-user through the World Wide Web, by way of a Web browser or other
Web-enabled software like Internet television clients, microblogging clients. They develop and
style objects of the Internet's information environment to provide them with high-end consumer
features and aesthetic qualities.

Find in the text the English equivalents: pa3pabareiBaTh Kypc AEHCTBHH; crienudruecKas
00J1aCTh OKCIICPTHU3bI;, IPUHUMATb BO BHUMAHUC; OXBATbIBATh PA3JIMYHBIC TCXHUYCCKUC NUCIIH-
IIJINHBI, 6BITB 3aﬂeﬁCTBOBaHHBIM B BBIITYCKEC TCJIICBU3MOHHBIX MPOrpaMM; NpOABHIKCHUC TOPIroO-
BOM MapKu; IIpucMoTp 34 J'IaHI[H_Ia(I)TOM; CO31aBaThb U pCajin30BbLIBATH HHBaﬁHepCKHe PCUICHUA,
coOuparb 00pa3bl; KOPIOPATUBHBIE MECTA; YTOXKAATh MOKYIATENSIM; IPKOE TeaTpaibHOE Ipe-
CTaBJICHUE, KOPIIOPATUBHOC HAYaJIO.

Match the words (A) and their definitions (B):

A B

a) Design engineer; 1) a screenwriter or a person who works out a video
b) Architect or architectural designer; | game or tabletop games;

c) Automotive designer; 2) a person who is a connoisseur in electricity, me-
d) Broadcast designer; chanics, civil engineering, architecture and building;

) Costume designer; 3) a person who possesses the knowledge of gemolo-
f) Face designer; gy, metal-smithing and rendering for creating inimita-
g) Fashion designer; ble jewelry creations;

h) Textile designer; 4) a person who is involved in exploiting some exteri-
i) Game designer; or sights of a landscape or space;

j) Graphic designer 5) a person who develops and styles objects of the In-
K) Industrial designer; ternet's information environment to provide them with
) Interior designer; high-end consumer features and aesthetic qualities;

m) Jewelry designer; 6) a person who is engaged in the building’s design or
n) Landscape designer; urban landscapes;

0) Web designer. 7) a person who is concerned to create and execute

design solutions towards problems of form, usability,
user ergonomics, engineering, marketing, brand de-
velopment and sales;

8) a person who is responsible for typesetting, illustra-
tion, user interfaces, and web design and creates the
graphics primarily for published, printed or electronic
media;

9) a professional who is competent in many disci-
plines that are connected with a built interior envi-
ronment;

10) a person who has an edge to create costumes for a
film or stage production;

11) a person who is aware of fashion trends and cre-
ates his own viewpoint of style;

12) a person who is to design a look and feel for a




specific idea or subject that is incorporated in televi-
sion productions;

13) an artist who creates makeup and prosthetics for
theatrical, television, film, fashion, magazines and
other similar productions;

14) a person who is designing a concept of motor ve-
hicles or more specifically road vehicles;

15) a specialist who is conscious of the technical as-
pects of production and the properties of fiber, yarn,
and dyes thus creating designs for knitted, woven or
printed fabrics

Render the text
[IpodeccnonanbHas dTHKa qU3aiiHepa

Jler nmecatp Hazan mpodeccus nuzaiiHepa crajia 0COOEHHO MPUOBUIPHOW W MaHSIICH.
Nwmenno IMO3TOMY Ha MPECTHUKXHOM IIOJIC CTAaJIM MMACTUCh CAMBIC PA3HLBIC JIFOAU — OT MACTUTBIX
XYAOXKXHUKOB CTAPIICTO IMOKOJICHUA 0 CTYACHTOB TCXHUYCCKHUX BY30B. HOCJ’IGI[HI/IG IIPpUBHECIIA
Ha PBIHOK HCKOTOPOC CMATCHUC — pa6OT$IHII/I€ u HC aM6I/IHI/103HI)Ie, OHU CTaJIM CHUXKATH LICHBI
(TeMIMMHTOBaTh) U TECHUTHh MOJIOABIX IpodeccronanoB au3aitHa. [log mpodeccruonanaMmu Mbl
MMEEM B BHUJY HE TOJIBKO T€X, KTO JIEHbI'M 3apaldaThIBAa€T, HO IJIABHBIM 00pa3oM oOiajaarerneit
CUIILHOI 0a30BOit IIOATrOTOBKH, HOCHUTENEH CYMMBI XYJ0KCCTBCHHBIX 3HaHUH. ITO JIXOJU, IIpo-
meaume TCpHI/ICTI)If/'I IyTb JJIUTCIBHOI'O 06yqu1/191, — 0T XyI[O)KGCTBGHHOfI IOKOJIbI UJIN CTYAUU
10 BceMHu yBakaeMbIX By30B (CtporanoBkw, [lonurpada nmm MAPXU). A kak xe TamaHTIU-
BbIE€ CaMOY4KH, Bo3pa3ute Bri? Jla, KOHEYHO, HO 3TO JUIIL UCKIIOYCHUS, MTOATBEPKIAIOIINE
I[IpaBujia.

HeMHoro cMentno KHYUTHCSI CBOUM 06pa3OBaHI/IeM, HO HEAOOLICHUBATH 06651 1 CTaBUTH
Ha OAHY AOCKY C HNpOHICAIIHNMUA KaKI/Ie-HI/I6y2[B CABYXMCCAYHBIC KYPCbl KOMIIBIOTECPHOI'O AU-
3ailHa» TOXKE HE CIEAYET.

B HBIHEmHEN CUTyallun MbI OBl TOCOBETOBAIIN 3aKa34uKy HOHpHCTaHLHeﬁ BIiIA€ThCA B
NepBbIE CTPOUKHU pe3toMe. A nu3ailHepy — BCOOMHHUTD T€ JIOJITHE TObl 00YYeHHs M apMHUIO Tie-
AaroroB, KOTOPbIC €TI0 C(I)OpMI/IpOBaJ'II/I. Torna CTAHCT CTBIAHO XBAaTATbHCA 3a IEPBYHO IMOIIABIIY-
FOCs pa60Ty, corjamarbCcs Ha JII00bIe YCJIOBUA U CIYIIATBCA KaXKA0TI'0, KTO 'pOMYC BCEX BbICKA-
3bIBACT CBOC «KKOMIIECTCHTHOC» MHCHHUC.

I/ITaK, OTHUKa z:maﬁHepa HUMECT TPHU OCHOBHBIX aCIICKTA: B3aMMOOTHOIICHUA C 3aKa34u-
KOM, C KOJJICTaMHU U CO cBoell coBecThI0. Cornamasch BBIITOJIHUTh COMHUTEIBHBINA C MOpaJib-
HOW TOYKM 3peHus 3aka3 (Hampumep, web-caliT myOJuYHOro 1oMa), TU3aifHep MO30pUTCS Iie-
pen BceM npodecCrOHaIbHBIM COOOIIIECTBOM, SIBHO HUJET Ha CACJIKY C COBECTHIO, J1a €IIe 3aKa3-
YUKy HOKa3bIBACT, UYTO 3a ACHBI'M ITOKYIIACTCA BCEC. A BE€aAb HECT TaKoH CYMMBbI, 3a KOTOPYIO
MOXXHO JaTb cebs OCpaMHTh. Iloustue wectHoro HMCHHU, WK peryTalus, JOJKHO CTOATh IJIA
HHSaﬁHepa Ha IMEpBOM MECTC. C z[oneﬁ 3J0pOBOI0 NUHHU3MA 3aMETHUM, UTO YCCTHOC UM LICHUT-
Csl TOpa3zio JOpOoKe, ueM UM Ipodeccronana, «COrIacCHOTO Ha BCe». Y CaMOCTOSATEIBLHOTO JU-
SaﬁHCpa JOJI’KHO OBITH MMPEKpaCHOC O6p8.30BaHI/IC, OIIBIT pa6OTBI OT IIATH JICT, OTJIMYHAsA PCIIy-
Tanusg U JOBEPHUTCIbHBIC OTHOIICHUA C COBECTBIO. A Yy 3aKa34yvKa — COJIMJHas (i)I/IpMa, YUCTBIC
IMOMBICJIBI U KCJIAHUC MTPUBJICYb OTMCHHOT'O HpO(bCCCI/IOHaJ'Ia K PCIICHUIO CBOUX Hp06HCM.
Glossary
maHuTh — tO attract, to draw
MacTHUTEII — venerable
ocpamuTth — to disgrace smb., to tell (smb.) off, to rate (smb.) soundly
camoyuka — self-taught person
TecHUTH — t0 Squeeze out (smb., smth.), to restrict, to be in the way (of)

JNeMIUHToBaTh — to damp («3aTyxaTrby, 3ariaynarh)

Find the Russian equivalents of: profitable; ambitious; prestigious; venerable; to reduce the
prices; carriers of the sum of art knowledge; a thorny road of long training; the exceptions con-
firming rules; ridiculous; to underestimate; to peer into; professional community; concordant.




Bapuant 36
Read the text below and give a brief summary of it:
The Great Exhibition

1851 was the year of the Great Exhibition: a celebration of the product of the Industrial
Revolution in England. Queen Victoria’s husband, the Prince Consort was one of the key insti-
gators of the Great Exhibition. In five and a half months over six million people visited the ex-
hibition held in the famous Crystal Palace in Hyde Park, London.

Crystal Palace was a huge building of iron and glass built especially for the occasion,
this exhibition was a stylistic anarchy, with most objects displaying ornament for ornaments’
sake.

The Great Exhibition

http://www.vam.ac.uk/page/g/great-exhibition/

Ornament was seen as exotic, giving an object status, making it look more expensive
than it was, and disguising its often-banal function as well as poor construction. However, or-
nament was often arbitrary, drawn from ornamental pattern books of the period, which were
collections of engravings illustrating decorative forms.

The Prince Consort wanted the manufacturers to use good design in their products.
Many manufacturers exhibiting spent a lot of effort, for the first time, to use good design to
show off their products. The Great Exhibition was a trade promotion show to the rest of the
Empire and it became a catalyst for Industrial Design and was the start of the Arts and Crafts
Movement.

Work in pairs and decide whether these statements are true or false:

1. It was natural for manufacturers to use the ever-increasing technological advances to produce
more for greater profit.

2. The role of good artistic design was always felt to be important.

3. William Morris didn’t see the over-ornamentation of mass produced goods of that time.

4. In 1861, William Morris started up a design company to produce handcrafted furniture, met-
alwork, jewellery, textiles in order to create a new aesthetic for design.

5. The reasons why the Arts and Crafts movement failed were that it was looking backwards
and had no way of transforming itself into modern styles.

6. The Arts and Crafts movement was mainly a German movement.



Bapuant 37

Fill in the gaps with the words from the box:

craft artistic machine rich benefits

Arts and crafts: A social movement as wellasan 1 one; it sought to integrate fine art and
2 under the cause of social reform. It originated in England and was a very strong influ-
ence in the US — ultimately influencing Modern style. One principle of the Arts and Crafts
movement was the social 3 of hand-craft (in terms of the labor producing the goods as
well as the goods produced) Arts and crafts practitioners had varying degrees of hostility to-
wards 4 production. At its most dogmatic Arts and crafts items were prohibitively expen-
sive and only availabletothe 5 .

In pairs, choose one of the pictures and imagine you are presenting the articles of the Arts
and Crafts movement. Prepare a short presentation in note form to read out to the group. In-
clude the

following information:

— shape

— ornamentation

— functional use

Chair for Goldsmith’s Hall, Clock
London place of origin: France
place of origin: England 1860
1834—1835

. o ) https://collections.vam.ac.uk/item/
https://collections.vam.ac.uk/item/078408/ 078635/ clock-japy-freres/

chair-for-goldsmiths-hardwick-philip/

Lamp Secretaire
place of origin: Birmingham place of origin: Paris
1848 1785—1820
https://collections.vam.ac.uk/item/ https://collections.vam.ac.uk/item/

016995 /lamp-r-w-winfield/ 078995 /secretaire-weisweiler-adam/



